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Sparks 


The Curtain Rises 
Buick, Dodge Bow 
Chevrolet on Hills 
Hufstader’s Aim 
Willys Surprises 


By 
Chris Sinsabaugh 


E WAY new-model announce- 
ments are popping there will 
be few secrets to be revealed at 
the New York show. Chevrolet, 
Oldsmobile and two or three 
others definitely are saving their 
powder for the eve of the Grand 
Central Palace opening, but within 
the past fortnight there has been 
a changing of plans that has ad- 
vanced announcements so that 
this week we have Dodge and 
Buick taking off the lid. Hudson 
and Nash are expected to do like- 
wise next week. So as of today 
we have on the 1937 market Stude- 
baker, Packard, Graham, Zephyr, 
Dodge and Buick. 


+ * + 


ALL OF WHICH means that! 


the various factories have been 
able to get into '37 production so 
much earlier than was antici- 
pated and shipping new models 
into the field, that the new selling 
season may be said to be well 
under way right now, thus taking 
advantage of a market that is 
keen to buy. It was demonstrated 
last fall that new stuff can be 
sold in October, so the dealers, 
having cleaned up the ’36 models, 
‘are in position to take advantage 
of this opportunity afforded them 
by this early production start. I 
look for big business in a retail 
way in the next fortnight. 
* + ~ 


IN THE MEANTIME the fac- 
tories have fortified their posi- 


(Continued on Page 21, Col. 1) 
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i4 Distinet Lines,| 


Six New Bodies 


Offered By Buick 


Price Cut $20 to $50 on 
Small Models; Power, 
Wheelbase Up 


FLINT. — Reductions of | 
from $20 to $55 have been| 


made in smaller models of 
the Buick line for 1937. Four 
distinct lines are offered, all 
stepped up in horsepower 
and wheelbase. Styling is en- 
tirely new and bodies have 
been made roomier. Six new 
bodies are offered. 

The four lines of cars are: The 
series 40 special, consisting of 
eight body types on a 122-inch 
wheelbase chassis powered by a 
100- horsepower’ valve -in - head 
straight eight engine. 

The series 60 Century, consist- 
ing of six body types on a 126- 
inch wheelbase chassis. 

The series 80 Roadmaster, con- 
sisting of three body types on a 
131-inch wheelbase chassis. 

The series 90 Limited, consist- 
ing of four body types on a 138- 

(Continued on Page 28, Col. 1) 











U. S. Cars Get Big 


Play 


At London Olympia Show 





By GEORGE M. SLOCUM 


LONDON (By Cable).—Pontiac, Oldsmobile, Stude- 
baker, Packard, Nash and Hudson 1937 models are mak- 
ing their debut before admiring crowds here this week at 


Buiek Prices 
MODEL 1936 1935 


46 —bus. coupe....$ 765 $ 765 
46S—spt. coupe.... 825 820 
44 —2-dr. sed...... 810 835 
48 —2-dr. tour. sed. 835 835 
41 —4-dr. tour. sed. 870 885 
47 —4-dr. sed. 845 885 
46C—conv. coupe.. 905 905 
40C—conv. phae. .. 1,145 new 
64 —2-dr. sed. .... 1,000 1,055 
66S—spt. coupe.... 1,015 1,035 
68 —2-dr. tour. sed. 1,025 1,055 
6° 1,635 1,060 
1,060 1,090 
1,095 
1,345 
1,275 
1,395 
1,565 
1,725 
1,895 
1,895 


66C—conv. coupe. . 
60C—conv. phae.... 
81 —+4-dr. sed. .... 
81F—form. sed..... 
80C—convy, phae.... 
91 —6-pass. sed.... 
90 —8-pass. sed.... 
91F—form, sed..... 
90L—limo. 





F TC Sets Trade lan 
For the Tire Industry 


By WILLIAM ULLMAN 


WASHINGTON.—An epochal 
stride in the progress of the en- 
tire tire industry of the United 
States was taken today when the 
Federal Trade Commission pro- 
mulgated fair trade practice rules 
by which that business henceforth 
will be bound. The step was taken 


# 


YES, SIR, that’s Our Baby, seems to be suggested by the confident 
miles of H. H. Curtice, left, president of Buick Motor Co., and W. H. 
Hufstader, general sales manager, in presenting the new Buick 


for 1937. 


under the trade practice confer- 
ence procedure of the commission 
as the result of parleys with the 
industry which began at Chicago, 
June 4, last. They strike at various 
forms of “racketeering” which 
the sounder elements of tire 
manufacturing and  purveying 
are striving to stamp out. 

At the conference presided over 
by Commissioner Robert E. Freer, 
assisted by George McCorkle and 
Henry Miller, of the commission, 
proposed rules were submitted by 


(Continued on Page 31, Col. 1) 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today. 
1936 1935 
Pos. Make Pos. 
1—733,328 Chev. 477,916— 2 
2—587,711 Ford 656,608— 1 
38—366,359 Plym. 295,666— 3 
4—184,228 D’dge 134,334— 4 
5—145,691 Olds. 110,945— 5 
6—128,303 Pont. 106,036— 6 
7J—111,432 Buick 47,627— 8 
8— 75,517 Hud.* 56,726— 7 
9— 45,887 Stude. 29,561— 9 
10— 42,771 Pack. 22,551—10 
*Includes Terraplane. 

Total All Makes 
2,585,311 2,063,309 
See Total Registrations to Date, 1936- 

1935, pages 32 and 33, this issue. 





|portunity for 
|dealers has been created through 








the 30th Olympia which 
opened Thursday. Alto- 
gether there are. 500 cars 
on display as well as the 
products of 11 caravan (trailer to 
you) manufacturers and a maze 
of accessories as well as motor- 
boats. Of the exhibitors, Britain 
has 30 while 24 other makes are 
of foreign origin. 

Ford has a separate display at 

(Continued on Page 16, Col. 8) 


Hudson Discount 
Plan Will Offer 
Larger Profits 


DETROIT.—A new profit op- 
distributors and 


a new set-up of increased dis- 


'counts which were placed in effect 


Oct. 1 by the Hudson Motor Car 
Co., it has been announced by W. 


|R. Tracy, in charge of sales. 


Under the new plan, distributors 


jand dealers will be able to earn 


as much as $28.50 additional net 
profit on some models in the Hud- 
son line, Tracy pointed out. The 
base discount is the one that was 
in effect, and the new sliding 
scale discounts are _ retroactive 
and will progress upward from 
this base in units of one-half of 
one per cent as sales volume in- 
creases. 

“The sliding scale has been so 
arranged that dealers of all sizes 
—both small and large retailers— 
can participate in this extra profit 
opportunity,” Tracy said. 


New Dodge Line 
Features Safety, 


Better Handling 


Projections Eliminated 
to Reduce Injury 
in Accidents 


DETROIT. — Completely 
re-styled and featuring new 
safety improvements, the 
Dodge line for 1937 will be 
announced to the public this 
week-end. Protruding knobs, 
handles and similar parts 
have been eliminated in an 
effort to minimize injuries in 
event of accident. 

Ten body styles will be avail- 
able: business, rumble-seat and 
convertible coupes; two-door se- 
dan and two-door touring sedan; 
four-door sedan, four-door tour- 
ing sedan and convertible sedan; 
seven passenger touring sedan 
and limousine. Touring sedans 
are equipped with built-in trunks 
and sedans have slanting lids in 
the rear body sections through 
which access is gained to tire and 
luggage spaces. In coupe models, 
spare tires are carried back of 
folding seats. 

(Continued on Page 26, Col. 1) 


Pontiac Starts 
Closed Territory, 


Sliding Discount 


PONTIAC. — Two important 
changes have been announced in 
the Pontiac Motor Co. dealer 
agreement for 1937. They have to 
do with closed territories and slid- 
ing scale discounts. 

The 1937 discounts will start at 
the same figure the fixed discount 

(Continued on Page 14, Col. 1) 





MANY CHANGES MARK THE new Dodge, the first newspaper 
description of which appears in today’s ADN. A. vanDerZee, general 
sales manager of Dodge, and Emerson J. Poag, director of merchan- 
dising and advertising, seem quite pleased with the new product, 





EpIToR’s NOTE: George M. Slocum, 
publisher of ADN, is _ touring 
Europe and taking in the automo- 
bile shows there. Following is one 
of a series of letters he is writing, 
giving first-hand an automotive view 
of Europe. 


PARIS, Oct. 4. (Via Hinden- 
burg).—If in New York, Detroit 
or Chicago there was an exhibi- 
tion building available which 
would compare in size, architec- 
tural beauty and location with 
the Grand Palais here, then it 
would be much easier to compare 
the Salon de l’Automobile which 
opened here last Thursday to our 
own shows at home. 

This fine building, one of two 
relics of the Paris Exposition of 
1900 is situated just off the 
Champs Elysee, (this town’s Main 
Street as every doughboy knows) 
near the Place De La Concorde 
and near the intersection of radi- 
ating boulevards in all directions. 
It is as though we could secure a 
similar building located in Central 
Park in New York, Grand Circus 
Park in Detroit or Grant Park 
in Chicago, for our national shows. 
What, then, would Al Reeves or 
Scoop Shuart or Al Faeh be able 
to show for comparison? 


Celebrates 30th Year 

This year’s Salon celebrated the 
30th annual showing of motor 
cars in Paris, but as a matter of 
record the first show was held at 
the Salle Wagram in 1894, so that 
they have the moral right to call 
this the “world’s oldest automo- 
bile show” although it was can- 
celled several times for one rea- 
son or another, including the 
four years of the World War. 
That it is well-managed and pros- 
perous is indicated by this year’s 
decorative scheme which con- 
verted the high and vaulted ceil- 
ing into a gigantic modernistic 
cathedral through which the day- 
light pours from the glass roof 
above, making artificial lighting 
unnecessary during the day time. 
The cars are all elevated on plat- 
forms about a foot higher than 
the aisles and the runways are 
covered with heavy matting, 
which must be fireproof because 
smoking is permitted. There are 
bars and cafe-tables conveniently 
located on all sides where you 
can get anything, except I assume, 
a “hot-dog” or a glass of ice} 
water and there is always music, | 
including a symphony orchestra | 
during the evening. 


Admission 50c 
The regular admission price is 
10 francs (about 50c) but on Fri- 
day which is evidently “society 
day” the price was 20 francs 
which seemed to cut the atten- 





dance down to a few stragglers 
like myself and those who came 
in on passes. The “administration 
offices” were locked at 12:30 noon, 
not even a clerk to answer my 
knock and I was advised later 
that even an exhibition head- 
quarters on the second day of a 
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Parks Automobile Show Interests ADN’s Publisher 


GMS Finds European 
Show is Elaborate Affair 


national show would be closed 
for the sacred hours between 12:00 
and 2:00 which all Paris spends in 
eating. For fear of being charged 
with malice, let me hasten to add 
that few business men leave their 
desks before six or seven in the 
evening and offices close at six, 
while most stores and shops are 
open until seven. 


250 Models on Display 

The show itself is little different 
from those with which we are 
familiar. There are, of course, 
many more individual manufac- 
turers represented, some 50 or 
more at the current show with 
250 models on display, not includ- 
ing the trucks or commercial ex- 
hibits. Perhaps one’s first impres- 
sion might be that he was visit- 
ing a showing of automobile 
models scaled down about two- 
thirds the size of American cars. 
Most of the French cars are 
much smaller than any manufac- 
tured in America and a few of 
the cheapest are so small that 
you would swear no full-grown 
adult could possibly get into one 
without a shoe-horn, but they do. 
An English commentator in this 
morning’s London Mail says they 
are built with the evident pur- 
pose of being able to “run under 
the buses.” 

Of course, there are many large 
cars made in France, but most 
of them appear to be designed to 
attract attention, rather than ap- 
peal to the conservative buyer. 
All foreign motor designers have 
the paramount problem of high 
fuel cost. That is the Alpha and 
Omega of their engineering, to 
lower the consumption per pas- 
senger mile of travel. To accom- 
plish this you must of necessity 
cut down weight, wind resistance 
and horsepower, so when you lift 
the “bonnet” of a medium-sized 
automobile and see a motor the 
size of an ordinary electric fan 
you are inclined to smile until 
you learn how many miles it 
would go on an American gallon 
of gasoline. 

Has Diesel Engines 

Mercedes-Benz of Germany is 
showing at this Salon, for the 
first time, a diesel-motored pas- 
senger car which it claims to be 


| quite as satisfactory from every 


standpoint as a gasoline motor. 
If it is true that crude-oil can be 
used in small motors as success- 


| fully as it is apparently used in 


trucks and buses all over Europe, 
then coming exhibitions over here 
will show an increasing size in 
their cars each year. Why gaso- 
line should be so much more ex- 
pensive everywhere outside of 
United States I have yet to dis- 
cover, but that it is the dominat- 
ing factor which differentiates the 
designing of European and Amer- 
ican cars is, of course, immedi- 
ately obvious. 

Ford answers this with a small 
four-cylinder job which he builds 


(Continued on Page 24, Col. 1) 


FOUR-CYLINDER Mercedes-Benz diesel passenger car engine 
displayed at the Paris automobile show. 





EUROPEAN VERSION of the Ford, called the Matford, for 1937, displayed at the Paris automobile 
show. 





37 Plymouths 
Are to Feature 
Hypoid Gears 


DETROIT.—A major change in 
rear axle design for 1937 cars in 
the low price field was confirmed 
here by sources close to the 
Plymouth Motor Corp. 

Definite changes in the new 
Plymouth models were said to 
include an improved hypoid rear 
axle. 

A special “amola” steel devel- 
oped for use in other hard-wear- 
ing parts, is now being used in 
the construction of hypoid gears. 

The new hypoid design is a 
development of recent years, and 
is claimed to increase the con- 
tact area of gear-teeth for greater 
strength, longer life and quieter 
operation. 

The factory has already begun | 
production on 1937 models. Pre- 
sent capacity of the main plant 
in Detroit is in excess of 2,000 
cars a day, 
minute. 

A new battery of giant presses 


at the rate of three a| 


| 


to shape the 1937 body is said to} 
include presses exherting a pres-| 


sure of 
single die alone weighing upwards 
of 240,000 pounds. 


Chry sler Orders 
Mount Following 
View by Dealers 


DETROIT.—Orders are mount- 
ing for Chrysler’s 1937 line, ac- 
cording to J. W. Frazer, vice- 
president of Chrysler sales 
division of the Chrysler Corp. 

The Chrysler dealer body had 
its first look at the new cars on 
Oct. 6. 

“Within less than a week after 
the dealers had seen the car for 
the first time, we had received 
over 11,000 orders,” Frazer said. 
“The dealers feel that a Chrysler 
in the low-priced field gives them 
an advantage that they never 
have enjoyed before. We are in 
splendid position to take care of 
demand, even though orders ex- 
ceed our current month’s original 
production schedule by several 
thousand cars.” 


Boosters Meet Nov. 18 


BOSTON.—The fifteenth annual 
booster party will be held Nov. 18, 
here at Hotel Bradford, during the 
week of the Boston auto show. 

Dan Tannen, chairman, will be 
assisted by L. E. Moore on prizes, 
Walter Sullivan on tickets and res- 
ervations. 

Unusual entertainment and prizes 
will be presented to guests. 


3,000,000 pounds with a} 





UNIQUE COLOR DESIGN features this ultra modernistic Pan- 
hard on display at the Paris automobile show. 


Theatrical Equipment 
Aids Pontiac Executives 


PONTIAC.—Showmanship in| 
Simpson, general 


business with modern stage set- 
tings and properties will engage 
four groups of Pontiac Motor Co. 
executives who left over the week- 
end to take the message of the 
1937 Pontiac and next year’s mer- 
chandising program to 4,000 U. S. 
dealers in 30 meetings. 

A special baggage car accom-| 
panies each group carrying stage 
settings, drops, curtains, scenery, | 
stage properties, motion picture 
equipment, public address appa- 
ratus and a score of slides and 
movie films. 

A motion picture operator and 
two property men are assigned to 
each route. 

In the group headed by H. J. 
Klingler, president, is L. K. 
Marshall, service manager, and 
S. C. Bray, sales promotion man- 


| the 





ager, all of Pontiac Motor Co. 


A second crew headed by C. P. 
sales manager, 
includes F. A. Berend, advertising 
manager; J. H. Otis, parts and 
accessories manager, and C. C. 
Currie, assistant zone manager, 
Cincinnati. 

D. U. Bathrick, assistant gen- 
eral sales manager in charge of 
east, will have with him 
Walter Martin, assistant service 
manager, and Howard Worden, 
of the Pontiac zone, all of Pontiac 
Motor Co. 

The fourth group, which will 
cover the far west, is made up of 
Verne L. Murray, assistant gen- 
eral sales manager in charge of 
the west; O. M. Dahl, assistant 
service manager; A. W. Johnson, 
sales promotion department, and 
B. B. Kimball, assistant advertis- 
ing manager. 





CT 


EXTREME WIND-VANE designs are found at the automobile 
show in Paris this year. Here is an example of the super-dynamic 
trend as evidenced in European design. 
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Dodge Truck Opens Mexico to Canada Route 
Covers 8,000 Miles in 


Traveling Southern Trail 


DETROIT. — A new record 
in motor transportation was at- 
tained this week with the return 
to Detroit of the loaded Dodge 
truck which blazed the first com- 
mercial route between Mexico, the 
United States and Canada via the 
new Pan-American highway. The 
trip, made in the interests of in- 
ternational goodwill and com- 
merce, was sponsored by Dodge 
and officially approved by the 
city government of Mexico City 
and the Mexico City chamber of 
commerce. It carried credentials 
of both groups of officials to 31 
cities in the United States where 
it stopped to present souvenirs to 
the mayor as expressions of 
friendship from below the Rio 
Grande. 

Significant from the standpoint 
of transportation, the truck car- 
ried more than two tons over the 
entire route. It was driven more 
than 8,000 miles after it left De- 
troit for Mexico City a few weeks 
ago. , 
Average 37.8 m.p.h. 

Leaving Mexico City on Sept. 
26, the truck made the 4,084 miles 
to Ottawa in 108 hours of driving 
time, an average of 37.8 miles an 
hour, arriving at the Canadian 
capital Oct. 9. Stopping at the 
principal cities in the United 
States and Canada before it re- 
turned to Detroit this week, the 
truck was driven over the new 
route which included major con- 
suming markets of North Amer- 
ica. 

Leaving Mexico City with the 
goodwill tidings of the officials 
there, the truck negotiated the 
765 mile new Pan-American high- 
way in 22 hours, an average of 
34.8 miles an hour, arriving in 
Laredo, Texas, late the next day. 
This achievement was regarded 
as a precedent for a commercial 
vehicle. Average speed over the 
Pan-American highway was 34.7 
miles an hour. 

Describing the trip upon his 
return, Terry Walsh who super- 
vised the drive for Dodge said: 
“Elevations of the highway in 
Mexico varied from 500 feet at 
Nuevo Laredo, N. L., to 8,300 feet 
at a point near Actopan. While 
on the high points in the moun- 
tains the truck was high above 
the clouds for several minutes at 
a time. 

Traverse Desert 

“Contrasting with the mists on 
the mountains, was the long flat 
desert run near Nuevo Laredo, 
on the border opposite Laredo, 
Texas. For miles in this region 
the road is a straight line for 
miles at a stretch. 

“Temperature on the trip varied 
from 95 degrees in north Mexico 
to ‘a low point of 34 degrees at 
Rochester, N. Y. 

“Changes in vegetation from 
desert regions in Northern Mexico 
to semi-jungles farther south 


Brooklyn Show 
To Have 19 Makes 


BROOKLYN, N. Y.—Nineteen 
different makes of cars will be 
exhibited at the Brooklyn auto- 
mobile show in the 106th In- 
fantry Armory, Nov. 21 to 28. 

Members of the Brooklyn Mo- 
tor Vehicle Dealers Assn., under 
whose auspices the show is held 
annually, met last week and drew 
for exhibition spaces. The demand 
for car space was far in excess 
of the amount available. Acces- 
sories and trailers will be ex- 
hibited along with passenger cars. 

The following makes of cars 
will be shown: Buick, Cadillac, 
Chevrolet, Chrysler, De Soto, 
Dodge, Ford, Hudson, LaFayette, 
LaSalle, Lincoln. Lincoln-Zephyr, 
Nash, Oldsmobile, Packard, Plym- 
outh, Pontiac, Studebaker and 
Terraplane. 





were decidedly different from the 
settled farmlands of the United 
States and Canada. Farms inp 
Mexico were in elevations of from 
1,000 to 7,000 feet, with some of 
the high peaks cultivated all the 
way to the top. 


“Water and food supplies on 
the Pan-American highway were 
at no time a problem. Gasoline 
stations with prices similar to 
those in this country were at con- 
venient intervals. Natives in the 
villages were friendly to strangers 
and gave information when de- 
sired. 

“Scenery along the Pan-Amer- 
ican highway is_ beautiful to 
travelers as they approached 
some of the high passes and 
looked down into vast deep val- 
leys through which ran turbulent 
rivers. 

See Aztec Ruins 

“Traces of the ancient civiliza- 
tion of the Aztecs and Pyramids 
erected for worship of the sun 
god were but a few miles from 
the highway and could be seen 
in several places. 

“Catering to American tourists 
who now travel this new road to 
old Mexico, are numerous small 
hotels and roadside restaurants, 
some already being managed by 
Americans, or English speaking 
Mexicans who anticipate a per- 
manent large trade with travelers. 


“Most important phase of the 
highway’s usage are the com- 
mercial possibilities it offers both 
the United States and Mexico. 
Formerly undeveloped mines and 
agricultural lands are expected to 
be profitable now that the hauling 
of products by truck is possible. 
Business men of Mexico estimate 
that countless new cities will 
spring up near the highway as it 
rapidly opens up new fields which 
until the advent of the highway 
could not be made commercially 
profitable. 

“Southwestern states in the 
country also are looking forward 
to profitable trade with Mexico 
because of the many American- 
made items which will be nec- 
essary in the establishment of 
new homes and new cities.” 

Radero Drives 


Driving the Dodge truck was 
Al Radero, who was borrowed 
from the U. S. Truck Co., Inc., of 
Detroit, for this trip because of 
his unusual safety record of more 
than 500,000 miles without a 
mishap. 

“Many times on the Pan-Amer- 
ican highway the grades were 
five and six miles long,” said 
Radero, “in most instances the 
radiator temperature at the start 
of a long climb would be at 160 
degrees and drop to 140 before 
the high mountain pass was 
reached. This was caused by the 
lower or higher altitude.” 


© 











WELCOMING THE DODGE TRUCK to Detroit on its return from the tri-capital good will tour 
from Mexico City to Washington D. C. to Ottawa, Canada, are left to right, William Purves, E. J. Poag, 
Jose Sedanno, and F. H. Akers of Dodge; Al Radero, driver on the trip, C. W. Behrens, head of U. 8S. 
Trucking Corp, Senor Roji, Mexican consul in Detroit, A. vanDerZee, Dodge sales manager and Joe 
Burke, president of Dodge Truck division. 


DETROIT. More than 300 
newspapermen and magazine rep- 
resentatives took their first pre- 
announcement look at the new 
1937 Chevrolet Oct. 12 at the Gen- 
eral Motors Proving Ground near 
Milford. 

Special buses took them to the 
demonstration grounds from the 
Statler Hotel in downtown Detroit. 
There, they heard talks by C. P. 
Fiskon, Chevrolet’s advertising 
manager, and R. H. Crooker, ex- 
ecutive vice-president of the 
Campbell-Ewald Company, before 
seeing the new car. 

M. E. Coyle, president, and W. 
E. Holler, general sales manager, 
addressed the men, thanking them 
for their co-operation during 1936. 

E. A. Nimnicht, director of re- 
tail sales for Chevrolet, explained 
|the new features which cost the 





*|company $26,000,000 in manufac- 


| turing equipment to install in the 
1937 line. Two automobile report- 
ers acted as unofficial “watch 
| dogs” in a novel demonstration 
of the improved power plant un- 
| der the Chevrolet hood. Chris 
| Sinsabaugh, of ADN, and Bert 
| Pierce, of the New York Herald- 
Tribune, rode with two proving 
ground drivers to see that each 
kept his foot planted on the ac- 
celerator during the demonstra- 
tion. 

The 1937 car left a 1936 model 


Chevrolet Demonstrated 


To 300 Newspaper Men 


in the middle of an 11.6 per cent 
grade as it pulled over the sum- 
mit. Both had _ started from 
scratch in high gear at 15 miles 
an hour. Both were new cars. 

Steering of the knee-action 
models was demonstrated when 
a driver blew out his left front 
tire at 50 miles an hour, by means 
of dynamite caps, and brought 
his machine to a stop without 
wavering or weaving. 

The newspapermen were given 
an opportunity to drive the new 
cars on proving ground tests be- 
fore returning to Detroit for a 
banquet and entertainment in the 


| evening. 


A two-hour entertainment pro- 
gram was climaxed with a repeat 
performance of the musical and 
pictorial representation of Chev- 
rolet’s greatest year as shown to 
field sales executives in conven- 
tion here last week. 

The achievements of 1936 were 
emblazoned on banners unfurled 
along the walls as a group of 
musicians from the Detroit Sym- 
phony Orchestra, and nine tym- 
panists, played Ravel’s Bolero. 


Haskins Resigns 
ELGIN, Ill—B. J. Haskins re- 
signed as vice-president in charge of 
engineering of Joseph Weidenhoff, 
Inc., effective Oct. 2. He was with 
the Weidenhoff company for the 
past 15 years. 
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GM Overseas 
Sales Up 3.5% 
Over Sept., °35 


NEW YORK.—Sales of General 
Motors cars and trucks to dealers 
in the overseas markets during 
September totaled 23,712 unlts, an 
increase of 3.5 per cent over Sep- 
tember, 1935, and a decrease of 5 
per cent under August, 1936. In 
the first nine months of 1936 sales 
totaled 247,639 units. This is the 
largest volume for the correspond- 
ing period of any year in the 
history of GM overseas operations 
and was 14.6 per cent over the 
total of 216,062 in the first nine 
months of 1936. 

These figures include the prod- 
ucts of the corporation’s Ameri- 
can, Canadian, English and Ger- 
man factories sold outside of the 
United States and Canada. 


Hudson Is Host 
To 500 Dealers 
In Final Meet 


DETROIT.—Approximately 500 
automobile dealers from New 
England and the eastern sea- 
board arrived in Detroit this 
week for a two-day meeting of 
the Hudson Motor Car Co., and a 
pre-view of the 1937 models. This 
is the last of a series of meetings 
opened here by Hudson with its 
annual distributors’ convention 
two weeks ago. 

The 500 easterners will have 
with them 375 new automobiles— 
the largest drive-away to date of 
new models, W. R. Tracy, vice- 
president in charge of sales said. 

A. Edward Barit, president and 
general manager of Hudson 
Motor Car Co., opened the meet- 
ing Thursday morning at Masonic 
Temple. The dealers who came 
from the Boston, Springfield, 
Mass., Philadelphia, Pa. Hart- 
ford, Conn., Albany, N. Y., and 
Montpelier, Vt., distributing ter- 
ritories were guests Thursday 
night at a banquet and celebra- 
tion in the Hotel Statler. 


Shillaire Joins NSPA 

DETROIT.—It will be “just as 
one.jobber to another” when Eddie 
J. Shillaire, new -NSPA field man, 
calls on members in the wholesalers’ 
division. His appointment on Oct. 
15, expands the personalized field 


service of the association. 


THE DODGE GOOD WILL truck stopped at Washington as part of its three-continent safety run. 


Here it is photographed with the Capitol building in the background. 


Shillaire leaves Piston Service, 
after 12 years, the last several years 
as manager. His new duties will 
take him through the midwest and 
eastern sections of the country, 
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1937 Truck Market 1 is Seen Greater Than 1936 


Chevrolet is Projecting 


225,000 


DETROIT. — That more com- 
mercial vehicles will be sold in 
1937 than in 1936 is the belief of 
W. E. Holler, general sales man- 
ager of the Chevrolet Motor Co., 
who this week cited general busi- 
ness conditions in support of the 
view. These conditions, in con- 
junction with the company’s 1937 
organization and product make 
the outlook so encouraging that 
Chevrolet has projected 225,000 
units as its truck sales goal for 
the year. This will be a 20,000- 
unit increase over the 1936 total, 
which in turn is the highest com- 
mercial vehicle volume in the 
company’s history. 


“The current year,” said Holler, 
“has seen a large volume of truck 
replacement sales, especially to 
large fleet users whose equipment 
would have been replaced two or 
three years sooner, had times 
been normal, During the coming 
year, we look for a substantial 
volume of truck business as a re- 
sult of the general improvement 
evident in 1936. Business, industry, 
and agriculture alike will contri- 
bute to this increase, for all three 
are in better shape than they were 
a year ago at this time. All in all, 





as Year’s Goal 


with higher quality operations as 
the over-all result, he said. 


“The balanced operation with 
which we come into 1937 extends 
to all departments of our busi- 
ness,” said Holler. “The three pri- 
mary phases of the business— 
engineering, manufacturing, and 
distribution — have all received 
their due share of attention in 
the formulation of our plans. 


“Except for minor changes 
which this year’s operation has 
suggested, the general plan of or- 
ganization is identical with that 
under which all Chevrolet truck 
records were broken in 1936. 
Truck sales performance in con- 
nection with this year’s models 
has been as remarkable as pas- 
senger car sales performance, 
which is certainly an indication 
that we are on the right track. 
Truck sales for the year will total 
the highest of any year in Chevro- 
let history—205,000 units. For six 
consecutive months they exceeded 
the 20,000 mark, another record 
unparalleled at any time in the 
past. In view of the product and 
the organization with which we 
approach the new year, and the 
strong probability that the market 
as a whole will show a further 
expansion, our 225,000-truck goal 
for 1937 is by no means out of 
reach,” 


W. E. HOLLER, general sales manager of Chevrolet, talks over 
the situation with Fred Healy, left, of the Saturday Evening Post, 
and James Sullivan, right, of the Boston Globe, at the annual Chevro- 
let Press Party at the Statler * in Beem, © Oct. 12. 


the outlook for commercial ar. 
and truck sales is very good.” 
That Chevrolet is organized to 
take advantage of whatever sales 
potential the market offers was 
evident from Holler’s review of 
the activities to be conducted by 
the sales department during the 
coming year. Every departmental 
group—advertising, service, parts 
and accessories, quality dealer, 
used cars, retail selling, and 
others—is embarked on its own 
program, which dovetails into 
those of the other groups to pro- 


vide closely-coordinated action,@— 


AMCO to ie Wie 
Law Enforcement 


OKLAHOMA CITY.—Charging 
that 97 per cent of the motor 
carriers in Oklahoma are “chisel- 
ing” on rates and failing to com- 
ply with the law regulating motor 
carriers, F. M. Cline, secretary of 
the Associated Motor Carriers of 
Oklahoma will ask the next leg- 
islature for power to enforce 
existing regulations. 





LEFT TO RIGHT: Volney W. Fowler, General Motors public re- 
lations department; R. H. Crooker, executive vice-president Campbell- 
Ewald Co., E. A. Nimnicht, director of Retail Selling, Chevrolet, and 
W, G. Lewellen, director of Mass Selling, Chevrolet, at the Press Dinner. 














LEFT TO RIGHT: Rod Vandivert, Chicago Herald and Examiner, 
M. E. Coyle, president and general manager of Chevrolet, and James 
Dalton, editor of Motor, at the Proving Ground. 


Unisteel Body 


tor GM 


Cars Announced by Fisher 


Cleveland and Norwood, O., and 


DETROIT—Expenditures in ex- 


cess of $25,000,000 are being 
necessitated by the introduction of 
the new “unisteel” turret top 
Fisher body that will feature tae 
1937 line of General Motors cars, 


according to Edward F. Fisher, | 


general manager. 

Steel is employed for all struc- 
tural purposes in the new bodies. 
Both the outer and inner struc- 
tures carry a portion of the load. 


The unisteel body is a single 
steel unit. The turret top is per- 
manently fused to the front end 
assembly and the quarter panels, 
and those parts with the rein- 
forced steel floor. To this rigid 
structure, the steel interior brac- 
ing, which is welded at every 
point of contact, is added. 

The steel rocker panels, roof 
rails, U-shaped cross members, 
vertical steel pillars, the bulk- 
heads at front and back, coupled 
with the inherent strength of the 
modern streamlined design, resist 
torsional, beam and compression 
stresses. 

Dies for the new models are 
costing $10,000,000. Installation of 
new machinery, building programs 
now under way at various plants 
and other investments in fixed as- 
sets account for another $11,000,- 
000, while the cost of the change- 
over to the new type of construc- 
tion, principally the rearrange- 
ment of production lines and 
equipment, exceeds $4,000,000. 

Of the $15,000,000 total repre- 
sented by the last two items, $4,- 
150,000 is being expended in De- 
troit, Flint, Pontiac and Lansing. 
More than $1,300,000 likewise is 
finding its way into the plants at 


Hudson Output 
At Peak to Meet 


Growing Demand 


DETROIT.—Distributors of the 
Hudson Motor Car Co. attending 
a preview of the 1937 Hudson and 
Terraplane models at Detroit, 
placed initial orders for the new 
models amounting to approxi- 
mately $10,000,000. 

W. R. Tracy, vice-president in 
charge of sales, stated that the 
expected demand for the new line 
would necessitate peak produc- 
tion in coming months. He stated 
that present plans call for ship- 
ment of 10,000 cars this month, 
as compared with 6,235 cars 
shipped in October, 1935, an in- 
crease of 60 per cent. 

The requirements of distributors 
indicate that November and De- 
cember production will be at the 
factory’s top capacity, he said, 
thus carrying the company’s last 
quarter production well above 
that of the final three months of 
1935. 





$631,000 into the Tarrytown and 
Buffalo, N. Y. factories. 

Approximately $2,260,000 is be- 
ing spent in preparing other 
manufacturing units throughout 
the country. 


Valve-in-Head 
Engine Still 
In Chevrolets 


DETROIT.—W. E. Holler, gen- 
eral sales manager of the Chev- 
rolet Motor Co., this week an- 
nounced that the forthcoming 
1937 models would be powered, 
like their predecessors, with an 
engine of the valve-in-head type. 
Though conforming in major 
principles, and in number of cyl- 
inders, with previous Chevrolet 
engine, the 1937 engine is brand 
new, he said. 

Holler’s announcement was oc- 
casioned by a trade magazine’s 
publication of the report that the 
new cars would have an engine 
of different type. 

‘*Coming at this particular 
time,” said Holler, “such a rumor 
as this should be a self-evident 
absurdity. It cannot be recon- 
ciled with conditions as they ex- 
ist in the industry today. 

“Chevrolet is nearing the com- 
pletion of its all-time record year. 
It is leading the world in sales, 
for the seventh time in the last 
10 years. During the first eight 
months of 1936, it produced 
1,000,000 units in faster time than 
was ever before required for such 
volume, and this high production 


C. P. FISKEN (right), Chevrolet’s advertising manager, was of- 
ficial host. Here he is welcoming Fred McAllister of the New York 


Journal of Commerce. 





Texas Load Law 
Changes Studied 


DALLAS .—Texas’ hotly op- 
posed 7,000-lb. law for motor 
trucks was discussed at a called 
meeting of the board of directors 
of the Texas Industrial Traffic 
League and a committee named 
to make recommendations to leg- 
islators concerning proposed re- 
vision. 

F. A. Leffingwell, secretary- 
treasurer of the league, said con- 
sideration of a proposal to revise 
the state’s maximum load law is 
scheduled to come up before the 
legislature in January. 


was the direct result of a nation- 
wide public demand. 

“It is true that Chevrolet has 
a new power plant in its 1937 
models, and this fact may have 
given rise to the confusion in re- 
ports. However, the engine is a 
valve-in-head engine, as are its 
12,000,000 predecessors, and it has 
been developed by the same en- 
gineers who produced the power 
plant of the 1936 Chevrolet line.” 

Holler’s statement was the first 
official one made on the 1937 
Chevrolets. Chevrolet is now in 
production in all its manufac- 
turing and assembly plants, and 
stocks are being built up rapidly, 
he said, in anticipation of the 
announcement, the date of which 
is Nov. 7. 


LEFT TO RIGHT: E. J. Hogan, director Dealer Finance and Busi- 
ness Management department; C. W. Wood, national director of Serv- 


ice, and 
dinner. 


W. J. Graveson, Detroit zone manager, at Chevrolet press 





Marks Fall 


BONNEVILLE SALT FLATS, | sev 
Utah.—Forty official stock car 
records for endurance and sus- 
tained speed over long distances 
were broken on the salt flats here 
under supervision of the contest 
board of the American Automo- 
bile Assn. by the new 1937 model 
Hudson and Terraplane cars, 

This is the first time in the au- 
tomobile industry’s history that 
a company has established new 
models as official AAA perfor- 
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Hudson, Terraplane Set 40 AAA Stock Record 


Endurance Sustained § peed 


at Bonneville 


seven class C marks. No attention 
was given to the short sprint rec- 
ords but only to the long distance 
marks, which were run with the 
idea of emphasizing the stamina 
and reliability of the cars, rather 
than stressing speed primarily. 
The requirements of the contest 
board demand that cars partici- 
pating in record attempts be 
chosen by association officials 
from factory production lines. The 
Hudsons and Terraplanes which 





New Records 
TERRAPLANE 


Distance 
100 Kilos. 
200 Kilos. 
250 Miles 
3 Hours 
500 Miles 
6 Hours 
1,000 Kilos, 
1,000 Miles 
*—Class “C.” 
x—Unlimited Class. 


HUDSON 


New Time 


90.64* 
90.69* 
90.71* 
90.77* 
90.81* 
90.79* 
90.85* 
90.87* 
90.92* 
90.15* 
90.28* 
90.32* 
89.87* 
89.92* 
90.14*x 
90.19*x 
90.03*x 
88.99*x 
88.89*x 
88.56*x 
87.78*x 
87.87*x 
87.67*x 


Distance 


10 Miles 
25 Miles 
50 Kilos. 
50 Miles 
75 Miles 
100 Kilos. 
1 Hour 
100 Miles 
200 Kilos. 
200 Miles 
250 Miles 
3 Hours 
300 Miles 
500 Kilos, 
500 Miles 
6 Hours 
1,000 Kilos. 
1,000 Miles 
12 Hours 
2,000 Kilos. 
2,000 Miles 
3,000 Kilos. 
24 Hours 


*—Class “C.” 


indicated. 


New Time 
87.9 
$7.9 

87.17 
$7.18 
86.58 
86.61 
86.51 
86.54*x 


x—Unlimited. 
+—All old records were held by Hudson, except where 


(Set by Hud- 
son at Muroc.) 
Old Time 


88.35 
87.00 
86.56 


86.35 


Class “C” 
Old Time 


88.04 
88.24 
88.25 
88.37 
88.35 
88.35 
88.34 
88.34 
87.00 


84.327 
$4.55 
15.527 








mance and endurance record 
holders before announcing the 
new cars to the public, it was 
pointed out by W. R. Tracy, Hud- 
son vice-president. 

The records include the un- 
limited class closed car record 
for 24-hours, which was captured 
by the Hudson, and the unlimited 
closed car record for 1,000 miles, 
whieh was broken first by a Ter- 
raplane brougham at an average 
speed of 86.54 miles per hour, and 
then smashed by a Hudson at 
88.99 miles per hour. 

The 24-hour record captured by 
the Hudson betters one set by an- 
other make in 1934 of 84.43 miles 
per hour. The new 24-hour record 
made by the Hudson was 87.67 
miles per hour, The car covered 
2,104.22 miles in the full day 
period. 

In addition to the 24-hour mark, 
every time and distance record 
for closed cars, regardless of size 
or price, was broken by the Hud- 
son from 500 to 2,000 miles and 
from six hours to 24 hours. This 
includes nine official unlimited 
closed car records recognized by 
the contest board of the AAA. 

Besides the unlimited records, 
Hudson smashed 23 class C closed 
stock car records. This class in- 
cludes all cars with piston dis- 
placement up to 305 cubic inches, 
which takes in practically every 
American stock car. These records 
were for 10 to 2,000 miles, and 
from one hour to 24 hours. 

Besides the 1,000 mile unlimited 


made the 40 new records were 
selected in Detroit by Stanley 
Reid and E. VonHombach, Detroit 
representatives of the contest 
board. 

After being turned over to these 
officials, the cars were torn down 
for a complete inspection and 
checking against company blue 
prints to establish proof that they 
were stock cars. The new models 
then were driven to the Flats, 
under supervision of the contest 


HUDSON: COMES DOWN the homestretch to victory. 











CONGRATULATIONS! 





AAA contest board representatives and members of the record-seekers’ 


camp felicitate the driver at the conclusion of a trial during the Hudson and Terraplane runs at Bonne- 


Willys-Overland Aims at 


ville Salt Flats, Utah, last week. 


board officials. After a _ short 
breaking-in period under official 
observance, the automobiles were 
started on their runs. 

Bonneville Salt Flats, a broad 
expanse of level, hard-packed salt 
deposits, is held to be the finest 
motoring surface in the world. 
Most of the recent motor records 
have been made there, and it is 
a preferred spot because of its 
remote location away from all 
highways and towns. The records 
were made on a circular track 
laid out on the salt beds, so that 
all records were made with and 
against the wind, as required by 
AAA. 


Andrews Loses 
Hupp Decision 


In U. S. Court 


WASHINGTON.—Archie M. An- 
drews lost, this week, in the su- 
preme court in his protest against 
rulings by lower tribunals which 
removed him from control of the 
Hupp Motor Car Corp., of De- 
troit. 

The supreme court refused to 
review decisions which invalidated 
contracts Andrews, former chair- 
man of the board, had with Hupp, 
and which upheld election of a 
new board of directors. 

Litigation against Andrews, of 
New York, was brought by J. 
Walter Drake, of Detroit, a 
minority stockholder in the cor- 
poration. He contended that An- 
drews “had grossly mismanaged 
the affairs” of the concern. 





Moderate 


TOLEDO.—Willys-Overland has 
a prospective market comprising 
90 per cent of the population 
earning less than $150 monthly, 
Ward M. Canaday, chairman of 
the board of Willys-Overland Mo- 
tors, Inc., told visiting automobile 
editors last week at a preview of 
1937 Willys models. 

“We expect to sell persons in 
this group a motor car of stan- 
dard dimensions at approximately 
$7 less a month than many other 
makes and with a mileage cost of 
$3 to $6 less, give them an actual 
saving of from $12 to $14 
monthly.” Canaday said. 

“We believe there is a demand 
for a car that delivers economical 
transportation, having good looks, 
roominess and comfort. 

David R. Wilson, president of 
Willys-Overland, told the news- 
men that Willys-Overland would 
sell 70,000 cars during the next 
year without difficulty and that 
orders have already been received 
for 52,000 of the 1937 models which 
will go into production early next 
month. 

Although the prices of the 1937 
models have not been announced, 
Wilson said the new car will be 
priced approximately $100 below 
any standard car of similar body 
types on the market today. 

Nearly 100 technical and news- 
paper automobile editors attended 
the preview which began with a 
luncheon at the Toledo Club, with 
Wilson and Canaday as hosts. 
The new models will be shown to 
the public for the first time at the 
Nov. 11 opening of the National 
automobile show in New York 


The Hudson eight is shown about to be 


record, the new Terraplane broke | flagged down at the conclusion of trials at the Bonneville Salt Flats, Utah. 


Income Grou P 


City, and then at the other major 
shows during November and De- 
cember. 

The company already has more 
than 1,000 dealers and this num- 
ber is being increased rapidly, of- 
ficials said. 


De Soto Continues 


Dealer Pre-views 


DETROIT. — More than 1,500 
more dealers of the De Soto di- 
vision of the Chrysler Corp. pre- 
viewed the new models this week 
and visited the new plant. 

During this week, representa- 
tives from the Dallas, St. Louis, 
Minneapolis, Kansas City, Cincin- 
nati and Atlanta regions came in 
on special trains to view the 
dramatic two-day presentation 
program of the new car. 

Next week additional groups, 
that will bring the two and one- 
half week total to more than 4,500 
—the largest group to visit head- 
quarters in the history of De 
Soto—will come from the New 
York, Boston, Philadelphia, Chi- 
cago and Detroit regions. 

A banquet at night is usually 
featured with presentations of 
typical regional regalia to officials 
of the De Soto division, while 
the second day’s meeting is de- 
voted to a sales discussion of 
plans for 1937. 


SADA Plans Details of 


Springfield Auto Show 
SPRINGFIELD, Mass.—Plans 
for the 1937 automobile show, 
schedule for Nov. 30-Dec. 5 at 
the Springfield Auditorium, were 
discussed at the recent annual 
meeting of the Springfield Auto- 
motive Dealers’ Assn. Officers 
named for the coming year are: 
President, Ralph D. Jones, vice- 
president, Paul E. Balise; secre- 
tary, Harry W. Stacy, and treas- 
urer, George E. Adams. The 
board of governors consists of the 
president, vice-president and 
treasurer as well as H. E. Hedges, 
A. E. Center, A. V. Reopell, A. G. 
Medlicott and J. F. Norcross. 


Mrs. Margaret Fisher 

DETROIT.— The body of Mrs. 
Margaret Fisher, mother of the 
seven Fisher brothers of automo- 
bile fame, is to be returned to Nor- 
walk, O., following funeral services 
Friday. Mrs. Fisher died Tuesday. 

It was in Norwalk that her hus- 
band, Lawrence Fisher, who died 16 
years ago, ran a blacksmith and 
carriage shop. His sons learned the 
carriage business from him and later 
entered the early automobile in- 
dustry, building motor car bodies. 
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12 TH. YEAR 


Discounts and Territories 


Ap icomawna of manufacturers already have announced 
increased discounts to dealers on their 1937 models 
and a few have announced closed territories to protect 
dealers against cross-selling. Both these actions point to 
greater prosperity among automobile dealers this coming 
year, provided dealers do their part. 


In most cases of increased discounts, the boost has been 
made by adopting a sliding scale so that the dealer may 
get greater reward for increased effort. But, as “Tex” 
Simpson, of Pontiac, has wisely pointed out, the dealer 
who tries to take the easy way and attempts to get the 
higher discounts offered on increased volume by speeding 
up his early sales through over-allowances, etc., will find 
himself out on the proverbial limb higher ’n a kite. Under 
the sliding scale a dealer can earn himself a bonus for 
extra effort only if he continues to show the same profit 
he now shows on his standard discount volume. 


Now in the case of closed territory. Cross-selling in the 
past has been condoned to some extent by factories who 
felt that this practice resulted in deeper penetration of 
their market and increased volume. While this to some 
extent may have been true the gain in volume, if any, was 
made largely at the expense of the dealer.- In later years 
factories have come more and more to appreciate that 
sound, well financed dealers are essential for a rapid, 
continuous turnover of cars. Cross selling did not point 
in that direction. 


Whether or not dealers can continue to hold closed 
territory, as now granted by some manufacturers, will 
depend largely upon how well the dealer represents his 
manufacturer in his territory and how well dealers co- 
operate among themselves by respecting each other’s pre- 
serves. Thus in 1937 two major advantages have been 
given to dealers. It is up to dealers themselves to retain 


them. 


International Amity 


OMING BACK to its home base this week the Dodge 

truck which journeyed from Mexico City to Washing- 
ton and to Ottawa, linking these national capitals for the 
first time by motor truck, has blazed a trail to new markets 
and new understanding among these three nations. Natu- 
rally, the purpose behind this trip was to gain publicity 
and recognition for Dodge trucks, but that in no way 
detracts from good that may come to all three countries 
as the result of this demonstration. The profit motive 
always has been the power behind progress. 


One of the remarkable features of this run, as we view 
it, is the fact that it proved conclusively that motor trucks 
can operate on close schedules, even on long hauls. This 
trip covered some 4,000 miles and the truck came in on 
scheduled time, covering the distance in some 14 days, 
despite an unexpected delay of practically a day due to 
floods in the southwest. Al Radero, who piloted the unit, 
had 580,000 miles of accident-free driving to his credit 
before he started the run. The truck was returned with- 
out a blemish and no adjustments or repairs were made 
enroute. This record, we feel, demonstrates clearly that 
rapid, dependable, safe transportation between the three 
nations of North America by motor truck is a fact. And 
the nation owes much to Dodge for proving it. 


By the Publisher 


This week, in the absence of Pub- 
lisher George M. Slocum, Wayne 
County Road Commissioner Edward 
N. Hines, a veteran in the Good 
Roads movement of America and the 
man credited with having built the 
first mile of concrete highway in the 
world, has come to bat as guest con- 
ductor of “A Word in Edgewise.” 
Commissioner Hines has devoted his 
column to the late Col. W. S. Gil- 
breath, who died this week. None 
is better qualified to sing the praises 
of this fighter for good roads than 
Ed Hines. 


GILBREATH In the passing of 
AND Col. William Syd- 
HIGHWAYS nor Gilbreath, bet- 
ter known to thou- 
sands as Gil, the road movement 
loses one of its best-known, best- 
loved and most ardent pioneers. 
The present generation accepts 
“good roads” as a matter of 
course and little realizes that in 
the pioneer days it was a very 
controversial subject. 


Col. Albert A. Pope of Boston, 
manufacturer of the Columbia 
bicycles and the League of Amer- 
ican Wheelmen, over 50 years 
ago started the road improvement 
movement in this country with 
a viewpoint of providing a sur- 
face upon which bicycles could 
travel in safety and comfort. 


Col. Gilbreath came to an early 
realization of the economic ad- 
vantages of a system of improved 
highways to all classes of our 
people, bicyclists, farmers, mer- 
chants, business men, manufactur- 
ers and particularly to the users 
of the new transportation me- 
dium, the automobile, which 35 
years ago was just beginning to 
attract attention as the “horseless 
carriage.” 

As an able seconder of the ef- 
forts of Col. Pope to educate the 
American public to awake to its 
needs, Gil dedicated his life’s work 
to bring about such a result. 


Early and late, in season and 
out of season, Gil traveled the 
country preaching the gospel of 
better roads, wherever he could 
find an audience or an individual 
to listen. 

His picturesque personality and 
sincere enthusiasm always secured 
him respectful listeners even if he 
did not always make converts. 

Legislative bodies were appealed 
to with suggested changes in road 
laws which would permit larger 
appropriations and better methods 
of expending the same on high- 
way improvements. 

Inasmuch as good roads was a 
dry subject, except in wet 
weather, it seemed desirable to 
Gil to dramatize his subject and 
put on a show and the laying out 
of the Dixie Highway from Michi- 
gan to Miami; the East Michigan 
Pikes Tour, the path - finding 
route M10 from Detroit to Mac- 
kinaw; the paving of the motor- 
ists’ nightmare, the old clay De- 
troit-to-Toledo road; the laying 
out of the transcontinental route 
across the country, the Lincoln 
Highway, are but a few of the 
many high spots in which Gil 
rendered valiant service and last- 
ing benefit to his country and 
which greatly speeded up the sale 
and use of motor cars in America. 

Gil also early saw the possibili- 
ties of the concrete road, which 
was born in Wayne County, Mich., 
in 1909, and urged its nation-wide 
adoption as a standard for road 
construction that would best serve 
the passenger car, bus and truck. 

Gil came to Detroit in 1916 to 
take charge of the affairs of the 
newly organized Detroit Automo- 
bile Club (now the Automobile 
Club of Michigan) and his early 
efforts has resulted today in a 
state-wide organization of 80,000 
motorists as fellow co-workers in 
the cause of better and safer high- 
ways, who will continue to carry 
on where he left off. 

His friends, his organization, 
his city, his state.and his nation 
are better off because of his ef- 
forts, He will be greatly missed.— 
Edward N. Hines. 
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Stealing the Show 


Automobile 


OCTOBER 


15-24—London, England. 
28-Nov. 8—Milan, Italy. 


NOVEMBER 
8-7—Newark, N. J. National 
Motor Truck Show. 
7-14—Toronto, 
11-15—Omaha, Neb. 
11-18—New York. 
12-19—Philadelphia, Pa. 
13-19—Toledo. 
13-21—Glasgow, Scotland. 
14-18—Akron, O. 
14-18—Trenton, N. J. 
14-20—Columbus. 
14-21—Binghamton, N. Y. 
14-21—Boston. 
14-21—Buffalo. 
14-21—Chicago., 
14-21—Detroit. 
14-21—New Haven, Conn. 
14-21—Indianapolis, Ind. 
14-21—San Francisco. 
14-22—Los Angeles. 
14-21— Washington, D. C. 
15-22—St. Louis. 
15-21—Cincinnati. 
*16-21—Denver. 
16-21—Des Moines, Ia. 
16-21—Grand Rapids, Mich. 


In This 


Show Dates 


16-21—Elmira, N. Y. 
16-21—Ottawa, Can. 
16-21—Pittsburgh, Pa. 
16-21—Syracuse, N,. Y. 
17-22—Youngstown, O. 
19-25—Asbury Park, N. J. 
20-26—Lansing, Mich. 
21-23—Montreal. 
21-28—Cleveland. 
21-28—Brooklyn, N. Y. 
21-28—Jersey City, N. J. 
21-28—Minneapolis, Minn. 
21-28—Newark, N. J. 
21-28—Rochester, N. Y. 
21-29—Kansas City. 
22-29—Milwaukee,. 
22-29—Portland, Ore. 
23-28—Meriden, Conn. 
26-29—Sioux Falls, S. D. 
28-Dec. 5—Baltimore. 
28-Dec. 5—Hartford, Conn. 
30-Dec. 5—Louisville, Ky. 
30-Dec. 5—Springfield, Mass. 


DECEMBER 


1-5—Oneida, N. Y. 
2-4—St. Petersburg, Fla. 
2-6—Peoria, IL 
6-8—New Orleans. 
9-13—Chicago. ASI Show. 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Shows 


In your issue of Saturday, Oct. 
10th on page 33, you have an 
article entitled “Early Auto 
Shows Are Boon to the Plant 
Employes.” 

Now why don’t you print the 
facts on what these early shows 
have done to the dealers in 
America? 

In announcing early shows 
last year it stopped the sales of 
new cars in August and Septem, 
ber causing the loss to _ the 


Dealers of America, so it is said, 
of over two million dollars in 


disposing of their new ear stock 
on hand and it will be larger this 
year. 

Most new automobiles are sold 
from January to September and 
not from September to January. 

Just be fair with the dealers 
and -yourselves. We have been 
in the business for over 30 years 
and should know something about 
it—An Automobile Dealer for 30 
Years, New Britain, Conn. 


Epirors NOTE: Answers to a re- 
cent questionnaire sent out by ADN 
on this question indicated a general 
approval of the fall announcement 
ies among dealers, 
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Neighborhood Service Expands Service Volume 


Increased Business Forces 
Two Additions to Station 


By CHARLES B. BARR 


STRATFORD, Conn. — Constant 
expansion in service volume of 
Keating Brothers, Inc., Ford deal- 
ership here, necessitating several 

additions to the 

plant in the past 

few years, has 

been due entirely 

to a neighborhood 

sales and service 

policy stressing 

all-around main- 

tenance and re- 

pair, according to 

Clinton E. Keat- 

ing, president and 

general manager. 

Operating in a 

suburban com- 

munity with heavy Post Road 

traffic past its door, Keating Bros. 

has enjoyed steady growth since 

its entrance into the new car 

field in 1927 with Hudson-Essex. 

Previously the brothers, Clinton 

and Paul D. Keating, had oper- 

ated a service station, featuring 

gasoline, tires and accessories, for 

six years, which experience gave 
them the “service slant.” 


Handling Fords since 1931, the 
firm sold more than 900 new and 
used cars in 1935 and is nearing 
the 1,000 mark for 1936. The pay- 
roll has grown from two men 
in the early “gas station” period 
to 25 at the present time. 


“IT wouldn’t operate a dealer- 
ship on any basis other than that 
of complete service,” Clinton 
Keating told ADN. “We have an 
investment of over $10,000 in serv- 
ice tools and machinery, and the 
open-air, drive-in set-up of our 





station has proven of inestimable 
value. 


“To borrow a term from the 
parlance of department stores, 
the ‘store traffic’ created by car 
owners coming in for minor serv- 
ice operations, as well as major 
repairs, helps all branches of our 
business. While a customer is 
awaiting for his car to be serv- 
iced, we have an opportunity to 
show him a new or used car or 
suggest some accessory he needs. 


Have Loaner Cars 


“If his car is to be tied up for 
a major job, we put him in one of 
our new cars or a good used car 
and let him drive it for a day. 
This policy often results in sales. 
Our gas, oil and lubrication serv- 
ices bring the customers into the 
place frequently, giving us that 
continued contact which is so 
vital to maintenance of good 
dealer-owner relations.” 

Two successive additions have 
been erected in the rear of the 
main building in recent years to 
provide space for constantly grow- 
ing service business, and another 
addition may become necessary 
soon. Growth of the used car 
division forced the dealership to 
rent a large garage a few blocks 
away which is now devoted en- 
tirely to this branch. 

It was found it unnecessary to 
do much local advertjsing on his 
service department. The firm’s 


location on a main traffic artery | 


and in a densely-populated neigh- 
borhood of substantial families 
has made the Keating station a 
sort of “automotive headquarters.” 


for BIG bus and truck jobs 


@ The Manley 60-Ton Hydraulic Press is quick and easy to operate. 
sides accommodate pieces of any length. 
fast work at moderately heavy pressures, the other for extreme pressures. 
A 3-ton rack and pinion press operates independently so that two men can 
work at Press at the same time without interference. 


Open 
There are two pumps—one for 


This powerful Manley Press equips garage or shop for repair work of any 


character. 
investment. 
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It pays for itself quickly. 


It is an active money-making 
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DIVISION 
Of the American 
Chain Company, 
Inc. 

In Business for 
Your Safety 


EQUIPMENT 








D. S. EDDINS, Plymouth president (center), puts his personal 
okay on the first new car for 1937 checked off the assembly line. At 
the left are W. W. Romaine, advertising manager, and H. G. Moock, 
vice-president. At extreme right is K. G. Pound, director of distribu- 


tion. 


Seattle Gives Reasons 
For Show Cancellation 


SEATTLE.—Three reasons are 
assigned here for the unexpected 
cancellation this week of the 
Seattle automobile show scheduled 
for Nov. 14-21. The difficulty of 
getting proper showing of new 
models in this territory at this 
early date; inability to obtain any 
special factory show exhibits and 
general industrial unrest here are 
held responsible for the action. 
The date set was the same as 
that for the San Francisco and 
Chicago shows. 


Dealers are turning their at- 
tention to industrial and legisla- 
tive matters and are developing 
plans for a used car control to be 
put into effect about the time the 
new models go on the market. 

They favor the Wisconsin law 
licensing motor vehicle dealers, 
salesmen and finance sales com- 
panies. A _ similar bill will be 
drawn up to be introduced at the 
coming session of the state law- 
makers. The measure is said to 
have worked efficiently in Wis- 
consin, putting the industry on a 
sounder basis, helping the legiti- 
mate dealers and eliminating the 
so-called “gyp.” 


The used car control is a co- 
operative plan. The fundamental 
basis is not price fixing, but sug- 
gests that each dealer on his first 
appraisal use a book such as the 
NADA or the Northwest Used 
Car Manual. The theory is that 
when car-trader gets a similar 
figure from several dealers, he 
will be ready to do business on 
that basis. There is to be no pro- 
hibition for a higher price for 
final allowance. 

More new car stocks are needed 
for sales to pick up. The present 
year’s models are sold and new 
models are arriving slowly. Used 
car inventoriés continue in very 
fine shape. 

A. S. Eldridge, a dealer active 
in association work, has tendered 





his resignation as president of the 
Washington Automotive Trades 
Assn., and director of Seattle Au- 
tomobile Dealers’ Assn. He is de- 
voting all his time to private in- 
terests and has retired from the 
dealership field. 


Space Going Fast 
At Detroit Show 


DETROIT.—Doors of conven- 
tion Hall will open for the 36 
annual Detroit automobile show 
Nov. 14 to 21 with the automotive 
industry facing its sunniest out- 
look since 1929. 


H. H. Shuart, manager, an- 
nounced that all passenger car 
space at the 1936 show had been 
taken and 65 per cent of the en- 
larged space for house trailers 
and equipment also had been re- 
served. 


Passenger car manufacturers 
who have already arranged for 
their exhibits include Buick, Cad- 
illac, Cord, Chrysler, Chevrolet, 
De Soto, Dodge, Ford, Graham, 
Hudson, LaSalle, LaFayette, Lin- 
coln, Lincoln-Zephyr, Nash, Olds- 
mobile, Plymouth, Packard, Pon- 
tiac, Pierce-Arrow, Studebaker, 
Terraplane and Willys. 

Commercial cars to be shown 
include Chevrolet, Dodge, Federal, 
Ford, Reo, Studebaker and Terra- 
plane. 

Another outstanding depart- 
ment will be the trailer and 
equipment exhibit. Two north an- 
nexes have been placed at the 
disposal of the infant industry. 

The committee, consisting of 
Joseph A. Schulte, Henry Whit- 
ing, John H. Thompson, James 
M. O’Dea and Walter J. Bemb, 
is now going ahead with plans 
for entertainment features and a 
decorative scheme. 





R. E. Stone Made 
Graham V.-Pres. 


DETROIT. — With the placing 
of all manufacturing activity in 
one Detroit plant, R. E. Stone 
has been named 


| vice-president in 
| charge of manu- 


facturing of the 
Graham - Paige 
Motors Corp. 

During th2 
past five years, 
under Stone's 
supervision, a 
major concen- 
tration of Gra- 
ham manufac- 
turing facilities 
has been under ~ = oe 
way. Replacing five widely sep- 
arated plants there is now one, 
with a resulting saving in over- 
head costs. 


Stone will direct a program of 
factory improvement and expan- 
sion that will provide 50 per cent 
increase in production capacity 
on the 1937 series and is expected 
to effect a savings of $400,000 an- 
nually in manufacturing costs. 


He has already disposed of the 
former Graham body plant at 
Evansville and eliminated from 
manufacturing operations the di- 
mensional lumber plant at Perry, 
Fla., a service and export loading 
plant at Fort St. and McKinstry 
Ave. in Detroit and the body 
plant at Wayne, Mich. Elimination 
of these plants and the transfer 
of their functions to Detroit has 
been carried on without delay to 
normal car production schedules. 


The concentration of manufac- 
turing facilities at one point has 
brought about substantial savings 
through the elimination of mul- 
tiple managements, departmental 
duplication and the hauling of 
finished bodies from one plant to 
another. 


Stone entered the automobile 
industry in 1915 with Dodge Bros., 
becoming treasurer and assistant 
general manager of Dodge Bros. 
Canada, Ltd., with headquarters 
in Toronto. Later he was recalled 
to Detroit to institute departmen- 
tal operating controls in all Dodge 
plants. He left to join Graham- 
Paige and built the Graham body 
plant at Evansville, Ind. He sub- 
sequently managed it for more 
than two years. 


KMCDA Meets Oct. 21 


TOPEKA.—The annual convention 
of Kansas Motor Car Dealers Assn. 
will be held at the Hotel Kansan, 
here Oct. 21. 

Addresses will be made by N. C. 
Dezenderf, vice-president, GMAC, 
Don Blanchard, editor "Automobile 
Trade Journal, A. N. Benson, gen- 
eral manager NADA, Bob Owth- 
waite, president of Topeka chamber 
of Commerce and Will G. Price of 
Wichita. A number of state officials 
will be guests at the meeting. 

The business session will include 
election of officers for the ensuing 
year. Present officers are; ; 
Brewer, president, B. A. Tubbs, 
vice-president and W. H. Imes, sec- 
retary-treasurer. 


—ADN Photo 


KEATING BROS., Inc., Ford dealership on the Boston Post Koad in Stratford, Conn., has built 
large customer-labor volume through maintenance of complete service facilities, 
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21 Pontiae 


Dealers Hurry 
Here to Drive 
Cars to Coast 


DETROIT. — Out at City Air- 
port at 
morning, a giant new 21-pas- 
senger Douglas plane of Ameri- 
can Airlines, Inc., slipped silently 
out of the western sky on her 
maiden voyage, depositing 21 Pon- 
tiac dealers and their representa- 
tives who left Los Angeles 
Wednesday. It was the first com- 
mercial flight of such propor- 
tions from Los Angeles to Detroit 
without a change of plane. 


Brief stops were made en route, 
at El Paso, Ft. Worth and St. 
Louis. Total elapsed time was 14 
hours and 15 minutes. Actual 
time in the air was 12 hours 56 
minutes. Speed from St. Louis to 
Detroit averaged 188 miles per 
hour. 


Schuenke Heads Group 


The dealers who are here to 
drive away new 1937 Pontiac cars 
were headed by Otto K. Schuenke, 
Alhambra, Calif., Pontiac dealer. 
Others were James and Charles 
Moore of Moore Motor Co. 
Bakersfield; Joe Hillegas, Schu- 
enke Pontiac Co.; Ralph Sax and 
Jack Sperber of Belvedere Motor 
Co., Belvedere Gardens; Pat Pat- 
terson and R. W. Limbright of 
Pat Patterson Pontiac Co., Culver 
City; R. J. Jones and O. J. Jones 
of Jones Bros., Fillmore; C. M. 
Peterson, Frank Krumpholz, Abe 
Cohn, Al Gubser, R. C. Poor and 
Wallace Gates, of C. M. Peterson 
Co., Highland Park; Leslie Shaw 
and William Himes of Park Mo- 
tors, Huntington Park, and Ray 
Lutes and Virgil Cockrell of Mis- 
sion Auto and Realty Co., 
Pasadena. 


After being photographed they 
were taken to the Fort Shelby 
Hotel for the night. 


“The dealers were unanimous 
in saying that air travel to the 
factory was the most satisfactory 
from the standpoint of time saved, 
and comfort,” said Schuenke, “It 
was their first flight for four 
members of the group.” 


Fast Pilot in Charge 

The ship was piloted by Lloyd 
Blomgren of Chicago, who only 
last Monday set a new commer- 
cial record of two hours 58 min- 
utes from Chicago to New York 
with 17 passengers. L. R. Wil- 
liams of Ft. Worth was co-pilot, 





NICKELGRAMS 
———16 


The automatic overdrives that 
cut down engine revolutions at 
high speeds, thereby saving gas 
and oil and reducing wear and 
tear on the engine and running 


gear, will be found on many 
makes of cars next year. All 
parts of the mechanism are made 
of Nickel steels to give the mo- 
torist a long-lived and trouble- 
free transmission. 
a a 
Most of the new 1937 cars will 
be equipped with hypoid gear 
rear axles which permit lower- 
ing the floor of the car and 
eliminate tunnels and projec- 
tions inside the car. This gear- 
ing develops enormous pressures 
between the meshing gear teeth. 
Nickel-molybdenum alloy steels 
have been found most success- 
ful for this application. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 


1:10 o’clock Thursday | 
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Men Make Record Flying to Detroit 





®——__._. ae een — 


ENDING THE FIRST CONTINUOUS FLIGHT from Los Angeles to Detroit, without change of planes, the new, massive 21-passenger 
Douglas Day Transport shown here arrived in Detroit this week carrying a full compliment of passengers made up of 21 Pontiac dealers 
from the Los Angeles area. Flying time from the West Coast was 12 hours, 50 minutes. Factory officials greeted the group with its first 
glimpse of the 1937 Pontiac “Silver Streak” shown here beside the ship. 








with Miss Jean Burrows of Ft. 
Worth at stewardess. 

Roy Mitchell, chief pilot of 
the western division of American 
Airlines, took the ship from Los 
Angeles to Fort Worth. His co- 
pilot was Hugh L. Smith, opera- 
tions manager of the entire air- 
line system, Smith dropped off 
at°Fort Worth where L. R. Wil- 
liams was picked up and con- 
tinued on to Detroit. 

How new the plane was when 
it left the west coast is attested 
by the fact that its total time in 
the air up to them, test fights in- 
cluded, was six hours and 23 min- 
utes. 

This is one of the 20 new Doug- 
las 21-passenger Club Flight ships 
recently purchased by American 
Airlines. It is powered with two 
1,000-horsepower Wright Cyclone 
engines, has a cruising speed of 
190 m.p.h. with a maximum speed 
of 220 m.p.h, They are said to 
be the largest land transport 
planes built. Eight of them will 
be equipped as sleeper planes for 
transcontinental service. 

They are practically soundproof 
and are equipped with complete 
kitchen service for preparing 
meals aloft. 

Arrangements at the Detroit 
City Airport were in charge of 
James W. McCandless of the air- 
lines sales department. 


400 Field Men 
Attend Pontiac 
Sales Meeting 


PONTIAC.—Pontiac Motor Co’s. 
400 field employes attended the 
annual sales convention in’ De- 
troit and Pontiac Friday and 
Saturday, Oct. 16 and 17. 

Upon arrival, the entire party 
was taken in buses to the Gen- 
eral Motors proving ground, Mil- 
ford, where C. P. Simpson, gen- 
eral sales manager, officially 
unveiled the new 1937 models. An 
opportunity was offered to ride 
in and drive the new cars on the 
track and roads of the proving 
ground. 

In the afternoon trips were 
taken through the Pontiac fac- 
tory and the Fisher body plant 
where cars already are being built 
in large numbers. Here they had 
their first opportunity to see the 
new $3,000,000 axle plant recently 
put in operation and the foundry 
which was reopened since the 
last convention. 

The annual banquet took place 
Friday evening at Hotel Statler. 
Prominent officials of General 
Motors were present as guests of 
Pontiac. 

Saturday morning and after- 
noon are to be devoted to the 
presentation of the sales, adver- 
tising and service program for 
1937 by factory executives in 
charge of each important activity. 








British Car Makers 


Announce Price Cuts 


next smaller model. The ‘Nine’ 
and ‘Ten’ can be had in ‘de luxe’ 
form for a small extra charge.” 


MONTREAL.—“Motor car price 
reductions of as much as £130 are} 
announced by the Talbot con- 
cern,” the London Daily Mail re- 
ports. “The reductions are in ac- 
cordance with the company’s pol- 
icy of expansion and not as the 
result of any. sacrifice in quality. 
Even on the smallest Talbot mod- 
els prices have been cut as much 
at £17. { 

“The policy of building stream- 
lined cars for the family man, 
combining roominess and comfort 
with aerodynamic lines, has been 
so successful for the Standard 
Motor Co. during the past year 
that the line of “Flying Stand- 
ards” is being enlarged for 1937. 
They are now made in five differ- 
ent horsepowers. 


“One of the new models, of nine 
horsepower to sell at £149, came 
out a fortnight ago. Now two 
more have been announced: a 
‘Flying Ten’ and a ‘Flying Four- 
teen’ at £169 and £249 respectively. 
The first, a four-door ‘saloon,’ is 
capable of 66 miles per hour, un- 
usual for a family car of this 
power, and the second is a capa- 
cious vehicle, seating six persons. 

“The others in the range are 
the ‘Twelve’ and the ‘Twenty.’ 
The three largest are available, 
for those who require the fullest 
accommodation but must study 
economy, with the engine of the 


State Cuts Auto 
Insurance Rates 


OKLAHOMA CITY. — Okla- 
homa’s insurance board has or- 
dered reduction in automobile 
liability insurance rates which 
will save policy holders about 
$300,000 a year. 

The order provides a blanket 
reduction for the state of 11.4 per 
cent, except in Tulsa. Further 
study will be made of the Tulsa 
rates before the commission takes 
action. 

Sharp W. Philpott, secretary of 
the state board, said there were 
39 different automobile liability 
policies being written in Okla- 
homa a year ago. As a result of 
the new ruling, only one form of 
liability policy will be approved 
for use in the state, that recom- 
mended by the American Bar 
Assn. 

Unless the legislature takes 
action to control highway traffic, 
Philpott said the reduction might 
be only temporary. The insurance 
commission advocates enactment 
of a driver’s license law. 








CHICAGO AUTOMOBILE TRADE ASSN. officers and directors as 
they took off in giant 21-passenger American Airlines, Inc. flagship to 
inspect highway conditions in Chicago area Thursday, Left to right, 
rear row: Charles Gerds, Gerds Motor Co.; F. H. Yarnell, Glenn E. 
Holmes, Inc.; Ben T. Wright, Ben T. Wright, Inc.; H. G. Zerwer, 
Northwest Buick Co.; Bud Benecher; E. L. Cleary, C.A.T.A.; Pilot 
M. D. Ator. Front row: A. C. Foch, manager C.A.T.A.; Seymour Lewis, 
C.A.T.A.; Arthur Levy, Northwest Buick Co.; Lynn S. Snow, Snow 
Bros., Oak Park; K. K. Kenderline, president C.A.T.A.; Miss Ruth 
Phelan, stewardess; F. F. Emich, Emich Motors, Oak Park; L. J. 
Brady, Jenks Brady Motor Co.; Geo. Schneider, C.A.T.A. 





Reo Announces 
Re-built Truck 


Motor Service 


LANSING. — Announcement of 
a new service on re-manufactured 
engines was made this week to 
motor truck owners by the Reo 
Motor Car Co. through Elijah G. 
Poxson, president of Reo Sales 
corp. 

Under the new service plan, 
Reo will re-manufacture used en- 
gines on an exchange basis, re- 
placing old engine parts with new 
parts where needed and com- 
pletely re-making the motor. The 
re-manufactured engine will carry 
the same guarantee as a new 
engine. 

“This program,” says Don C. 
Streeter, general service man- 
ager, “will assure the truck op- 
erator high class work, done at 
the factory by experienced engine 
builders. Based on service records 
and owners’ experience, prices 
charged for engine re-manufac- 
ture are low. 

“When the truck operator calls 
for a re-manufactured engine it 
is immediately placed in his truck. 
The old engine is returned to us. 
The truck owner loses no time. 
His truck is out of service only 
long enough to change the en- 
gines, This new policy will reduce 
his out-of-service hours. The op- 
erator who piles up big mileage 
will find this new exchange pro- 
position a profitable service. 

“The only condition imposed is 
that the old engine be returned 
to us without the cylinder block 
broken and in such condition that 
it can be re-manufactured.” 


Federal Suit To 
Test Validity of 


Insurance Law 


MONTGOMERY, Ala.—(UTPS) 
—Preparing for a short cut to the 
U. S. Supreme Court, a three- 
judge federal court will hear the 
suit filed here attacking federal 
and state laws creating unem- 
ployment insurance providing 
funds for men out of work. 

The case will be heard Oct. 22. 
The suit seeks to test the validity 
of the Federal government’s 
unemployment insurance’ clause 
of the Social Security act as well 
as the state unemployment com- 
pensation law. 

Suit was filed by the Southern 
Coal and Coke Co. and follows the 
granting of a restraining order by 
Federal Judge O. B. Kennamer 
to the Gulf States Steel Corp. 
stopping the collection of the tax 
pending a hearing for a perma- 
nent restraining order. 
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COMING SOON! TWO NEW 


OLDSMOBILES 


A NEW SIX... A NEW EIGHT 


Rumors are flying thick and fast. What the 1937 Olds- 
mobiles will be like is the talk of the trade. Oldsmobile 
dealers now know the answer. The new Oldsmobile Six 
and Eight are bigger, finer and safer than ever... bigger 
outside and inside ... bigger in chassis « . . bigger in bodies 
... bigger in engines ... and above all, bigger in value! 
With a longer, roomier Oldsmobile Six and a larger, finer 
Oldsmobile Eight — each with a style distinctly its own — 
Oldsmobile dealers everywhere are headed for bigger sales 
and bigger profits ...a bigger and more prosperous 1937! 


“THE CARS THAT HAVE EVERYTHING FOR 1937” 


LOOK TO OLDSMOBILE TO SET THE PACE AGAIN 


D. E. RALSTON, 

Vice-President and General Sales Manager, 

Olds Motor Works, Lansing, Michigan. Name. 
Please send me, in confidence and without obligation on my part, 


complete information on the 1937 Oldsmobile Six and Eight, and 
full details about Oldsmobile’s Sales Plans and Franchise for 1937. Addres 


Busines 





DETROIT. — Due to the high 


state of activity in the basic ma-| 


terials industries during Septem- 
ber, the national business index 
advanced two points, 
to the monthly survey of 147 
trading areas of the United States 
conducted by the research depart- 
ment of Brooke, Smith & French, 
Inc., Detroit and New York na- 
tional advertising concern. This 
makes up the two-point recession 
experienced during August and 
again brings business to 10 per 
cent below normal. 

“A great part of the business 
gain is due to ificreased produc- 
tion and sales in cotton, textiles, 
coal, iron and steel throughout 
the East and South,” the report 
states. “Substantial gains were 
recorded, too, on the Pacific 
Coast. Almost without exception, 
these areas showed increases 
over an already satisfactory con- 
dition.” 

Of the 147 trading areas, the 
report shows that 86 registered 
gains and 47 showed losses, while 
14 areas remained unchanged. 
The September index—10 per cent 
below normal—when compared to 
last year’s index for the same 


month—28 per cent below normal | 


—showed an 18 per cent advance 


in business throughout the year. | 


The greatest September gains, 


| with 


according | 
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Burvey Shows Business Only 10% Below Normal 


Basic Material I ndustry 


Brings Sept. Up 2 Points 


indexes improving 5 per 
cent or more over August, were 
registered in the following areas: 

Allentown, Austin, Camden, 
Casper, Greenville, 
Rock, Louisville, Manchester, N. 
H., Memphis, Montgomery, New 
Orleans, Seattle, Spokane, Wheel- 
ing and Youngstown. 

The following areas were closest 
to normal at the end of Septem- 
ber: Abilene, Albuquerque, At- 
lanta, Austin, Bakersfield, Bangor, 
Beaumont, Billings, Boise, Casper, 
Charleston, W. Va., Charlotte, 
Chattanooga, Cheyenne, Cincin- 
nati, Colorado Springs, Columbia, 
S. C., Columbus, Dallas, Denver, 
Detroit. 

Fresno, Grand Junction, Green 
Bay, Greenville, S. C., Harrisburg, 
Houston, Huntington, Indian- 
apolis, Jackson, Miss., Jackson- 
ville, Knoxville, Lincoln, Little 
Rock, Manchester, N. H., Mem- 
phis, Miami, Milwaukee, Mobile, 
Montgomery, Peoria, Phoenix. 

Portland, Ore., Raleigh, Reno, 
Richmond, Sacramento, Salt Lake 
City, Seattle, Shreveport, Sioux 
Falls, Spokane, Springfield, Mo., 
St. Paul, Tacoma, Terre Haute, 
| Tulsa, Waco, Washington, D. C., 
Wilmington, Winston-Salem and 
| Yakima. 





NEWSPAPERMEN at the Buick party this week were, left to 
right: John C. Marscher, vice-president of the Philadelphia Daily 
News; Joe Whalen, Philadelphia Record; Leo Ellman, of the Pictorial 
Review, and Harlow H. Curtice, Buick president. 





Big PROFIT Months with 
the Covered Wagon Franchise! 


As an automobile dealer, you know that sales and profits 
fall off in the Fall and Winter. With the Covered Wagon 
franchise the opposite is the case. Sales increase...So do 


profits. Sales records show 
biggest business during the 


that many dealers do their 
Fall and Winter months. 


We have some interesting facts and figures that are yours 


for the asking. 


No’ obligation— 


and your inquiry will be treated 


as confidential. 


New CIT 
Floor Plan 
Financing 


COVERED WAGON COMPANY 


463 CASS AVENUE -it- 
Travel by Covered Wagon... 


MT. CLEMENS, MICH. 
AND SAVE! 


S. C., Little | 





| City; 














ee 


VISITING FLINT, MICH., for the annual sales convention of the Buick Motor Co., Alfred P. Sloan 
jr., president of General Motors, took time out to look over the final assembly line and talk with~the 
men who build Buicks. With Harlow H. Curtice, Bu'ck president, he donned a borrowed workman’s 
tunic and played the part of final inspector. Photo shows, left to right, Curtice, Joseph Berridge, veteran 


test driver and Sloan. 


Hudson Names 
Five New Sales 


Dept. Heads 


DETROIT.—W. R. Tracy, vice- 
president in charge of sales of 
Hudson Motor Car Co., this week 
announced five executive promo- 
tions, as follows: 


George H. Pratt, assistant gen- 
eral sales manager, was named 
sales manager; H. F. Byrne, as- 
sistant sales manager, was named 
eastern sales manager; H. P. 
Grove, formerly Pacific coast re- 
gional manager, has been ap- 
pointed western sales manager; 
C. G. Beeching has been appointed 


sales manager in charge of zones, | 


and: T. H. Stambaugh beco 
director of national service op 
tions, which includes parts and 
service activities and accessory 
merchandising. 


At the same time, Tracy an- 
nounced Hudson has opened re- 


es 


gional offices in six key cities of | 


the country. The company’s field 
organization has been increased 


| Kenneth Youell, General Motors public 


A ROUND TABLE talk was indulged in by, left to right, John J. 
McMahon, Drovers’ Journal; Joe Geschelin, Chilton publications, 
elations and James Dalton, 
editor of Motor at the Buick press party. 


to better serve Hudson's national | § 


dealer organization. Regional of- 
fices will be headed by the follow- 
ing regional managers: 

N. K. vanDerZee, New York 
H. F. Whitmore, Atlanta; 
M. T. Powers, Detroit; A. M. Post, 
Chicago; J. S. Oliver, Dallas, and 
E. J. Beguhn, Los Angeles. 


Mass. May Change 


Car Registration 


BOSTON.—A change from Jan. 
1 to Apr. 1 in the date of register- 
ing automobiles, is to be sought 
by the Massachusetts Automobile 
Dealers Assn. in the next legisla- 
ture as a means of keeping ve- 
hicles in use for a full 12 months, 
instead of having many passenger 
cars laid up through the winter 
The change is now before a spec- 
ial commission created by the 
last legislature. Proponents argue 
that sales of cars, accessories. 
gasoline and oil will be boosted 
by the change in date. Senator 
James C. Scanlan estimates the 
state would receive $3,300,000 ad- 
ditional gasoline taxes, which 
would enable the wiping out o* 
registration fees entirely. 


Federal-Mogul Corp. 


To Show New Devices 


DETROIT.— New products of 
interest to the service trade will 
be exhibited at the Federal-Mogul 
display during the Automotive 
Service Industries show, on the 
Navy Pier, Chicago, Dec. 9 to 13. 

A new type camshaft bearing 
for Ford V-8 engines, a portable, 
shop type bearing oil leak detec- 
tor, and power heads for the Ford 
1935-36 V-8 engine models will be 
demonstrated. 








TALKING SALES WITH Buick Sales Chief W. H. Hufstader, are 
left to right, George Dix, Philadelphia Ledger, Hufstader, H. F. Van 
Horn, Milwaukee Sentinel, Frank Prendergast, St. Louis Times-Star. 
With back to camera are Joe Scolaro of Guy S. Osborne, Scolaro and 
Meeker and Lars Jacobson representing foreign language papers. 


SEATED WITH BUICK’S president, Harlow H. Curtice, extreme 
right, are, left to right: Frank J. Oliver, Detroit editor of Iron Age; 
James P. Wines, of Arthur Kudner, Detroit, and Burnham Finney, of 
McGraw-Hill Publishing Co. The dinner was given for neswpapermen 
this week by Buick. 


HELLO FOLKS or whatever it is Tom Corpe, Buick Ad Manager, 
standing, picks for greetings, are in order. The diners are left to right, 
W. E. McCarty, Cincinnati Post, Bob Beiser, Cincinnati Inquirer, 
Walter Radtke, paper not indicated, Paul Lappin, Cincinnati Times 
Star, at the Buick press party. 
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Automotive aovertisine 


in New York Newspapers 
first nine months, 1935-1936 


1935 1936 Change 
NEWS 323,133 369,590 + 46,457 
Times 444.442 384,471 59,971 
Herald Trib. 414,875 388,814 —26,061 
American 279,356 260,636 —18,720 
Mirror 61,969 42,846 —19,123 


Journal 224,886 161,489 —63,397 
Post 19,935 40,003 20,068 
Sun 254,353 253,078 — 1,275 
World Tele. 249,673 202,280 —47,393 


Eagle 487,082 409,698 —77,384 
Times Union 133,130 131,912 — 1,218 


Source: Media Records 


It looks as if Automotive Advertisers 
were beginning to put the pressure 
where it belongs in The News! 
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$15 to $18 Extra Profit 
A Car to Larger Dealers 


(Continued from Page 1) 


rate did in 1936. It will progress in 
steps of one-half of one per cent. 
The dealers who reach the higher 
brackets will earn from $15 to 
$18 per car additional profit on all 
cars they have taken. 


In_ disclosing the proposed 
changes to a group of more than 
300 newspaper and trade paper 
representatives at a recent pre- 
view of the 1937 cars, H. J. Kling- 
ler, president, stated that these 
benefits to dealers constitute the 
latest steps in the enactment of 
the three-year merchandising 
plan which had its beginning 
shortly after the present manage- 
ment came to Pontiac in the fall 
of 1933. 

All through 1936, the sales de- 
partment under the direction of 
C. P. Simpson,, has centered its 
energies on a campaign that 
would strengthen the dealer or- 
ganization, he said. 


Stresses Quality 

“Our battle cry this year has 
been ‘Quality Dealers,’ said 
Simpson. “We have made remark- 
able progress in that direction, so 
much so, in fact, that our stronger 
dealer organization alone should 
account for an increase in sales 
in 1937. And now we have these 
additional inducements added to 
our agreement to keep and at- 
tract the best individuals and or- 
ganizations in the industry. 

“That they will be favorably 
received by all Pontiac dealers is 
certain. If I have read correctly 


due to a much smaller operating 
overhead. 

“The small overhead dealer has 
a very definite place in our pic- 
ture and that place is the small 
community where all of his busi- 
ness should come from. 

“But the greatest evils of cross- 
selling are not between large city 
dealers and small town dealers, 
but rather between all legitimate 
dealers and the parasite boot- 
leggers who buy where they can 
at a good cash discount and make 
a small profit on the sale but a 
larger profit on his financing 
charges. 


Bootleggers’ Out 


“Obviously, the bootlegger can 
sell cars in the legitimate dealers 
front yard at a material reduction 
in price and still make as much 
on every transaction as the legiti- 
mate dealer can at full price. It 
costs him much less to do busi- 
ness. 

“It is the evil of selling new 
cars to these bootleggers that the 
closed territory clause will stop. 

“Most car buyers are willing to 
do business on a fair basis; but 
cross-selling between dealers lo- 
cated in different territories 
through the medium of the third 
party bootlegger causes much of 
the wild trading and gets the 
purchaser a long trade or a cash 
discount without even the asking. 

“Prompt settlement of all just 


| claims will make the selling fran- 


what the dealers of America de-| 


sire most, closed territories and | in his protected territory, because 


sliding scale discounts head the 
list. 

“Closed territories are attrac- 
tive to the better class dealers in 
the larger cities where overheads 
are higher as well as in the smal- 


ler communities. They will give} 


good business men everywhere an 
opportunity to make more money. 
And they will put a damper on 
the evil of the free lancer who 
bootlegs any make of car that is 
popular. 
Protects Dealer 

“I believe it is unfair to ask a 
dealer to compete for business 
against any other dealer handling 
the same line and located in an 
outside marketing area, especially 


if the offender has | an advantage 


HITCH TO THIS MONEY-MAKER 


Auto Cruiser is going places Fast 


Designed and built by engineers who have 
had years of experience in trailer construction. 
Owners are most enthusiastic after thousands 
of miles of travel. Auto Cruiser asks them to 
sacrifice nothing in home comforts because 
Auto Cruiser alone is sold completely equipped 
—ready for the road—no extras to buy . 
Write today—learn why people in all walks of 


| 
| 
| 
| 


chise a much more tangible asset 
to every dealer. It will be an in- 
centive to go after every last sale 


if the-dealer who controls the ter- 
ritory can’t get the business then 
no other Pontiac dealer can get 
it. If a bootlegger gets the busi- 
ness the dealer who sold him the 
car should settle with the dealer 
infringed upon, which doubtless 
would cost more than the profit 
from the operation received from 
the bootlegger. 

“Territorial protection adds 
something to the bankable value 
of the dealer agreement Bankers 
and finance company officials are 
in favor of this type of protec- 
tion. 

“How important it is to pro- 
tect only those legitimate quality 
dealers in the larger multiple 
dealer communities is evident 


Auto Cruiser 
Alone Offers 
ALL of these 
Comfortand 
safety features 


- All-steel Chassis 


. Weather-proof 
lation 


. Exclusive High Hitch 
. Improved Jack Wheel 
- Scientific Insulation 

. Drop Windows 


Venti- 


. Rear Storage 


. Clear Vision 


life are choosing Auto Cruisers for business, 


pleasure and comfortable coast-to-coast travel. 
Investigate Auto Cruiser as a money-maker for 


, you immediately. 


Exhibit at Guten 
Automobile Show os 
New York City. 


(fe Auto Cruiser’s 


AUTO CRUISER 


COMPANY OF AMERICA, INC. 


4401 YORK ROAD 


BALTIMORE, MD. 


Pontiac Begins Closed Territory Sliding Discounts 





THE PRESIDENT’S DINNER, an annual affair given by H. J. Klingler to some 500 members of the 
manufacturing staff of Pontiac Motor Co. was held last week at Oakland Hills Country Club. Here is 
C. P. Simpson, vice-president and general sales manager, telling the superintendents and foremen that 
the dealers will sell as many 1937 cars as they can build. Left to right are Simpson, Ben. H. Anibal, vice- 
president and chief engineer, P. H. MacGregor, gen2ral plant manager and Mr. Klingler. 


when it is known that the 192 
largest cities in the country pro- 
duce over 50 per cent of the total 
Pontiac sales. 


“This is no reflection on the 
legitimate small town and coun- 
try dealer. Usually he is able bet- 
ter to take care of himself than 
his big city brother. Bootleggers 
don’t bother him as much, and he 
has a more intimate acquaintance 
with every prospective buyer than 
big city dealers possibly can have. 


“It is unsatisfactory to the pur- 
chaser who lives in one city to 
have to depend upon some dealer 
in another city several miles 
away for his service. So, the repu- 
tation of the manufacturer, not 
the dealer, suffers. ' 


“The closed territory plan is 
fair to all types and sizes of legiti- 
mate dealers. 

Can’t Steal Deals 

“I know that we won’t be able 
to enforce this infringement pol- 
icy 100 per cent. But we expect to 
make it effective in the large ma- 
jority of cases. Most of all, we 
will cure the habitual infringer 
the dealer who makes a practice 
of taking all the business he can 
away from other Pontiac dealers, 
especially clean deals and those 
with small trades. And we will 
cure the business of dealing with 
illegitimate bootleggers. 

“Under the terms of our new 
policy dealers who are infringed 
upon must present their claims 
within 30 days. Then the factory 
will investigate and settle the 
claim within two weeks. 

“The other change in our dealer 
agreement which provides a re- 
troactive sliding scale of dis- 
counts is sure to add thousands 
of dollars to the profits of dealers 
who do not abuse the extra dis- 
count volume by giving away 


their regular profit and depending 
entirely upon the retroactive re- 
bates they expect to earn. 


Sliding Scale Helps 

“Large volume usually goes 
with the large and complete deal- 
erships. Therefore, the _ sliding 
scale again helps to defray high 
overhead. In other words, there 
is a decided advantage for doing 
a large volume of business. 

“A. N. Benson, general manager 
of the NADA, when informed of 
Pontiac’s new dealer agreement, 
said: 

“The restricted territory policy 
is the most welcome thing that 
can be offered a dealer. However, 
it must be enforced. Some policies 
of that nature have not been very 
effective because they were not 
enforced. 

“As to the sliding scale discount, 
it can be a very fine thing if used 
properly by the dealers. But it 
will ruin dealers if they get to 
depending on their expected 
bonuses and rebates and give 
away the profit on 10 or 20 cars 
in order to earn the rebate. 


Pontiac Safety Men 
Cut Accidents 17% 


PONTIAC.—Pontiac Motor Co. 
field sales employes, 350 in num- 
ber, completed the year ending 
Oct. 1 with 17 per cent fewer 
accident than during the preced- 
ing 12 months’ period, according 
to C. P. Simpson, general sales 
manager. 

One year ago these sales em- 
ployes, who drive more than 1,- 
000,000 miles every month in the 
regular line of work, organized 
under the head of Pontiac Safety 
Men. 


secretary of the organization. 


Gas Tax Experts 
Elect Officers 


For Coming Year 


RICHMOND, Va. (UTPS).— 
Delegates to the 1ith annual 
North American gasoline tax con- 


| : : : 
ference, at their business session 


here last week, elected C. F. Joy- 
ner jr., of Richmond, president, 
for the coming year. Joyner = 

e 
succeeds A. A. Hotchkiss, of To- 
peka, Kan. 

Other officers elected were 
Arthur Pugh, Wisconsin state tax 
administrator, vice-president; H. 
O. Leatham, Iowa state treasurer, 
secretary, and Walter S. Reddy, 
director of the gasoline tax di- 
vision of the Michigan depart- 
ment of state, treasurer. 

San Francisco was selected as 
the convention city in 1937, the 
date of the meeting to be decided 
later. 

Diversity of conditions in the 
various states makes uniformity 
of tax laws impracticable, T. Cole- 
man Andrews, former state audi- 
tor, told the delegates. 

“IT am opposed to the passage 
of any more federal laws,” An- 
drews said. “An efficient and 
honest personnel is more impor- 
tant than law in combating gaso- 
line tax evasions.” 

Dr. Simeon F. Leland, acting 
chairman of the Illinois state tax 
commission, recommended that 
the NAGTC should affiliate with 
agencies collecting tobacco and 
liquor taxes, and proposed that 
the financial aid of research 
foundations be sought in bringing 
about the consolidation. 


EVERYTHING THAT CONTRIBUTES to driving and riding comfort seems to have been provided 
in this four-door sedan of the new Dodge line. Seats 48% inches wide, improved visibility due to large 
windows and slender corner posts, wide doors and a variety of novel safety provisions are among fea- 
tures built into the chassis and into all-steel bodies of entirely new design and construction. 
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THREE REASONS 
... each one a first 


There are three convincing reasons why you should 
concentrate your automobile advertising in The New 


York Times. Each one isa first in importance to you. 


FIRST*—More new-car buyers in the New York 
territory read and prefer The New York Times than 
prefer any other newspaper; 32.4% of all New York’s 
new-car buyers prefer The Times above all other 
newspapers, which is 30% more than prefer any other 


one newspaper. 


FFRST**—With its unrivaled combination of the 
qualities you look for in an advertising medium— 
buying power of readers, volume of circulation, 
prestige and influence and advertising leadership— 
The Times offers you far more than any other New 


York newspaper. 


FIRST***—In placing your advertising before more 
ready-to-buy prospects than does any other newspaper 
in your most important market—The Times gives 
your advertising more power to make sales and 


profits for you. 


The time has come, now that the Automobile Show is 
near, for your advertising to begin the work of actually 
selling your new models. Here, in your largest and 
richest territory, your most numerous opportunities 
for immediate sales are among the several hundreds 
of thousands of responsive and ready-to-buy readers 
of The New York Times. By concentrating your 
advertising in The Times now, you give it the 
greatest possible drive toward making 1937 a banner 


year for your sales. 


*From an impartial survey that covered every new-car buyer in the New York market for eight months after 


last year’s Automobile Show. 


** Leading automobile advertising and agency executives recently voted these the first things they look for in an 


advertising medium. 
***Two plus two equals four. 


The New Work Zimes 


Advertising ‘Representative 
JOHN B. WOODWARD, INC. 


New Center Building 
DETROIT, MICHIGAN 


4oo N. Michigan Avenue 
CHICAGO, ILLINOIS 


Advance Showing of 1937 Models to 750,000 Prospective Buyers 


be plentifully illustrated with the industry’s new presentations for 1937... . 
Your 1937 models can be effectively shown to this audience of above-average, 
responsive prospects—which includes the greatest single market of new- 
car buyers in the country—through substantial advertising in the Section. 


Three-quarters of a million families, prospects for new-car sales, will have 
an advance showing of the National Automobile Show in the big, special 
Automobile Show Section of The New York Times of Sunday, November 8.... 
The Section will be full of interesting news for car buyers and dealers, and will 





Shows 16.6% D 


From July This Year 


WASHINGTON.— —Retail 
mobile financing by 456 organiza- 
tions in August totaled $147,002,- 
587, an increase of 38.1 per cent 
from the August volume last year 
of $106,472.612, but a decrease of 
16.6 per cent from this year’s 
July volume of $176,201,992, the 
Department of Commerce 
announced this week. 

New car financing during 
August amounted to $94,017,673, 
compared with $116,065,087 in 
July and $65,138,975 in August of 
last year. 

Used car financing totaled $52,- 
123,841, compared with $59,226,773 
in August last year. 

Financing of unclassified cars 
in the same month amounted to 
$861,073, compared with $910,132 
in July and $1,088,666 in August 
of last year. 

Wholesale financing of auto- 
mobiles in August totaled $129,- 
865,102, compared, with $166,018,- 
288 in July ad $95,588,937 in 
August of last year. 


Ask New License Law 

OKLAHOMA CITY.— Future au- 
tomobile purchasers may have to 
prove they can drive safely before 
being issued a certificate of title for 
an automobile. A movement is 
growing in Oklahoma for the enact- 
ment of a uniform driver’s license 
law at the forthcoming session of 
the legislature. Truck and bus oper- 
ators throughout the state are dis- 
cussing the proposed law and are 
seeking co-operation in support of 
the plan. 


Auto-—_ 
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Retail Car Fi inancing Up 38.1% Over August ’35 


Decrease 


New Act Holds 
Labor Proviso 


WASHINGTON.—Concerted ac- 
tion by manufacturers holding 
government contracts to evade 
labor provisions of the new 
Walsh-Healey Act “would run 
them afoul of the anti-trust laws,” 
Chairman Frank Healy, of the 
newly-created Public Contracts 
Board, declares. 

The new law requires holders 
of certain government contracts 
in excess of $10,000 to maintain 
prevailing wage rates, pay over- 
time for employment beyond 40 
hours a week and to employ no 
one under 16 years of age. 

Purveyors of automotive sup- 
plies to the federal government 
are among those coming under 
its provisions. 


Cars Must Pass 
State Inspector 


HARRISBURG. (UTPS).— The 
next compulsory motor vehicle 
inspection for Pennseylvania will 
be held Nov. 1, 1936-Jan, 31, 1937, 
according to Gov. George H. 
Earle. 

If the inspection discloses need 
for adjustments, or repairs the 
owner must have them made if 


1) SAVE MONEY—DON’T REPAINT 


) BRAVO PAINT CLEANER 


WILL MAKE YOUR SHOWROOMS SPARKLE 


BRAVO is the sensational new paint cleaner that thousands of car 
dealers will use to brighten up their showrooms for the display of new 
models. Beneath the film of dust, dirt, grime and oil that covers most 


walls is a perfectly good painted surface. 
without scratching or removing a particle of paint. 


Bravo removes that film 
Its action is as 


smooth as velvet—no scratching, no streaking. 


ONE POUND CLEANS 1200 TO 1500 SQUARE FEET OR MORE 


Ask any painter the cost of the paint alone to refinish 1500 square feet. When you 
use BRAVO the entire cost of material for the same surface is about fifteen cents. 


A great big saving for you! 
do the work—‘‘once over"’ turns the trick. 


USED EXCLUSIVELY by 


No high-priced labor is required—any porter can 


LEADING AIRLINE 


BRAVO is used exclusively to clean the big transport planes of a leading trans- 


Read what this dealer 
says about BRAVO 


BRAVO PRODUCTS COMPANY 
Ann Arbor, Michigan 


Gentlemen: 


Please ship us (remittance enclosed) 


continental airline company. 
Why? Because there's no other 
cleaner on the market like it! 
BRAVO is not a by-product, 
but a scientific formula. Also 
used by leading hotels, oil 
companies, service stations 
and the Great Lakes govern- 
ment lighthouse service. 


THE PERFECT 

CLEANER FOR USED 

CARS, REPAINT AND 
SIMONIZ JOBS 


Every painted surface, all tile, 
terrazzo and marble, no matter 
how dirty, yield to the magic 
of BRAVO. Try it on used 
cars; before repainting cars; 
before simonizing cars. Our 
money-back guarantee is your 
guide to a safe, money-saving 
investment 


—_.. 25-pound drums of 


BRAVO Cleaner at $3.75 per drum, f. o. b. Ann Arbor. 


Firm Name 


Ship Freight ( ) 
Ship Express ( ) Street Address 


City 


SOLD UNDER MONEY- 


BACK GUARANTEE 











IF IT WERE NOT for this group of interested newspapermen this would be a good view of the 
new 1937 Willys. The 1937 models have been made standard size and completely re-styled. 


he wishes to continue driving. The 
secretary of revenue is directed 
“to compel every resident owner 
of a motor vehicle being operated 
in this commonwealth to submit 
such motor vehicle to an inspec- 
tion of its mechanism and equip- 
ment.” 

Governor Earle said that while 
the roads are being made as safe 
for traffic as possible the semi- 
annual inspection of cars in the 
past showed four out of every 
five did not conform with the 
safety requirements of the law. 
He said this “definitely establishes 
periodic inspections are neces- 
sary.” 


U. 8. Care Get Big 
Play at London 
Olympia Show 


(Continued from Page 1) 
Albert Hall, where it is displaying 
four models, including a new 
light eight. In addition the Ford 
exhibit includes a V-8 powered 
light airplane priced at $1,500 and 
the displays of other manufactur- 
ers of accessories, equipment and 
trailers. Admission to the Ford 
show is 30 cents. 

After two weeks of gloomy 
weather a bright autumn sunshine 
greeted the opening of the show. 
There is a general feeling of 
optimism due to the fact that new 
car registrations here in 1936 
parallel the increases made in the 
United States. 

The annual banquet of the 
Society of Motor Manufacturers 
and Traders, which was held on 
the eve of the show, brought to- 
gether the “brass hats” of the 
industry from all points of the 
globe. J. D. Mooney, president of 
the General Motors Export Co., 
was one of the principal speakers. 
Honors were bestowed upon W. 
Ledyard Mitchell of Chrysler, 
Vincent Bendix of Bendix Avia- 
tion Corp., Alfred Swayne of 
General Motors, and Thomas P. 
Henry, president of the American 
Automobile Assn. 

That public interest and confi- 
dence is strongly behind the 
British motor industry was evi- 
denced in the reaction Thursday 
when shares of Morris Motors 
were placed on the market. The 
demand was the heaviest ever ex- 
perienced and might be compared 
to what would happen in the 
United States if Ford were to 
place half interest in his com- 
pany on the market today. 

Trends at the Olympia show are 
best summarized by the gentle- 
men of the Duco Color Advisory 
Service who are on the job here 
and who know their trends. 

The picture as they view it is 
something like this: “The general 
trend is toward lighter colors, 
probably influenced by the coro- 
nation next year. There is also an 
increased use of chromium plating 
for both fittings and _ striping. 
Every car in the exhibit has a 
cellulose lacquer finish, except 
three in Dulux. Twelve per cent 








Final Preparations Made 
For 3rd Truck Convention 


CHICAGO.—Final preparations 
were completed this week for the 
third annual American Trucking 
Assns. convention, which will 
open Monday and continue 
through Wednesday at the Ste- 
vens Hotel. 

Chester G. Moore, chairman of 
the arrangements committee, esti- 
mated that 2,000 truckers from 
every state will attend the ses- 
sions, and declared they will rep- 
resent an industry employing 
more than 1,000,000 persons and 
one whose activities vitally affect 
nearly every family in the nation. 
The organization, added Moore, 
has over 100 state or sectional 
trucking groups affiliated with it. 

Talks and discussions are to be 
focused especially upon such sub- 
jects as rates, tariffs, taxes, safety 
problems and railroad competi- 
tion with the trucking industry, 
as well as ways in which these 
modes of transportation may co- 
operate with each other to mut- 
ual advantage. 


In charge of the proceedings 


of the cars are finished in metallic 


lacquer, as against 6 per cent 
last year. 

Black and dark blue remain the 
most popular colors, with gray 
ranking second. White and cream 
are increasing in popularity. 
Green and maroon are only hold- 
ing their position, while light blue 
is still less popular than in previ- 
ous years. 

“Two-tone body finishes have 
disappeared, but the use of two 
contrasting colors is increasing. 
There is an increased number of 
convertible and open cars as 
shown by the British manufac- 
turers. Wire wheels are on the 
decline, approximately half of the 
cars having pressed steel or disc 
wheels. The sunshine roof is re- 
taining its popularity. 

“Lacquered fabrics for uphol- 
stery and paneling are less used, 
practically all cars except the 
very cheapest ones using real 
leather. Fabric has found favor 
among the coach builders and on 
most limousines. Of the cars 95 
per cent are using tempered safety 
glass and 5 per cent laminated. 
Only expensive cars are using 
laminated glass for windshields. 

“There is less streamlining than 
last year and no extreme designs 
are shown. Body lines of the 
British cars are less plain than 
previously, but still remain con- 
servative. In the pleasure car 
exhiBit, 58 per cent are finished 
in cellulose lacquer and in the 
coach builders’ section 46 per cent, 
giving an average of 54 per cent.” 


MADA Elects Heads 


MARIETTA, O.—The Marietta 
Automobile Dealers Assn. has elected 
Earl L. Schob of the Dixon & Schob 
firm as president, and Al Griffiths 
as vice-president. 





and chairman of the major ses- 
sions will be Ted V. Rodgers, 
Scranton, Pa., president of ATA. 
Lively discussions are expected in 
efforts to coordinate and strengh- 
en the position of truckers. A 
number of important figures in 
the field will appear on the pro- 
grams, including William E. Lee, 
member of the motor carriers’ 
division and interstate commerce 
commissioner; H. H. Kelly, chief 
of the commission’s safety section 
in the bureau of motor carriers; 
H. Markham, director of the 
American Petroleum Industries 
Committee: William H. Day, 
chairman of the «National In- 
dustrial Traffic League executive 
committee, and L. E. Muntwyler, 
traffic manager of Montgomery 
Ward & Co. 





BUSINESS 
"Pleasure 


Travelers gather at The 


FALE TRA I ee 


> 


Stevens assured of gracious 
hospitalities and superla- 


tive service because its 
management cares. 
Moderate in price be- 
cause it is The World's 
Largest Hotel—in the heart 
of Chicago—overlooking 
Lake Michigan—on fa- 
mous Michigan Boulevard. 


THE 


STEVENS 
CHICAGO 


OTTO K. EITEL, Gen. Mgr. 
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People like these. 
living in homes like these, 


buy new Dodge cars 


eo and read 


only TRUE STORY 


TRUE Story ties for first place 
among the new Dodge buyers 
who read only one magazine 


*Reading only TRUE STORY 2.4% 
Reading only Saturday Evening Post 2.4% 
Reading only Collier’s 2.0% 
* Reading only American Magazine 1.5% 
Reading only Good Housekeeping 1.5% 
Reading only Cosmopolitan 1.0% ile Sn aa 
Reading only Pictorial Review 0.5% Penne TN UE 
Reading only Time 0.5% 
Only above magazines listed in questionnaire 
205 buyers of new Dodge cars were questioned 
Research by Market Research Corp. of America 


*The Wage Earner Family Magazine Power That Pr oe 


Reaches The Men That The Weeklies Don’t Cover True Story read by mother 
and father 


These are some of the 
homes of new Dodge 
buyers where True 
Story wins whole 


family readership TRUE STORY 


15e A COPY * NEW CENTER BUILDING, DETROIT 


Whole family reads True Story here py ” ii _ 3 adult True Story readers 


Husband and wife are True Story readers me, al Husband reads True Story 


ao 


‘Pe: centage of US cor owning families 
found in eech wcome bevel ane ted 0 found  eoch mome bevel 


Percentage of readers of 6 WOES ond ao™ 
AA AGAIN 8 eek ome Meret 


o —E A 6 


¢ 
SOURCES: Car Owning Families—1st 5 cities—“Consumer use of Selected Goods and Services.” Magazines — Starch “ Magazine Effectiveness Report,” December, 1935. 
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New “Carlife Guaranty” 


Frequent Servicing 


AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 17, 1936 


Boosts Dealers Profits 


is 


Aid to Long Car Life 


DETROIT. —George Taylor, 
Plymouth and Dodge dealer here, 
who recently opened a new neigh- 
borhood sales and service station 
with a modernized lubrication de- 
partment, has a plan for increas- 
ing business which includes the 
selling of a service insurance 
policy with cars. It is called the 
“Carlife Guaranty” and guaran- 
tees the owner of the car against 


George Taylor Hanley Taylor 
defective material, workmanship 
or wear and tear in the normal 
use of the car for a period either 
of two years from the date of the 
issuance of the policy or up to 
25,000 miles. 


Brings Owners In 

The plan is a unique method of 
inducing the car owner to bring 
his automobile to Taylor’s Motor 
Sales, Inc., shops for inspection 
every 1,000 miles during the two- 
year period or the 25,000 miles, 
without charge. The policyholder 
agrees to pay for work needed 
and for such services as lubrica- 
tion and motor oil changes every 
1,000 miles and other lubricant 
changes twice a year. During the 


| attendants. 





life of the guaranty the owner 
will be advised of work needed to 
keep the car in good running con- 
dition. Accessories or repair re- 
placements due to accidents or 
abuse are not covered by the 
guaranty. The car owner is in- 
sured against repair cost arising 
from faulty materials or work. 


The car buyer pays $10 for the 
policy. He agrees his service 
work shall be done at Taylor’s 
for a period of two years. This 
assures constant monthly contact 
with the car owner. On the policy 
is recorded the monthly check- 
ups and speedometer readings. 


The guaranty is sold by sales- 
men, shop men and gas station 
Commission is paid 
on all sales. 

At the time of the guaranty 
sale a certain amount is placed in 
a reserve fund to meet any 
emergencies during the period of 
the guaranty. This is available 
for the purpose of making good 
on any policy. Taylor says car 
repairs for the first 5,000 miles 
are trivial and that his chances 
for a loss on the guarantee ac- 
count will amount to practically 
nothing during the life of the 
agreement. 

In selling the policy Taylor adds 
its cost in the price of the car 
whether the sale is for cash or on 
time. He says the finance com- 
panies have no objection to the 
procedure. One of them said the 
operation of the guaranty assures 
them, because of the monthly in- 
spection, a better car in the event 
of a repossession. 


OPENS ARMISTICE DAY 
NATIONAL 


AU 


TO 


SHOW 


GRAND CENTRAL PALACE 


Nov. 


11-18 


A greatly augmented show this season—four ex- 


hibition floors. 


An innovation will be the midweek opening, 
Wednesday, November 11—Armistice Day. The 
show will run eight days, Sunday included, and 
close the following Wednesday. 


A record-breaking attendance of buyers, dealers, 


jobbers, 
managers, 
assured, 


purchasing agents, fleet owners, 
engineers and industrial leaders is 


sales 


The latest in cars, accessories, body work, parts 
and service station equipment will be offered. 


One new feature will be the comprehensive dis- 


play of trailers. 


There are a few spaces for 


trailers and accessories still available. 


NATIONAL AUTOMOBILE SHOW 


366 Madison Avenue 


New York City 


Alfred Reeves, Manager 











NASH DEALERS got an eyeful of the new 1937 models at an advance showing of the line held in 
New York last week. Several hundred dealers and their sales managers gathered at a dinner at the Mecca 
Temple Casino where the flying squardron from the factory told all about the improvements in the new 
models and outlined the program for marketing them next year. An almost complete line of new Nash 
and LaFayette models were on display. This picture which shows only a section of the speaker’s table 
gives a good idea of what the line looks like. Hascal Bliss, vice-president in charge of sales of Nash 
Motors Co. is shown at the extreme left of this picture. 


“Why shouldn’t the life of a car 
be insured exactly as a human 
life?” Taylor said. “Today’s cars 
offer an opportunity to a dealer 
who has a well-equipped shop to 
give inspection service which will 
tell the car owner just what is 
needed to give him good car per- 
formance. 

“Tt was our intention to present 
each new car customer with a 
guaranty. We then found that 
the customer appreciated the 
guaranty ONLY when he paid 
for it. 

“The factory guarantee on new 
cars reduces our cost of guaranty 
to practically nothing, as any de- 
fects in new automobiles invari- 
ably show up in the first 90 days. 
This leaves the balance of tHe 
Carlife Guaranty period with NO 
expense. The guaranty puts us 
in the unique position of being 
able to say to a customer: ‘We 
can guarantee your car against 


ANY MECHANICAL REPAIR} 


OF ANY KIND that may be re- 
quired, for a period of 25,000 
miles or two years.’ 

“If a customer sells his car, he 
may use the guaranty as a sales 
argument and may even get an 
additional price for his used car 
by transferring the guaranty to 
the next owner. But we know 
with the service we accord the 
customer in our shop that when 
he is again in the market for a 
new car we see him first.” 

Taylor’s son, Hanley, is helping 
him promote the new plan. 


Week- End Brings 
3, 300 New Orders 
For °37 Zephyr 


DEARBORN.—More than 5,300 
orders for the new Lincoln- 
Zephyr motor cars for 1937 were 
placed over last week-end on the 
occasion of the first public dis- 
play of the new “first anniversary” 
cars, it was announced today at 
the home offices of the Ford 
Motor Co. here. 

The total represented slightly 
more than one-third of the total 
sales of the 1936 series during the 
past season, it was said. The an- 
nouncement was based upon re- 
ports received from the 36 Ford 
branches throughout the United 
States. 

The announcement displays of 
the new 1937 Lincoln-Zephyr cars 
at dealer showrooms in all parts 
of the country over the week-end 
attracted more than 125,000 per- 
sons, the reports showed. Record 
crowds attended in many cities, 
including Chicago, St. Louis, New 
Orleans, Washington, Baltimore, 
Los Angeles, Pittsburgh, Detroit 
and in Dallas. In Dallas the new 
cars were on display in the court 
of the Ford exposition at the 
Texas Centennial. 





FTC Charges Five Parts 





Groups With Unfair Acts 


WASHINGTON. — Five trade 
associations composed of manu- 
facturers and jobbers of auto- 
mobile parts and accessories, are 
charged with forming a com- 
bination to control the market in 
and to fix and maintain the re- 
sale prices of these products 
throughout the United States, in 
a complaint issued Saturday by 
the Federal Trade Commission. 

Two of these associations, the 
National Standard Parts Assn., 
of Detroit, and the Motor and 
Equipment Wholesale Assn., ot 
Chicago are national organiza- 
tions. The other three are mid- 
dle western’ regional groups, 
namely: Automotive Trades 
Assn. of Kansas City, Mo.; Mis- 
sissippi Valey Automotive Jobbers 
Assn. and Southwestern Jobbers 
Assn., for neither of which is the 
headquarters listed. The com- 
plaint also names as respondents 
officers, directors and members 
of the five associations. 

The case is a consolidation of 
two previously issued complaints, 
one against the National Stan- 
dard Parts Assn. and others, and 
one against the Motor and Equip- 
ment Wholesale Assn. and others, 
both dated Apr. 15, 1936. Both 
those cases have been closed. The 
new complaint alleges substan- 
tially the same violations of the 
FTC act as the two old com- 
plaints, and is expected to sim- 
plify trial of the case through 
adjustment of certain duplications 
in the names of respondents listed 
in the former complaints, and 
through elimination of various 
corporate respondents named 
separately in the former 
complaints. 

The complaint designates Nov. 
20, 1936, as the final date on 
which the various respondents 
may show cause why the com- 
mission should not issue against 
them an order to cease and desist 
from the practices charged. 


Accidents Drop 
22% After Drive 


HARRISBURG. (UTPS).—A 22 
per cent decrease in highway ac- 
cidents the latter part of Sep- 
tember is credited here to the 
safety campaign started Sept. 19, 
following the report that in Au- 
gust 200 persons were killed and 
5551 injured in auto accidents. 

The program concentrated on: 

1. Limitation on number of 
times per year an applicant may 
be examined for driver’s license, 
“following his failure three times 
under the issuance of the first 
learners’ permit.” 

2. Three concurring violations 





of any provision of the motor ve- 
hicle code will result in suspen- 
sions or revocations of license at 
the direction of the revenue de- 
partment. 

3. Arrest of any driver found 
operating in excess of 50 miles 
per hour. 


Huge Stampings 
Needed to Make 
New De Soto Top 


DETROIT.—Sheets of steel 12% 
feet long and six feet wide are 
used to make the seamless steel 
tops for the new De Sotos, and 
out of the presses come one of 
the largest single stampings in 
automotive history—a one-piece 
steel top which extends from the 
cowl way back to the rear trunk. 


Months ago engineers for the 
De Soto division of the Chrysler 
Corp. completed the design for a 
new top for the coming car. It 
was found that a pressing which 
would include, in one solid un- 
broken unit, the cowl, the wind- 
shield opening, the top, the back- 
light opening and the back panel 
down to the belt line, would re- 
quire brand new and gigantic 
machines. 


Triple-action presses which are 
15 feet wide between uprights 
and exert a pressure of 3,000,000 
pounds, are now stamping out 
tops in a single piece, eliminating 
all seams. 

Ten separate steps, 
trimming off surplus metal, cut- 
ting out window openings, etc., 
are taken before the top is ready 
to be electrically welded to the 
all-steel side panels of the body. 


When finally welded into place 
the tops lend strength and rigid- 
ity to the all-steel body. 


While the new top has a curva- 
ture of line that adds beauty to 
the exterior appearance of the 
car, engineers state that the de- 
sign was adopted to give the roof 
maximum structural strength as 
well as good appearance. 


such as 


Upholds School Patrols 


RICHMOND, Va. (UTPS).—De- 
claring the average motorist com- 
pletely disregards the safety patrols 
maintained by police-trained school 
boys near city schools, Alderman 
Thomas A. Williams said he will 
seek to enforce respect of the pa- 
trols by city ordinance. 

The safety patrols are stationed 
at dangerous intersections during 
the hours when the children are 
entering or leaving the schools. 
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D 
7 IN 


ran mo x 
3 965 Q automotive dealers 


Glance over these pertinent, proved facts and figures 
about this active automotive dealer market: 
5,965 are dealers in auto sales and service 
17,089 are proprietors of public garages 
16,605 are proprtetors of filling stations 


They are selling 35 brands of gas and oil; 30 different 
makes of tires; 78 brands of auto- 

motive accessories; passenger cars 

and trucks of practically every 

nationally known make. 


Is your product getting a real break 
with this active, proved dealer 
market? 


ADD—A GREAT CONSUMER MARKET! 


620,984 owners of passenger automobiles (and more are 
planning to buy) averaging 10,275 miles per year. 
Also 98,095 owners of trucks. 


FACTS TO REMEMBER 


52.2% own their own 


853,000 subscribers 
homes 


92.9% are actively 


earning 41.5% own automatic 


refrigerators 
86.0% own radios 


72.8% own passenger 
automobiles 


85.5% are married 
74.5% have children 


33.5% own their own 


business 87.2% carry life insurance 


NOTE: Figures are based on two surveys by Dr. 
Daniel Starch, famous independent research expert, 
except life insurance and clothing figures, which are 
based on recent nation-wide surveys by The American 


Legion Monthly. 


CHICAGO 
307 N. MICHIGAN AVE. 


A great market for new and replace- 

ment buying of passenger cars, 

trucks, tires, the whole gamut of 
automotive accessories —a market 
consuming millions of gallons of =. 
gas and oil. — 


A FAMILY MARKET — of the 853,000 subscribers to 
The American Legion Monthly, 85.5% are married, 
74.5% have children (compare with 60% U. S. marital 
status, 61.2% U.S. families having children—U. S. 
Census 1930.) 542,508 wives, mothers, sisters and 
daughters receive your sales message through the pages 
of The American Legion Monthly, and in turn in- 
fluence the family buying. 


A MARKET ABLE TO BUY! Consider this remark- 
able record—92.9% of our 853,000 subscribers are 
actively earning, and the remaining 7.1% include all 
who are retired and living on income. 


33.5% own their own business, 52.2% own their own 
homes, 41.5% own automatic refrigerators, 86% own 
radios, 87.2% have bought life insurance policies. They 
have the means and the wi// to buy/ 


Reach this Proved Automotive Market 
At A Cost Surprisingly Low 


1 page Black and White ..... . . $1600 
1 page 4colors(2ndor3rd cover) . . . . . 2300 
1 page plus1 added color. . ..... . 1900 


The American 


EGIO 


DETROIT 
7310 WOODWARD AVE. 


NEW YORK 
521 FIFTH AVE. 


MONTHLY 





AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 17, 1936 


[ATA Urges Compulsory State Car Inspection 


Will Supp 


Insuring 


ROCKFORD, Ill. — Used Car 
plans, compulsory inspection of 
motor vehicles, finance problems, 
legislation and other matters held 
the attention of dealers from all 
over the state here this week, 
during the annual convention of 
the [Illinois Automotive Trade 
Assn. in the Faust Hotel. 

The assembled dealers re- 
warded William McKenzie, 
Springfield, by re-electing him as 
president. Also elected were Her- 
man Wangelin, Belleville, former 
president, as vice president, and 
C. W. Coons, Peoria, as secretary. 

Compulsory inspection of motor 
vehicles is more effective than 
the voluntary brand, according to 
George Weaver, Weaver Mfg. Co., 
who cited the Chicago and Evans- 
ton experiences as models. 


State Officers Speak 
State officials, including John 
J. Nash, representing the secre- 
tary of state, and F. H. Hill of 
the department of finance, ap- 
peared on the program and 
pledged cooperation of _ their 
superiors in helping understand 

and solve dealer problems. 
K. K. Kenderdine, president of 
the Chicago Automobile Trade 





ort Measures 


Fair Taxation 


the National Assn. of Sales Fi- 
nance Companies, were host and 
toastmaster. 


Arnon N. Benson, general _man- 
ager of the NADA told of plans 
for cooperating more closely with 
state and local associations. 

The convention endorsed a 
policy that will support favorable 
legislation and oppose unfair and 
discriminatory taxation. More 
vigor and unity will be exercised 
than in the past along these lines, 
it was stated. 


Florida Bans Trailers 


Over 7 Feet in Width 
MIAMI—Fruit growers of this 
area have been warned by R. R. 
Taylor, county solicitor that auto- 
mobile trailers more than 7 feet 
wide are not permitted on the 
highways and that owners will be 
subject to prosecution if the law 
is violated. 

Taylor pointed out that growers 
in the county are preparing to 
plant their crops and are hauling 
tractors on _ specially designed 
trailers. ‘Permission to use the 
wide trailers may be obtained 
from the state highway depart- 
ment in Tallahassee,” he said. 


MORE THAN 200 TEXAS dealers trekked to Detroit recently for 
a two-day convention of sales meetings, factory inspection trips and 
previews of the new De Soto, soon to be announced, The candid 
cameraman snapped these Kingsville bronc busters looking over the 
93-horsepower engine of a partly-completed De Soto as it moved 
down the assembly line at Detroit. They are, left to right, T. W. 
Yaklin, Mrs. P. W. Pitts and P. W. Pitts, of the Yaklin Motor Co. 





Assn., and A. C. Faeh, show man- 
ager, were speakers. Kenderdine 
spoke of the need for trade as- 
sociations. Faeh praised the idea 
of holding as many local shows 
as possible, and he said he stands 
ready to aid managers of exhibits 
in this state. 
Plans Co-operation 

At a banquet and entertainment 
Tuesday night, Thomas E. Court- 
ney, president of Northern Illinois 
Finance Co., and former head of 


Association Formed 


HARTFORD, Conn.— More than 
100 gasoline dealers of Hartford 
County have formed an Assn. of 
Independent Gasoline Dealers, with 
George W. Bodey of East Hartford 
as temporary chairman and Meyer 
M. Ross of East Hartford as temp- 
orary secretary. Edward Coleman, 
secretary of Connecticut Marketers 
Assn. was among the speakers at 
the organization meeting. 


Endurance beyond your specifications 


BORG & BECK 
CLUTCHES 





THESE DE SOTO and Chrysler Corp. officials took time out to 
register their pleasure over the new De Soto when 600 dealers from 








Budd Completes 
World’s Longest 


Diesel Train 


PHILADELPHIA.—The longest 
streamlined train in the world, 
a light-weight, stainless steel Den- 
ver Zephyr of the Burlington 
railroad, rolled out of the shops 
of the Edward G. Budd Mfg. Co. 
this week and, with more than 
200 Philadelphia business and 
professional men as passengers, 
left for New York where it was 
on exhibition, 

The train, one of two Denver 
Zephyrs built by Budd for over- 
night service on the Burlington 
between Chicago and Denver be- 
ginning Nov. 8, consists of 12 cars, 


the Pacific Coast and West of the Rockies territory, previewed it in | iNcluding pullman sleepers, cock- 


the new plant. Left to right are: Byron C. Foy, president of De Soto, 
E. T. Keller, president of the Chrysler Corp., L. G. Peed, De Soto’s 


tail lounge, dinner, observation- 
parlor car, coaches, mail and bag- 
gage car, and two giant diesel 


vice-president and Fred M. Zeder, executive engineer for the Chrysler. | power cars of 3,000 horsepower. 


Cadillac Plans 
Sales Meeting 
For 500 Dealers 


DETROIT.—The largest sales 
meeting in the history of the 
Cadillac Motor Car Co. will be 
held next week when 500 distri- 
butors and dealers meet here for 
their first insight into the com- 
pany’s 1937 plans. 

After registrations at the Book- 
Cadillac Hotel Tuesday, two days 
will be taken up by business ses- 
sions at Masonic Temple followed 
by a driveway of Cadillac-Fleet- 
wood models. 

Alfred P. Sloan jr., president of 
General Motors Corp.; Richard 
H. Grant, vice-president in charge 
of sales and Nicholas J. Dréy- 
stadt, general manager of 
Cadillac, will be principal 


hotel banquet, with Don E. 
Ahrens, general sales manager, 
presiding. 

Engineering features of the 
1937 cars will be outlined at the 
meeting in Masonic Temple, 
Tuesday. New market possibili- 
ties will be stressed by R. M. 
Jordan, sales analyst manager; 
profit potentialities by J. M. 
Roche, business management 
manager; organization plans 
by E. T. Smith, organization 
manager; service and new 
accessories by W. A. Houser, gen- 
eral parts and service manager; 
1937 advertising schedules by 
Frank J. Denney, advertising 
manager; and the merchandising 
program by R. L. Rickenbaugh, 
sales promotion manager. 

During this session a motion 
picture, “Going Places,” will 
reproduce early motoring days. 

J. W. Dunivan, manager of dis- 
tricts; E. F. Korff, manager of 
sales service; and C. F. Boos, 
custom manager, will offer ad- 
ditional information on the 1937 
setup at a meeting, Wednesday 
morning. 


IT MAY BE THE START of a story or it may be a discussion of 
De Soto‘s sales plans for 1937, but anyway, J. B. Wagstaff, general 
sales manager for De Soto has the rapt attention of Earl Fyke, gen- 
speakers Tuesday night at the/ eral manager of Robinson Brothers, Jackson, Miss. and F. W. Mitts, 
of the F. W. Mitts Motor Co., Meridian, Miss., at the De Soto luncheon 


held in Detroit. 


DETROIT GIVES ST. PAUL A TOAST. R. M. Rowland (left), 
assistant general sales manager for De Soto and Douglas Herrick 
(right) assistant to the president, drink a toast to Harold Slawick of 
Harold Slawick, Inc., De Soto dealer in St. Paul at the two-day De 
Soto sales meeting which just closed in Detroit. More than 300 dealers 
from the Northwest saw De Soto’s new plant and previewed the new 


car. 





Diamond T Breaks 
Previous Highs 


CHICAGO.—AIll previous sales 
records of the Diamond T. Motor 
Car Co., were broken during the 
month of September according to 
an announcement by C. A. Tilt, 
president. 

“During September we received 
orders for 2,084 motor trucks,” 
said Tilt. “This is the largest 
sales figure by 35 per cent in the 
history of our company. Our 
shipment totaled 1,514, also an 
all-time high. Our September 
sales were considerably more 
than double September of last 
year. During the first nine 
months of this year we have 
sold 15 per cent more trucks than 
we sold in all of 1935 and almost 
three times as many trucks as 
we sold during all of 1929.” 





Sparks 
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tion by bringing field men and 
dealers into Detroit in a whole- 
sale way since the beginning of 
the month. Both Chevrolet and 
Oldsmobile had their big field 
forces here. Buick brought its 
dealers here in batches as did De 
Soto and Pontiac. Dodge has 
been holding regional meetings. 
Hudson assembled its distributors 
and dealers as usual. I’d venture 
to say that Detroit and environs 
have entertained at least 10,000 
wholesalers, retailers and field 
men within the past fortnight, all 
of which goes to prove that the 
industry has its house in order. 
* * * 

WITH THIS week Paul Pry, 
Peeping Tom & Co. finished the 
previews, It’s journey’s end with 
the automobile editors, who 
cleaned up the calendar with 
Chevrolet and Buick. The cream 
of the crop was here for these 
parties, there being representa- 
tion from coast to coast and from 
Canada to Mexico. Never be- 
fore in my experience has there 
been such a turnout of the real 
McCoys of the newspaper pro- 
fession. 

Counting noses at the press 
dinner given by Chevrolet at the 
Statler, Monday evening, disclosed 
an attendance of 325, including 
company officials, the Paul Prys 
and the advertising contingent. 
This was the wind-up of a busy 
day which included an inspection 
of the new line at the GM proving 
grounds in the afternoon. And, 
of course, Chevrolet’s secrets are 
held sacred until announcement 
time, so outside of being able to 
express my individual opinion that 
the new cars are the best looking 
Chevrolet ever turned out, every- 
thing new from bumper to 
bumper, I cannot go any further. 

* * * 


AS FOR THE ride I had in one 
of them, that’s a little different, 
because no secrets are being be- 
trayed as to the mechanical 
changes. That ride, by the way, 
was sorta unusual in that this 
column conductor and his vet- 
eran colleague, Bert Pierce of the 
New York Herald-Tribune, were 
selected for observers in a hill- 
climbing test for the education 
of the onlookers. To show the 
difference in hill-climbing ability 
between the ’36 and '37 models, 
we rode up the 15 per cent grade 
in high. The improved power of 
the newcomer was demonstrated 
most effectually, ’37 romping away 
with the honors. My reaction 
after my turn in the '37 job was 
that I had not known I was on a 
stiff hill, I would have thought 
I was rolling along on the fiat. 
Take it from me, the ’37 engine 
is going to surprise you. 

* * * 


NOW THAT BUICK is announc- 
ing this week there is little for 
me to say about the new stuff 
outside of expressing my belief 
that Charley Chayne, engineer, 
has produced a line that makes it 
sound logical that the old slogan 
of “Buick’s the Buy,” used for 
36, should be supplanted by the 
new one for ’37, “Buick Again.” 

Bill Hufstader told us that 
whereas the projection for the 
coming season is set at 200,000, 
that is a minimum one, for after 
talking to his 6,500 dealer and 
salesmen visitors last week he be- 
lieves that 240,000 will be the 
quota he will reach. Buick’s pres- 
ent high is 237,000, set 10 years 
ago, and the general sales man- 
ager says he can beat it. 

Telling what happened in the 
season just ended, Hufstader mod- 
estly admitted selling 157,623 cars 
in the domestic market, with the 
world sales reaching 173,706. 

* a * 


THE PAUL PRYS slipped down 
to Toledo Saturday for an in- 
formal preview of the new Willys- 
Overland. We sorta surprised 
Dave Wilson and Ward Canaday, 
but they found enough in the 
cupboard to feed' us and then 
take the canvas off the new job 
during the: factory visit. Amos 
Northup, who is the blushing body 











designer, was there too to hear 
the encomiums so freely handed 
out. 

While Dave Wilson doesn’t want 
anything said about the new car 
until announcement, yet it must 
be admitted it has an eye appeal 
that ought to make it easy for the 
new company to move 75,000 of 
them the coming year. Northup 
has gone even farther than we 
optimists had hoped, for there is 
an individuality about his design 
out of the ordinary. There’ will 
be no mistaking the identity of 
this car on the road because of a 
front end that is unmistakable. 
And by that I don’t mean freaky, 
for it’s far from that. 

In toto I think that besides 
having a strong bid for those who 
just want low-priced transporta- 
tion, there is a field for it among 
the well-to-do who demand some- 
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thing smart for the second car 
and for the young folk. It is just 
as good looking as was that 
famous Scripps-Booth roadster de- 
signed by Bill Stout and which 
made such a hit 20 years ago. 
And that’s high praise for this 
Willys-Overland. 


Report Increasing Use 


Of British-Made Cars 


MONTREAL. Production of 
British motor cars increases 
month after month, and United 
Kingdom figures issued show that 
so far this year 307,988 private 
cars have been produced, com- 
pared with 266,836 in 1935. Com- 
mercial vehicles in the same per- 
iod increased by 12,203. 


British cars are being used 
more abroad, especially in the 
Dominion, the higher horsepower 
motors now produced by manu- 
facturers in England being more 
acceptable to motorists used to 
big American cars. 

One of the principal reasons 
for this is the lower horsepower 
tax in Britain. 


T seems to be a pretty 
I general fact that things 
made “for show” are short-lived. 
That’s the weak link in their story. 


But not so with the new 1937 ‘Breath- 
ing |Back” Mohair Velvet upholstery. 
It is made for long use as well as for 


fine ‘“‘show.”’ 


That’s why the beauty of this fabric will 
remain undimmed after years of active 
service. And why repeated washings with 
soap and water will take nothing but 
dust and spots from its “showroom 
complexion.” And with its porous back 
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Interest Mounts in 
Tests For Drivers 


WASHINGTON.—The highway 
safety consciousness of the nation 
is quickening at an unprecedented 
rate, as shown by widespread in- 
terest in driver tests and train- 
ing, Thos. P. Henry, president of 
the AAA said. 

“This new desire by motorists 
to improve their driving habits, 
is two-fold in character,” said 
Henry. 

“Thousands have voluntarily 
taken tests of their driver adapta- 
bility and fitness under scientific 
testing devices now on a swing 
through the country. Community 
interest in the establishment of 
driver training courses in high 
schools is increasing, the most ad- 
vanced step yet taken toward bet- 
ter driving.” 

Motorists in Chicago, Washing- 
ton, New York, Philadelphia, and 


other cities have already shown 
a high degree of interest in the 
tests, which reveal operators’ re- 
actions to conditions frequently 
met on streets and highways. The 
testing equipment will be _ fea- 
tured during the Detroit Automo- 
bile show and the 34th annual 
convention of the AAA, Nov. 20-21. 


Sadler-Ross Co. Opens 


LITTLE ROCK. Sadler-Ross 
Motor Co. new distributor here for 
Dodge and Plymouth will open this 
week with Wm. H. Sadler, as presi- 
dent and manager. R. J. Ross, of 
Fort Smith, present Dodge dealer 
will be secretary of the firm. Sadler- 
Ross Co. will be the only authorized 
retail and wholesale Dodge dealer 
in greater Little Rock and will 
wholesale both automobiles and parts 
for 21 adjacent counties. 





—which automatically adjusts the air 


pressure 


in seat cushions—this new 


mohair velvet provides buoyant “‘air con- 


ditioned” comfort. 


Be on the lookout for the new “Breathing 
Back’’ Mohair Velvet in 1937 cars. And to 
help yourself to easier sales and greater re- 
sale values, be sure to specify “MOHAIR.” 


*Reg. Applied for U. S. Pat. Off. 


S\ #@ AILBMAN CORELGEALIOCH 
200 MADISON AVENUE, NEW YORK, N. Y. 





WASHINGTON.—A striking les- | 


son in safety is drawn from “the 
oldest rules of the road in the 
world,” Dr. H. C. Dickinson, traf- 
fic expert of the national bureau 
of standards and former presi- 
dent of the SAE. 

“When rights of way conflict,” 
he said, “there must be signals 
warning each motor vehicle driver 
of the other’s intentions. A sig- 
nal is useless unless the other 
driver sees and heeds it. The 
oldest traffic rules in the world 
are those used at sea. They are 
uniform all over the globe. In 
marine traffic a signal has no 
authority unless it is answered. 
On the water a pilot cannot 
simply signal his intention and 
go ahead, as we often do on the 
road. There is no legal provision 
compelling drivers to answer sig- 
nals. But the safe driver never 
depends on a signal he has made 
until he knows the other driver 
has understood it and will act ac- 
cordingly. 

“Concentrated attention on the 
road ahead reduce toll of life and 
limb on the highways. Almost all 
accidents which befall motorists 
or pedestrians result from some- 
thing the driver should have seen 
through the windshield.” 

Keep “Eyes Front” 

“A pedestrian leaps suddenly 
from behind a parked car—an- 
other driver swerves too suddenly 
and there is a collision. These 
we cannot avoid. But a view 
through the windshield will al- 


most always show what the other | 


ee 
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Marine Signals Might Aid Driver, Expert Says 


Refusal to Yield Right 
Of Way Causes Accidents 


By WILLIAM ULLMAN 


driver or pedestrian is going to 
do, or permit a good guess as to 
his intention. Every driver who 
wants to get home safely must 
see all these things and must 
make safe guesses on what he 
cannot see. 

“The ever-changing view ahead 
calls for soundest judgment on 
the driver’s part; no one else can 
supply it. He may be approach- 
ing a curve, a hilltop or a cros- 
sing. Other traffic may be hid- 
den there. He must be able to 
stop before anything gets in his 
way or avoid hitting playing chil- 
dren or pedestrians. A minute 
later he may be on the open road 
with a clear view in all directions 
and no danger near. Safe speed 
varies for every situation. Twenty 
miles an hour may be reckless at 
one time and 60 safe at another. 
Only the driver can tell what is 
safe and until he learns to play 
safe there will be accidents. No 
number of laws, signs or safety 
devices can do this for him. 

There are rules which give the 
right of way but these are only 
a general guide to conduct. The 


maneuver which interferes with 
what another motorist is about to 
do. The other fellow may not 
abide by right-of-way rules. Of 
all the listed causes of accidents 
‘failure to yield _ right-of-way’ 
usually comes first. 
Watch Other Driver 

“There has been a very great 
increase in accidents on the open 
road at night. In some localities 


Serving the Automotive Industry 


More automobile men, every day, are flying 
AMERICAN. New, better air service! Fre- 


quent, fast schedules between Detroit and 


NEW YORK 
BOSTON 
BUFFALO 


CHICAGO 
ST. LOUIS 
DALLAS-FT. WORTH 


Fast overnight service to CALIFORNIA 


Douglas Airliners—2 pilots and stewardess. 
FLY AMERICAN between Detroit and 57 major cities, 
For reservations and information 
call American Airlines or your Travel Agent 











100 PONTIAC SERVICE SUPERVISORS attended a four-day school, at factory this week to study 
only safe policy is to make no| construction and approved methods and devices for servicing 1937 Pontiac cars. 


it is six times as dangerous to 
drive between 1:00 and 5:00 a.m. 
as it is by daylight, and two or 
three times as dangerous to drive 
earlier in the night as it was 
four years ago. 
Favors Single Lane 

“We never should have tolerated 
dense traffic in opposite direc- 
tions on the same pavement. 
On four-lane highways traffic 
should be separated to overcome 
glare of headlights. Then new 
on collisions and sideswipes ‘of 
cars going in opposite directions 
will stop. Some states have al- 
ready adopted such a policy. If 
there were also walks for pedes- 
trians, deaths and serious in- 
juries on main roads would be- 
come almost nil. Why not stop 
getting the jitters about the costs 
and consider what can be done? 
Avoiding the controversies of 
conflicting interests, let us con- 
centrate on the view of the high- 
way before us.” 


THC Will Build 


In Indianapolis 


INDIANAPOLIS.—Contract for 
the construction of a new Inter- 
national Harvester building here 
which will house the largest mo- 
tor truck service station operated 
by IHC was awarded to a local 
contracting company Tuesday. 

The building program, when 
completed, will provide approxi- 
mately 175,000 sq. ft. of floor 
space. The first unit will have 
an area of approximately 120,000 
sq. ft. 
station will be allotted 16,000 sq. 
ft., while a like sum will be de- 
voted to motor truck and imple- 
ment repairs. 

The new building will house the 
motor truck branch as well as 
the implement branch. The mo- 
tor truck branch will be in its 
new home shortly after Mar. 1. 


Long Life Claimed 


For New Type Battery 
NEW YORK.—Glass-clad plate 
automobile batteries are proving 
popular, according to officials of 
the Kathanode Corp., developers 
of the product. 

The battery is said to be an 
adaptation of the glass-clad plate 
principle used for battleships, 
and airway beacons, 

The positive plates are encased 
in flexible, porous retaining ma‘s 
composed of layers of finely spun 
glass which are said to hold the 
most minute of the active part- 
icles in place, yet permit free 
supply of the electrolyte to the 
entire surface. 


A motor truck service! 





Pontiac Service 
Supervisors See 


New ’37 Models 


PONTIAC.—One hundred serv- 
ice supervisors from the five re- 
gions and 25 zones of the Pontiac 
Motor Co. attended the annual 
school ©f instruction on the con- 
struction and servicing of the 
new models which will be an- 
nounced shortly. 

The school which was under the 
direction of Chief Service In- 
structor A. H. Golden, opened 
Monday and closed Thursday. 
Every detail of construction of 
the 1937 cars and the approved 
methods to be employed in all 
Pontiac service stations were 
studied and taught. 

A dinner was given the service 
men Wednesday at Oakland Hills 
Country Club and was attended 
by H. J. Klingler, president, Ben 
H. Anibal, chief engineer and P. 
H. MacGregor, general plant en- 
gineer. Each of these executives 
spoke. 

The dinner was presided over 
by L. K. Marshall, general service 
manager. 


Veteran cant Man 
Dies in Chicago 


ELGIN, Ill—Fred W. Jencks, 
75, one of the organizers in 1910 
of the Elgin Auto Road Race 
Assn. which enlisted drivers of 
international reputation in the 
earlier days of the industry, died 
Tuesday at his downtown office 
here. Funeral services were held 
from the family home Wednesday. 
His other activities in the auto- 
mobile field included formation 
of the Grand Highway Assn. and 
the Elgin Motor Club. He was en- 
gaged in the fire insurance busi- 
ness at Elgin for nearly 60 years. 


W. Va. Taxes Increase 


45 % Over Sept., 1935 
CHARLESTON, W. Va — 
Official figures released by 
George F. Parrish, registrar of 
motor vehicles, show purchasers 
of autmobiles in West Virginia 
paid the state approximately 45 
per cent more in privilege tax last 
month than in September, 1935. 
Parrish said privilege tax col- 
lections for September of this 








He’ll Come Down 
Mountain in Low 


RICHMOND, Va. (UTPS). 
—When C. W. Sours, aged 
patriarch of the Blue Ridge, 
moves to a farm near Win- 
chester, he will drive in his 
proudest possession, a 1914 
Ford. This car is said to 
have been longer in service 
than any other car in this 
part of the country. 

According to Sours, who 
refused numerous offers for 
the Ford, it will do him an- 
other 10 years. His family 
expects to move in the 
spring, their mountain home 
having been purchased by 
the Shenandoah National 
Park. Sours says he did not 
take a homestead because 
he dislikes being crowded 
by neighbors. 








J. F. Evans, Detroit 
Auto Man, Succumbs 


DETROIT.—Funeral services for 
John Fleming Evans, Detroit 
automobile retailer, were held 
Tuesday in the 
William R. Ham- 
ilton Co. chapel, 
3975 Cass Ave. 

Mr. Evans died 
Saturday at 
University Hos- 
pital at Ann 
Arbor of bron- 
chial pneu- 
monia. 

He was born 
in Indianapolis, 
May 8, 1889, and 
was educated 
there. He came to Detroit 24 
years ago and was associated for 
several years with the Studebaker 
Corp., and later with the Maxwell 
Motor Car Co. Later he became 
service manager for the John H. 
Thompson Co., state distributors 
for the Chrysler Motor Corp. 


When this company retired 
from business, he became state 
distributor for the Auburn Auto- 
mobile Co., and operated the John 
F. Evans Co. on Cass Ave. until 
his health failed. 

He served on the board of di- 
rectors of the Detroit Auto Deal- 
ers’ Assn. for five years and was 
president of the organization in 
1934. 


J. F. Evans 





year totaled $56,419.81, as com- 
pared with $38,883.46 in the cor- 
responding month of last year, 
and $72,789.79 in August, 1936. 








the An Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


1937 Backbone 


Because newspapers were the backbone of last year’s 
advertising program and the company established all- 
time sales records, C. P. Fisken, Chevrolet’s advertising 
manager will continue the same policy in 1937, he told 
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Employment Up 
In U.S. Plants 


WASHINGTON. — Employment 
in manufacturing establishments 
throughout the United States, 
averaged over the first six months 
of 1936, was approximately 4 per 
cent higher than in 1935 and more 
than one-third higher than in the 
first half of 1933, says the labor 
information bulletin of the U. S. 
Department of Labor. 

Steady advance in industrial 


production which marked the last 
half of 1935 continued during the 
first six months of 1936. Sub- 
stantial increases in output were 
recorded in such important indus- 
tries as steel, automobiles, and 
electric light and power. Rail- 
road freight car loadings were 
about 9 per cent higher than in 
the first six months of 1935. Fac- 
tory output was about 40 per cent 
higher in 1936 than in 1933. 
Weekly payrolls for the first six 
months of 1936 averaged 13 per 
cent higher than in 1935 and 85 
per cent higher than in the same 
period of 1933. 


23 


Eastern Park Popular 


WASHINGTON.—Shenandoah Na- 
tional Park, Va., has wrested from 
the government’s western parks the 
championship as magnet for motor- 
ists. The national park service said 
that during the past season 694,000 
persons visited this new scenic area, 
double the number at any of the 
great parks of the west. The Great 
Smoky Mountains, with 602,222 visi- 
tors, was second in popularity. One- 
fourteenth of the total population of 
the United States, or 9,929,432 per- 
sons, visited the 134 national parks 
and monuments this year, a gain 
of 4,000,000 over last year. 


some 300 newspaper men gathered 4——_-___ = a 


at the all-day party held for them 
this week, 

“Last year and for several years 
back we have relied primarily 
upon newspaper space to get our 
message across to the public,” 
Fisken said. “In light of the sales 
achievements of 1936, it is hardly 
necessary to justify to you our 
intention of adhering to that pol- 
icy this year. The newspaper will 
be the foundation of our adver- 
tising effort.” 


Host 

Julius Ochs Adler, vice-presi- 
dent and general manager of the 
New York Times was host to a 
group of leading automotive and 
agency executives at a luncheon 
in the Recess Club in Detroit 
Tuesday. 

Arthur Krock, head of the 
Washington Bureau and chief 
political writer, who was passing 
through the state spoke. 


Hurd to Fisk 


Henry R. Hurd, for many years 
advertising manager of the Kelly- 
Springfield Tire Co. and more re- 
cently in the agency business, has 
been appointed advertising man- 
ager of the Fisk Tire Co. He will 
be located at the plant in Chico- 
pee Falls, Mass. 


Used Cars 

Specializing in used car adver- 
tising, Picard Advertising Inc., 
New York, is handling the adver- 
tising for 11 of that city’s largest 
car dealers. 

At periodical dinners President 
R. A. Picard gives the used car 
managers an opportunity to dis- 
cuss common problems. This first- 
hand information is supplemented 
by cost studies, stock checks and 
the 12 years experience in used 
car advertising back of the Picard 
agency. At the present time used 
car advertising is becoming a big 
business and Picard has a corner 
on a good percentage or every- 
day’s newspaper classified adver- 
tising. 


Anti Freeze 

Irene Beasley and the Zerone 
Jesters are featuring in a new 
program, sponsored by E. I. du 
Pont de Nemours & Co., Inc., for 
Zerone Anti-Freeze, over stations 
WABC, New York, and WCAU, 
Philadelphia, each Tuesday, from 
7:30 to 7:45 p.m., EST. DuPont's 
“Cavalcade of America” now in 
its second year on a nationwid~ 
Columbia network, is heard 
Wednesdays from 8:00 to 8:30 
p.m., EST. Batten, Barton, Dur- 
stine & Osborn is the agency. 


San Francisco 
Show Progresses 


SAN FRANCISCO.— The 21st 
annual Pacific automobile show 
will be held Nov. 14 to 21 inclusive 
at the San Francisco Civic Audi- 
torium according to an announce- 
ment made by George A. Wahl- 
green, manager. 

This year’s entertainment at- 
traction has not as yet been 
selected. Among the attractions 
which in past years have set box 
office records at the show are: 
Paul Whiteman’s Band, Maurice 
Chevalier, at two shows, and 
Grace Moore. 

The San Francisco show is 
staged under the auspicies of the 
Motor Car Dealers’ Assn. of San 
Francisco. 





YET 9 TIMES AS MANY PEOPLE FORM 
THE JOURNAL PART OF NEW YORK 


Over 66,000 people crowded the stands as the record- 
breaking third game of the 1936 series was played. 
Bankers and bookkeepers, politicians and society 
people, executives and clerks . . . a typical cross- 


accessories, gasoline or oil! 
the concentrated buying group which 
accounts for the largest territorial expend- 
iture for most products. Tell your sales 
story to the ever-responsive JOURNAL 
PART OF NEW YORK. 


What a market for those who sell cars, 


New York, 


Imagine being able to get over your __ For the year ending Set. 30, 1936 


section of metropolitan New York! 
selling arguments to such a gather- 


Ka. 
ing as jammed the Yankee Stadium! 


Yet, you would have to fill that vast arena more 
than 9 times over to afford space for one day’s 
readership of The Journal. For out of every 100 
New Yorkers who buy ANY evening newspaper 
(and what kind of a prospect is it who reads no 
evening paper), 43 read The Journal! 


NEW YORK EVENING JOURNAL ©... 


INTERNATIONAL ADVERTISING SERVICE 


Nationally represented by HEARST 
RopNneEyY E. BooNE, GENERAL MANAGER 


in excess of 


650,000 


THE JOURNAL PART OF NEW YORK 
Comprised of the people who are spending 
more than $30-millions for new cars; 
nearly $4-millions for tires and accessories; 
almost $10-millions at filling stations! 
This is the JOURNAL PART OF NEW 


g TITS > 
Rae > NEWSPAPER 





Show is Elaborate Aftair 
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Waris Automobile Show Attracts ADN’s Publisher 
GMS, Finds European 


(Continued from Page 2) 


in Germany and, I believe, both 
here and in England, in addition 
to his eight-cylindered V-motors, 
which are apparently the same 
bore and stroke as at home. 
General Motors builds the Opel, 
in Germany, which is unlike, ex- 
cept in radiator design and trim- 
mings, any of their American line. 
I will have more to say about 
both of these cars which I saw 
manufactured at Cologne and 
Russellsheim in a later letter, so 
back to the Paris salon. 


Probably the most outstanding 
innovation exhibited at this show 
is the Panhard, a French car, 
with steering column and con- 
trols exactly in the center of the 
car. In one model this allows for 
two passengers, one on either side 
and in another the driver sits 
alone with entry ways to the rear 
seat on either side of him. The 
French are already calling this 
the “anti-cuddling” design and 
predict that it should find as 
ready acceptance in America, 
where they understand this habit 
still persists along with hip-flask- 
toting and cheek-to-cheek danc- 
ing! 

Headlights Concealed 

Another novelty is concealing 
the head lights behind the false 
radiator grille leaving a _ true 
streamline design without the 
necessity of mechanically disap- 
pearing lamps. There must be 
rear-driven cars on display, but 
I must admit that so far I have 
not seen any except on the roads 
in Germany where they were 
quite common. 


Streamlining in one form or 
another is prevalent on all ex- 
cept the British cars shown. Some 
manufacturers have carried it to 
the extreme of providing an air 
vane down the center of the rear 
paneling. In one or two of the 
smaller coupes a suggestion of 
this design, I thought, added to 
the general appearance. 

One must admit that the French 
stylists are adept at color selec- 
tions and contrast. Color schemes 
are carried through to the in- 
terior trim in a most pleasing 
manner while many were too 
gaudy to be even tolerated in 
America, still one must admit that 
for show attractiveness and ap- 
peal to women, our manufac- 
turers may still have something 
to learn. Of course, it must be 
remembered that about one-third 
of the cars sold in Europe are 
open cars in one form or another. 
This ranges all the way from full- 
folding tops to the slide-away or 
roll back tops in most of the so- 
called closed cars. Cabriolet 
models always are the most at- 
tractive in any line, why I don’t 
know, but any sales manager will 
tell you that although they repre- 
sent only a fraction of his total 
sales, yet to have a show exhibit 





without one is fatal. Therefore, 
perhaps, the predominance of 
open bodies with their attractive 
interiors add something to this 
show which in our own displays of 
somber closed jobs is impossible. 
And speaking of “sun-light tops” 
I must admit, after driving some 
2,000 miles in my Pontiac coupe 
over here during the last month, 
that on many accasions in the 
open roads, on city boulevards or 
in the mountain districts we were 
envious of the many cars we 
passed with tops down or roofs 
opened to the sun. Maybe I’m a 
poor prognosticator of style trends 
or public demand, but I would 
like to see some American manu- 
facturer improve upon the “open 
top” design and offer it as an ex- 
periment in at least one full se- 
dan model in his line. If there is 
not a latent demand for such a 
body design among people in 
America who love to tour, then 
I completely misunderstand the 
folks back home. 


Ford, Chrysler, Packard, Stude- | 


baker, Pierce-Arrow and Graham 
were the American cars which I 
saw in two visits at the show. 
General Motors is conspicuous by 
its absence, but I understand has 
not shown for several years as 
this show occurs too early for 
model announcements. Ford in 
France is called ‘“Matford,” 
through a combination some years 
ago with the popular Mathis car 
built here. I have not yet met 
with any of the Ford crowd but 
if the Matfords I saw are the 
same as Mons. Henri et fils will 
offer before many moons in my 
native land, then I would be & 
poor reporter if I did not suggest 
that they will cause quite a ripple 
in our motor pond. I thought at 
first I was looking at a smaller 
and even handsomer Lincoln- 
Zephyr, but then, of course, may- 
be I was, because one has no op- 
portunity of improving his French 
in a few days here, especially if 
his wife is along. 


Chrysler Exhibits 1937 Models 


Carl Breer, who engineered 
them, took me through the Chrys- 
ler exhibit and told me that so 
far as he knew I was getting a 
pre-pre-view of the new Plym- 
ouths, Dodges, Chryslers and De 
Sotos. I must admit that I was 
immediately taken with the im- 
provements in outer appearance 
of the whole Chrysler line. The 
streamlining has been modified, 
but a new and daring design car- 
ried out especially in the Chrysler 
and De Soto lines which to me 
were most pleasing. The interior 
trims were more elaborate, but 
perhaps this is to meet European 
competition or demand, I’ll be in- 
terested in seeing when I get 
back. 


Packard, Studebaker and Gra- 
ham have already been shown to 
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MONARCH TOW BARS 


The Safe, Economical Way to Deliver 
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Thousands of dealers are cutting their delivery costs in half by 
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NASH FACTORY chieftains discussed 1937 plans with dealers in 
Philadelphia this week. Left to right are L. H. Buckley, district man- 


ager; C. H. Bliss, Nash director of 


sales, C. P. Turner, president Nash 


Philadelphia Co., and H. F. Stevens, wholesale manager Nash Phila- 


delphia Co. 


Chris and his Paul Pry organiza- 


tion back home, so I have nothing | 


to add except that each seemed 
to have added the improved de- 
sign and character which has 
made the American manufacturer 
so predominantly the leaders in 
the world’s motor car markets. 


Crowds Fill Hall 


Only yesterday France went off 
the gold standard and the francs 
in my pocket dropped from about 
eight to under five cents in value, 
but today it is announced that 
French tariffs will be lowered 
and quotas. readjusted, which 
means, I hope, that there will be 
an even greater market here for 
American-built or designed cars 
and trucks. The crowds yester- 
day (Saturday afternoon) at the 
Salon filled the great hall to ca- 
pacity. Perhaps it was the cooks’ 
and waiters’ strike called the pre- 
vious midnight which left us 
breakfastless and reminded us of 
the .good. old -prohibition da 
when we had to steal into th 
back door of a small restaurant 
to get something to eat. Anyway 
there was a crowd at the Paris 
show which would seem to augur 
well for the attendance at this 


year’s shows on our side of the| 


pond. 

We are going over to London 
to visit the Hudson-Terraplane 
plant in advance of the show 
which opens there on Nov. 14. 
This will give me a chance to 
compare the two major European 
shows with our own and to get 
off another letter reviewing that 
show which I will probably have 
the pleasure of reading in ADN 
on my return, as we are return- 
ing from Southampton on the 
“Bremen,” Oct, 18. Until then, au 
revoir, G.M.S. 


Conn. Issuing Permits 


Under New Truck Law 
HARTFORD.—More than 2,000 
permits and 6,000 sets of plates 
have been issued by the state 
public utilities commission under 
the new trucking law passed by 
the 1935 legislature. Permits are 
in three classifications of for-hire 
transportation, common, contract 
and interstate. Active enforce- 
ment of the law by state police 
was scheduled to begin this 
month, with for-hire trucks hav- 
ing no PUC markers to be 
stopped for questioning. Private 
carriers and truckmen who oper- 
ate only within designated metro- 
politan area “free zones” are 
exempt. 

The commission ~has required 
truck operators to file their rates, 
but has made no effort to estab- 
lish fixed or minimum tariffs 
except in the dump trucking and 
bituminous coal hauling fields. 


US Trade Lists Ready 


WASHINGTON.—New foreign 
trade lists, important to the automo- 
tive industry, have been compiled 
and may be obtained from the bureau 
of foreign and domestic commerce, 
commerce department, or its dis- 
trict offices, for 10 cents each. The 
new lists are: manufacturers of 
automotive products, Mexico and 
Sweden; motor bus lines, Panama 
and Peru; importers and dealers in 
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Pioneer 





Col. W. S. Gilbreath 


W. S. Gilbreath, 
Father of Dixie 
Highway, is Dead 


| DETROIT —Col. W. S. Gil- 
breath, pioneer good roads advo- 
cate and father of the Dixie 
Highway, died here Tuesday. 
Col. Gilbreath had been in Henry 
Ford hospital since spring. 

Gil was proud of the part he 
played in linking the country 
with good roads and last spring 
had a major role in the Cadillac 
jubilee tour that celebrated the 
silver anniversary of the Dixie 
Highway. Last February he and 
Claude Nolan, of Jacksonville, 
Fla. who had first blazed the trail 
to chart the path of the highway 
retraced their route, stopped 
many times along the way and 
were toasted at every one of 
them. 


In the early days of the 
dustry William E. Metzger 


in- 
in- 





duced him to come to Detroit. 


He became identified with the 
automobile industry as publicity 
agent for the Waverly Electric, 
in the early 1900’s the Overland 
Motor Co. and Carl G. Fisher, 
millionaire sportsman. When the 
Hoosier Automobile Club was 
formed in Indianapolis he became 
first assistant secretary and later 
secretary. He worked with Fisher 
on the Lincoln Highway project 
and in 1913 toured from Indian- 
apolis to Los Angeles to lay out 
a route. He then conceived a 
similar north and south route, the 
famous Dixie Highway. 


He was responsible for many 
reforms which were made laws, 
such as the certificate of title 
law and the drivers’ license law. 

In 1922 he was a delegate to the 
International Good Roads Con- 
gress in Seville, Spain. He was 
also director of the Dixie High- 
way Assn. 

Col. Gilbreath was long associ- 
ated with the Automobile Club of 
Michigan, largest of the AAA 
affiliates, first as secretary in its 
early days and from. 1927 its ex- 
ecutive vice-president. 


NSPA Meeting 
Dec. 7 Expects 
Record Crowd 


DETROIT.—If unusually heavy 
advance hotel registration and 
dozens of program suggestions 
sent in by members is a reliable 
index, the largest crowd of dele- 
gates in the association’s history 
meet Dec. 7 in the Grand Ball- 
room of the Sherman Hotel, Chi- 
cago, when President J. P. Muller 
opens the first general session of 
the annual NSPA convention. 

Prominent during the two-day 
meeting will be a discussion of 
what the new laws mean to busi- 
ness. Explanations of such re- 
cent legislation as the Robinson- 
Patman act will warn manufac- 
turers and jobbers present of how 
to conform to the law, and will 
point out how new laws may 
really serve business if properly 
understood. 

Three general sessions for the 
entire membership are scheduled 
for Monday and Tuesday morn- 
ings and Tuesday afternoon. Sep- 
arate divisional meetings of the 
manufacturer and jobber groups 
will be held simultaneously Mon- 
day afternoon, with talks and 
discussions pointed around vital 
problems of interest to each 
group. Wholesalers will concen- 
trate on methods of increasing 
profits through decreased over- 
head and improved sales tech- 
nique, while manufacturers are 
surveying conditions in both do- 
mestic and overseas markets, 
with the help of recognized au- 
thorities. As a year ago, each 
group will send an “ambassador” 
to the other platform so that 
manufacturers get the jobbers’ 
viewpoint on current problems di- 
rect from a jobber, and vice 
versa. 

The election of officers and di- 
rectors for 1937 will occur at the 
third general session, Tuesday 
afternoon. Adjournment of the 
convention leaves the show as the 
main order of business for NSPA 
delegates during the remainder of 
the week. 


Ind. Petroleum Assn. 


To Meet Nov. 4 and 5 


INDIANAPOLIS—The annual 
fall convention of the Indiana 
Independent Petroleum Assn. will 
be held here Nov, 4 and 5, in the 
Hotel Severin when subjects of 
vital interest to oil men will be 
discussed. The annual election 
also will be held. 


Among the speakers will be E. 
L. Barringer of Chicago, a mem- 
ber of the editorial staff of 
National Petroleum “News, who 
will speak on the “Iowa Plan” 
which was officially adopted in 
Indiana on Sept. 11. A. H. Frost, 
automotive engineer associated 
with the Socony-Vacuum Oil Co., 
Detroit, will address the conven- 
tion on the service demands of 
new automobiles, discussing the 
new types of automotive units 
and the particular service which 
each requires. 


Taxation as related to the oil 
industry will be the basis of 
another address by Carl Barler, 
manager of the public relations 
department of the Shell Petrol- 
eum Corp. of St. Louis. Arrange- 
ments also has been made with 
C. A. Jackson, director of the 
Indiana gross income tax division, 
to have two competent atorneys 
from his department on hand at 
the convention to answer ques- 
tions relative to the state gross 
income tax and unemployment 
insurance. 


A program of entertainment 
has been arranged for the oil 
men, Louis J. Scheidt of Colum- 
bus, Ind., association president, 
has announced. 





World’s Average Gas Tax Nearly Equals Its Cost | | 


Average Levy 


Is 5.4 Cents Per Gallon 


WASHINGTON.—T hough the, 
price of | 


world’s average retail 
gasoline is only 20 cents a gallon, 
the consumer pays an average of 
16.6 cents per gallon in taxes and 
tariffs, making the total average 
cost 36.6, according to a survey by 
the U. S. Department of the 
Interior. 


On the basis of these figures, a 
study made by the American 
Petroleum Institute’s department 
of statistics reveals the restrain- 
ing influence exerted upon exten- 
sion of the use of motor vehicles, 
highway development, and in 
individual and national welfare 
by high taxes and tariffs on 
motor fuel. 


American Gas Cheap 


The study indicates that those 
continents having, as a whole, the 
highest standards of living, also 
have the lowest gasoline prices 
and total costs. North America 
has the lowest average cost per 
gallon, 21 cents, which includes 
taxes and tariffs. In South 
America the average is 22.5; in 
Oceania, 29.3; in Europe, 42; in 
Asia, 44.3, and in Africa, 46.5. 

In the United States the aver- 
age price of gasoline on April 10 
1936, was found to be 13.8 cents 
per gallon, plus an average of 5.4 
for taxes. Gasoline costs else- 
where ranged as high as $1.19 
per gallon in Italy, a war-time 
charge; 90 cents in Ethiopia; 77.5 
in Turkey; 59.3 in Netherlands 
India; 56 in Germany; and 52.4 in 
France. 


National and individual welfare 
are definitely reflected in auto- 
mobile ownership, the survey 
reveals. Standards of living are 
indicated by per capita ownership 
of motor vehicles, ownership or 
-proximity to sources of crude 
petroleum, and gasoline taxes. 
Tariffs are more important fac- 
tors in gasoline prices than total 
volume of motor vehicles. in 
operation in a country importing 
gasoline. In general, motor 
vehicle sales and road construc- 
tion are stimulated by low gaso- 


line prices and reasonable taxes. 


U. S. Owns Most Cars 


The United States ranks first in | 


automobile ownership, with 
26,211,052 vehicles for 127,521,000 
population. This is an average of 
one vehicle to every five persons. 
About two-thirds of all the auto- 
mobiles, in the entire world operate 
on American highways. All other 
countries had a general average 
of one vehicle for 169 persons. 
New Zealand ranks next to the 
United States with one motor 
vehicle to eight persons; Canada, 
one to nine; Australia, one to 11; 
France, one to 20; United King- 
dom, one to 23; Denmark, one to 
28; Sweden, one to 39; Uruguay, 
one to 41; Norway, one to 46. 
China has only one vehicle to 
8,920 persons; India, one to 3,463; 
Turkey, one to 1,924; and Poland, 
one to 1,283. 


Out of a total estimated word 
consumption of gasoline in 1935 
of 26,190,936,000 gallons, the 
United States used 18,265,674,000 
gallons, or 697 gallons per vehicle. 
This compares with an average of 
702 gallons for each of the 37,329,- 
209 automobiles in the entire 
world. The high consumption of 
gasoline per vehicle in other 
countries results to a large 
extent, it is believed, because of 
concentration of ownership in the 
higher income classes. In the 


Trailer Owners Meet 


CANTON.—tThe second annual 
round-up of the Stark County Cabin 
Cruiser club held at the fair grounds 
attracted several thousand persons 
here recently. Many dealers exhib- 
ited the newer trailers and there 
was an all-day program of contests 
and speech making. 
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vy in U. S. 


United States, where automobile 
ownership is spread out widely 
through the population, the major- 
ity of automobile owners have 
incomes that are below’ the 
minimum taxable by the federal 
government. 


The total road milage of the 
world is 9,268,397, or one mile of 
road to every 5.3 square miles of 


square miles in the world. The 
United States has a total mileage 


of 3,065,264, or one mile of road| chance to give his entire organization a pep talk that is expected to 
boost — records still higher. At the speaker’s table were, left to 
> Ee oar er, C. H. Snyder, Henry Eierman and Fred Kunz. | is 


for every square mile. Japan has 
one mile of road to each 0.2 
Square miles; France, one to 0.5; 
United Kingdom, one to 0.5; Ger- 
many, one to 0.8. Egypt has but 
one mile of road to each 92 
square miles; Brazil, one to 35.2. 


right, E. 





Vincent, 


TMTA Elects Officer rs 
NASHVILLE 


A BANQUET IN HONOR of his new retail sales manager, Charles 
the total land area of 49,411,882} H. Snyder and his veteran used car chief, Fred Kunz, gave Henry 
Eierman, Cadillac distributor in western Pennsylvania, northern West 
Virginia, and eastern Ohio with headquarters at Pittsburgh, Pa. a| and truck companies to support 


been made president, 


Tennessee Motor Truck Assn., has 
succeeding 
(UTPS).—H. O. | B. Gill, of Memphis. Howard Youree, 
secretary-treasurer of the’ of Nashville, succeeds Vincent. 


Asks State For 
Law Uniformity 


OKLAHOMA CITY. — Unless 
Oklahoma and other states adopt 
uniform traffic laws, the federal 
government probably will take a 
hand in the field, Reynolds 
Weaver, state traffic engineer, 
warned after returning from a 
conference in Washington. 

“The federal government has 
no authority to regulate traffic 
within the state, but through the 
interstate commerce commission 
it could put pressure on the bus 


a uniform code,” he said. 
The state highway commission 
supporting a uniform code 
which would call for a state 
driver’s license law, compulsory 
R. inspection of vehicles, compulsory 
accident reporting and a state 
highway patrol. 








How a Modern Pittco Show Room Front 


puts Money in YOUR Pocket 


ra Na Sa 
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PPEARANCES count heavily in 
modern selling. The automobile sales 
room that presents a modern, inviting 
exterior appearance to the eyes of pros- 
ctive car buyers, will usually draw more 
re than the sales room whose front 
is old-fashioned or uninviting . . . just as 
a handsome, well-designed car attracts 
more buyers than an unattractive one. 
This is not theory, but fact... proved 
time and again by car dealers throughout 
the country. Today, the “eyes” have it. 
Thus, when you sailed your sales 
room with a handsome new Pittco 
Front, you are really building a better 
business. Laying the groundwork for 


bigger sales, bigger profits, more money 
in your pocket. 

Join the trend toward modernization. 
Our staff of experts will gladly cooperate 
with you and your architect in pees 
a Pittco Front suited to your needs anc 
purse. Send the coupon. . . today. 
for our book containing photographs, 
facts and figures on Pittco modernization. 


What a difference a new Pittco 
Store Front makes! Here is a 
Buick dealer’s showroom in 
Knoxville, Tenn., as it ap- 
peared before and after Pittco 
modernization. Why not mod- 
ernize your showroom the 
Pittco way . . . and put money 
in your pocket? J rchisec— 
W. A. Rutherford, Jr. 


PITTSBURGH TIME PAYMENT PLAN 


Take up to2 years to pay for your new 
Pittco Front. Merely make a 20% down 
payment, and thensettle the balance ineasy 
monthly installments at low F.H.A. rates. 
Listen to “*The Music Tou Love’ veudeved by the Pittsburgh 
Symphony Orchestra and distinguished guest artists every 


Sunday from 2 to 2:45 P. M., E.S.T. over Columbia Network 
and associated stations. 


Pittsburgh Plate Glass Company, 
2328B Grant Bldg., Pittsburgh, Pa. 

Please send me, without obligation, your new book entitled “*How 
Modern Store Fronts Work Profit. Magic.” 


tL 


City 


Oo catcedentiokt 


Iam 0 am not 0 interested in the Pittsburgh Time Payment 





The bodies of the 1937 line are 
entirely new. They are of all-steel 
construction, including the roofs 
which are integral with the re- 
mainder of the bodies. Drip moul- 
dings run over door and window 
openings. 

The head-on appearance fea- 
tures a grille in which a vertical 


NEW AIRPLANE TYPE tele- 
scoping hydraulic shock absorber 
and the improved sway eliminator 
are features in the 1937 Dodge. 
In more recent Dodge construc- 
tion the sway eliminator was con- 
nected to a shock absorber arm; 


in its latest form it is ball-jointed | 
to uprights anchored on the same | 


front axle brackets that hold the 
shock absorber in place. 


center section 
flanked by horizontal chromium- 
plated bars. The fenders, wider 
than formerly, are rounded, with 
high crowns and 
flares. Forward and rear lines of 
the bodies have been given new 
modern treatment, and doors 
have been made wider for pas- 


senger comfort. The interiors pro- | 


vide rear seats 48% inches wide 
and front seats 47 inches in width, 
said to be ample room for six 
passengers. 
Sales Improved 

The seat cushions are more 
luxurious, complemented by body- 
contoured back cushions. The 
back tops of front seats are up- 
holstered with a sponge-rubber- 
padded safety roll which protects 
rear seat passengers, especially 
children, in case the car is 


“SAFETY ROLL” is what the 
Dodge people call the tufted bulge 
upholstered into the tops of the 
front seats of Dodge sedans. The 
safety roll is provided for the pro- 
tection of rear seat passengers, 
especially children. 


pronounced | 


is symmetrically 





AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 17, 1936 


Restyled 1 1937 Dodge F Features Safety Design 


Bodies Completely New; 
Ten Models are Offered 


(Continued from Page 1) 


| 


brought to an abrupt stop. Rear 
floors are level, a result of a hy- 
poid rear drive. Tilted foot rests 
are standard in rear compart- 
ments, and front seats adjustable 
for thé individual. Dome lights 
are located over the divided rear 
windows. 

The instrument panel is de- 
signed for safety. The instruments 
—speedometer, heat indicator, am- 
meter dial, fuel gauges—are 
placed directly in front of the 
driver. Switches, control knobs, 
glove compartment, ash _ tray 
handles and ignition key are sunk 
into the surface of the instru- 
ment panel, nothing protruding 
to come into contact with pas- 
sengers in case of a sudden stop. 
Inside and outside door handles 
are curved inward toward the 
doors. 

Defroster Vents 


The top ledge of the instrument 
panel is provided with two de- 
froster vents, one on each side 
and opening directly onto the 
windshield glass. With a car 
heater in operation, warm air is 
directed through these vents to 
keep the windshield clear. 

The steel roof, rear quarters 
and cowls are insulated with a 
special heavy padding. Body sides 
and door panels are insulated 
with an asphalt-base material 
cemented to the metal surfaces. 
A coating of gumlike substance 


AN INNOVATION in the 1937 
Dodge is a new body mounting in 
which the body is set not on the 
chassis frame but on outriggers 
so fitted with rubber insulators 
that no actual metal-to-metal 
contact exists between chassis 
and body. 


is sprayed on the under side of 
rear deck lids in addition to the 
felt padding between the metal 
panels making up the lid. 

In addition to insulating the 
bodies themselves, a new body 
mounting method has _ been 
adopted, involving the use of 
chassis outriggers equipped with 
rubber spools through which 
chassis and body are kept from 
actual metal-to-metal contact. 
This mounting system is said to 
prevent road noises from reach- 
ing the body structure and the oc- 
cupants of the car. 

Interiors are ventilated through 
a screened cowl ventilator, a 


IN STRIVING FOR greatest possible safety, Dodge body engi- 
neers have shaped the door handles of their cars as shown here, mak- 
ing them rounded, with the points curving in toward the sides of the 





DODGE 1937 RUMBLE-SEAT COUPE in which roominess, 





large luggage-carrying 


speed, 


space, 


power and easy handling seem to have been combined. The spare tire equipment is carried back of the 
seat in a space also fitted out for the storing of sma!l luggage. 


DODGE CONVERTIBLE SEDAN for 1937 is roomier with low-hung appearance, the striking fender 
curvatures and wide doors. A commodious touring trunk is built into the rear of the body. 


crank-operated windshield, venti- 
lating front and rear quarter 
windows, and the side windows. 

Two factors, balanced weight 
distribution and synchronize 
springing, are said to contribute 
further to riding ease. The engine 
has been moved farther ahead. 
The front and rear seats have 
been advanced so that rear seat 
passengers ride ahead of the rear 
axle and the weight carried on 
the springs is evenly divided be- 
tween front and rear. Under 
these conditions the _ springs, 
which are of equal resiliency, de- 
flect and recover at the same rate, 
without “pitching.” 

Springs More Flexible 

Longer’ semi-elliptic springs 
made of thinned-down leaves of 
Amola steel are used. The thin 
leaves are tapered for greater 
flexibility and the spring eyes are 
rolled on the ends of two top 
leaves, the second of which is 
split in the center to permit slight 
lengthwise movement. In addition 
to the main leaves two short aux- 
iliary leaves are provided to 
graduate the rebound. 

The rear mounting of the left 
front spring is said to act as a 
“kick shackle” or steering shock 
eliminator which permits the 
spring to move sufficiently to 
“wash out” jolts imparted to the 
front wheels by major road ir- 
regularities. Front springs are 
shackled in front to increase ease 
and smoothness in steering. 

The movement of the front 
axle and the movement of the 
steering drag link are in similar 
arcs in which no opposing forces 
manifest themselves, it is said. 


Airplane Shock Absorbers 


The action of the springs is 
supplemented by four telescoping 
double-acting hydraulic shock ab- 
sorbers of the type used in air- 
planes. The shock-absorbing ef- 
fect acts to smooth out the down- 
ward lunge of the body as well 
as the return or rebound motion. 
The fact that the shock absorber 
piston travels practically parallel 
to the vertical oscillations of the 
chassis is said to make the snub- 
bing more straight, simple and 
direct. The shock absorbers are 
of the same design, size and dou- 
ble action in front and rear. 

The sway eliminator now ap- 
pears in a form in which it func- 
tions independently, without be- 





ing connected to any part of the 
shock absorbers. In its 1937 de- 
sign the eliminator is a U-shaped 
bar of heat-treated steel, rubber- 
cushioned on the forward por- 
tions of the chassis frame sills. 
The two arms of the elongated 
“U” point downward and are 
ball-jointed to uprights anchored 
to the front axle. 


Engines, Brakes Improved 


The power plant and the brakes 
have been improved. The engine 
is of 3%x4% inch bore and stroke 
developing a maximum of 87 
horsepower. The engine features 
full-length cylinder cooling sys- 
tem, steel valve inserts, pressure 
lubrication, four-ring aluminum 
pistons, automatic spark and au- 
tomatic choke. 

Brakes are hydraulic type with 
air-cooled drums of special iron, 
said to have high friction co-ef- 
ficient heat-dissipating qualities. 

Other chassis details are pat- 
ented floating power engine 
mountings; synchro-silent three- 
speed transmission; a cowl recess 
in front of clutch and brake 
pedals giving extra toe room for 
the driver’s feet; license plate 
bracket and illumination in the 
rear center of the body; air-cool- 
ing for the clutch mechanism and 
a clutch throw-out bearing with 
sealed-in lubrication; automatic 
engine choke for quick starting; 





seasonal carburetor adjustment; 
streamlined steel wheels with pro- 
visions for attachment of tire 
chains; air-cooling and full vol- 
tage control for the current gener- 
ator; an independent parking 
brake operating on the propeller 
shaft and arrangements for the 
installation of an extra radio 
speaker in the rear compartments 
of sedans. 


Milwaukee Employment 


Curve Rises Steadily 
MILWAUKEE. — Milwaukee's 
industrial employment curve aided 
by the automotive and electrical 
equipment lines during September 
showed a gradual upward trend, 
according to B. H. Thompson, 
manager of the local office of the 
Wisconsin state employment 
service. 

Records show in September the 
demand for workers from private 
industry increased 21.8 per cent 
over August. With the exception 
of the common labor division, all 
divisions of the employment serv- 
ice here received more job open- 
ings than during the previous 
month. 

Placements made in private in- 
dustry here last month totaled 
1,392 against 1,149 for August and 
1,322 in July. 





DRIVING SAFETY is promoted by the new Dodge instrument 
panel. All knobs, handles, switches are sunk into recesses. The crank 
for operating the windshield is arranged to fold into itself, when not 
in operation. The center plate of the instrument board may be re- 
moved for the installation of radio controls, The two raised portions 
on the upper panel molding are defroster vents through which warm 
air may be made to issue on the windshield pane during winter 


driving. 





Has $22,000 Gross Lubrication Income in Year | 
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Lincoln Shop Modernizes; 


Business Gains $5,000 


By JAMES R. LOWELL 


LINCOLN, Neb.—A gross in- 
come in excess of $22,000 from the 
lubrication department during the 
past year, an increase of about 
$5,000 over the preceding year, 
has been accomplished by the 
O’Shea-Rogers Motor Co., Ford 
dealer, through a well formulated 
plan of salesmanship in the serv- 
ice department, and a modern 
and well manned lubrication de- 
partment. 

An average of over 30 cars a 
day are lubricated and given an 
oil change in this department. 
Three hoists and a drive-on rack 
.are used, the latter being main- 
tained only because it is located 
over the boiler in the heating 
plant below, thus making it im- 
possible to install a hoist. In 
order to keep pace with the vol- 
ume of business, the lubrication 
department is to be rearranged 
in the near future and an addi- 
tional hoist added, according to 
Guy Rhodes, service manager. 


805 Cars in Month 


Last month 805 cars were lub- 
ricated during the 26 working 
days, and the average per month 
since the first of the year has 
been over 800, Rhodes declares. 
The average job per car is $2.25, 
although in the past few weeks 
it has been more, due to the in- 
creased number of cars receiving 
a change to winter oil and trans- 


mission lubricants. The work is} 
done by six experienced me-| 


chanics. 
“The reason we put experienced 
mechanics on the _ lubrication 


hoists, instead of employing nov- | 


ices at cheaper pay,” explains 
Rhodes, “is because these men 
attend to such jobs as adjusting 
brakes, clean and space spark- 
plugs, and do various other serv- 
ice adjustment and minor repair 
jobs while the cars are on the 
lubrication hoists. Furthermore, 
when the car is lubricated, the 


operators check it thoroughly. 
Esch man signs his name on a|f 
“Job OK” card which has space | 


for checking the items the me- 
chanic may find wrong. Incident- 


ally, this system is responsible for | 


a large volume of both shop and 
service floor business which might 
otherwise get away. The cus- 
tomer appreciates the _ service, 
too.” 

The six men work on straight 
salary. Their wages are not en- 
tirely chargeable to overhead 
against lubrication, however, be- 
cause of the added income they 
bring the company through me- 
chanical services aside from 
lubrication. 

Chief Income Source 


Lubrication has been one of the 
chief sources of income for 
O’Shea-Rogers for a number of 
years. About a year and a half 
ago, the volume of business in- 
creased to the point where a new 
hoist was installed. During the 
first nine months of 1936, lubri- 
cation activities have increased 
20 per cent over the same period 
in 1935, while with the addition 
of a fifth hoist Rhodes anticipates 
another 20 per cent increase next 
year. Approximately 10,000 cars 
have been lubricated during the 
past year, and there have been 
few idle moments for men and 
hoists. 

Rhodes attributes the large vol- 
ume of lubrication business done 
in large degree to the service de- 
partment’s policy of having the 


Sunday Drive Expensive 


HARRISBURG. (UTPS).— Open- 
ing a campaign on careless driving 
during the first week-end of October, 
state highway patrolmen stopped 
100 bus, truck and automobile op- 
erators in the York-Lancaster area. 
Many of the drivers paid fines of $5 
and $10 for passing cars on hills, 
speeding on the Lincoln highway 
from 41 to 74 miles an hour and 
parking on the highway. 


intake men on the floor ask every 
customer who drives in whether 
he wants his car lubricated and 
the oil changed. The men are 
trained in salesmanship. If the 
customer doesn’t want a lubrica- 
tion job, the floor men are re- 
quired to notate “no lubrication” 
on the service order. If an unpro- 
portionately large number of “no 
lubrication” notations appear on 
any one intake man’s service 
orders, he is due for additional 
schooling in salesmanship. 


Emphasis on lubrication also is | 


conveyed by an attractive sign 
at the service floor entrance. This 
sign is changed in keeping with 
the seasons. 





27 





MORE THAN 300 DE SOTO dealers from Minneapolis region invaded Detroit Wednesday for the 


two-day De Soto preview session. They are shown coming through the station. 








AMERICA’S NO. 


ONE NAME ON THE DOTTED LINE... 
that’s all it takes to clinch an automo- 
bile sale! But it takes a family to buy 
it... to vote the straight ticket that 
counts in the final returns! 

Mr. John Henry proposes that So-and- 
so is delivering the most car for the 
money; but Mrs. John Henry disposes 
of it by stipulating that Such-and-such 
is the car to buy. In the sale of a car it 
takes two to make a bargain. And those 
two are Husband and Wife. 

It is doubly important, therefore, that 
the media you elect to carry your sales- 
story should reach BOTH husband and 


wife. That is exactly what happens when . 


you choose Better Homes & Gardens. 


* 


FP ie ee a 


From its very inception this magazine 
has recognized that a successful home 
is a “fifty-fifty” proposition. Hence its 
editors have not neglected Adam while 
lavishing attention on Eve. 


Better Homes & Gardens always has 
been a man-woman, home-interest 
magazine. That means 1,400,000 hus- 
bands as well as 1,400,000 wives; and 
it takes both to buy a car! What’s more, 
it takes a gardened home ...a home out 
in the residential and suburban dis- 
tricts...to make a car not a matter of 
choice but a matter of necessity. That’s 
why Better Homes & Gardens rates 
top place on your campaign ticket! 
Meredith Publishing Co., Des Moines. 


BETTER HOMES 


ZA 


an 


GARDENS 


ea Ms. 1,400,000 FAMILIES 


AMERICA’S MASS-CLASS HOME MARKET 


AUTOMOTIVE 
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tury, Roadmaster and Limited 
models all are powered by a 130- 
horsepower valve-in-head straight 
eight engine. 

The four lines offer a selection 
from 21 different body types cov- 
ering the entire lower medium 
and medium price range. 

The new bodies are the two and 
four-door five passgnger plain- 
back sedans in the Special and 
Century series, a new convertible 
phaeton in the Special series and 
a new formal sedan in the Road- 
master series. 

Completely new streamline treat- 
ment with a speed motif is em- 
ployed throughout that estab- 
lishes a popular new style trend. 

Among other features are: Uni- 
steel bodies on the Special and 
Century cars, custom built bodies 


HYPOID RING and pinion used 
in Series 40 Special and Series 60 
Century Buick models for 1937. 


on the Roadmaster and Limited 
ears, Fisher “turret tops” on all 
series, hydraulic brakes, double 
sway stabilizers, knee action front 
wheel suspension, double action 
shock absorbers, sealed chassis, 
torque tube drive, automatic en- 
gine controls, new aerobat carbu- 
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Fe our Distinct Lines Offered by Buick for 1937 


Price on Smaller Models 


Is Reduced $20 to $55 


(Continued from Page 1) 


inch wheelbase chassis. The Cen-| on the right radiator grille while 


on the chrome center strip is 


mounted the new coat of arms. 


Long bullet-shaped headlamps 
are molded directly into the ra- 
diator shell. One-piece fenders 
are mounted as a unit with the 
front end sheet metal assembly. 
Horizontal stepped hood louvres 
are chrome finished and are fea- 
tured by a series name designa- 
tion. Parking lamps mounted on 
the fenders are of the same bul- 
let-shaped design as the head- 
lamps. 

The front end treatment is car- 
ried throughout the body styling. 
Chrome metal strips carry the 
line of the hood rearwards to the 
tapering tails. Split V-type wind- 
shields slant back to meet the 
tops, which are an integral part 
of the steel bodies. 

The effect of a unified exterior 
is emphasized by specially de- 
signed door handles, tapering rear 
fenders on which newly designed 
combination tail and stop lights 
are mounted, and heavy spring 
bumpers. In the center of the rear 
panel of sedan and built-in trunk 
bodies is carried a special rear 
license plate light with license 
plate bracket. 


Interiors New 


Interiors are new in trim, mold- 
ings and fittings. A new instru- 
ment panel is edge lighted with 
the instrument cluster placed at 
the left in front of the driver and 
an electric clock mounted in the 


door of the glove compartment | 
at the right. In addition, grille | 


and panel are provided in the 
center of the instrument board 
for the mounting of loud speaker 
and radio controls, these provi- 
sions being standard on all 
models. Additional width of the 





instrument board makes room for | 
| is the new horn ring, a concentric 


A SECOND SWAY stabilizer, mounted at the rear, is a new ride 


feature of all 1937 Buicks. 


ration, new silent overhead valve 
mechanism, streamlined intake 
valves and other improvements. 

The styling is entirely new for 
1937. The radiator grille is die- 
cast in two pieces with horizontal 
bars rising to the hood line. A 
new Buick 8 emblem is carried 


THE LUXURIOUS BUICK SERIES 80 Roadmaster, one of four lines of cars announced by the Buick 
Motor Co. for 1937. It accommodates six passengers and has a built-in luggage compartment. 


a built-in ash tray on the right 
hand side. 


Standard interior fittings are 
chrome, etched with the Buick 
speedline motif and attractive 
Tenite handles for all door, win- 
dow and instrument board con- 
trol fittings. Steering wheels of 


| ring 


| his hand from the wheel. 








NEW BUICK SERIES 40 Special Coupe with fender well cquijunant? is one of the popular models 


in Buick’s 1937 line. 


A NEW BODY STYLE added to the four lines of Buick cars in this plain-back sedan in the series 
40 Special group of cars. It hasia 100 horsepower engine and is built on a 122-inch wheelbase chassis, 
bigger and more powerful than last year’s cars. 


the same material are 
as an accessory. 
A feature of the steering wheel 


inside the steering wheel 
which permits the driver to oper- 
ate the horn without removing 
Auto- 
matic windshield defrosters also 
have been designed as an acces- 
sory for cars operating in cold 
climates. 


More room is provided. While 


| over-all height of the cars has 


been reduced one inch, the floor 
has been dropped two and one- 
half inches providing greater 
head room throughout. Other 
major dimensions have been in- 
creased similarly. In the Special 
and Century models, an increase 
of four inches in wheelbase made 
possible an increase of four and 
one-eighth inches in over-all 
length. At the same time body 
width was increased. The result 
is more leg room in these models 
with an increase in the width of 
both front and rear seats. 


Ten color options are offered 


included on all models as well as a wide 


range in trim selections. These 
consist of three in a Special se- 
ries, four in the Century, six in 
the Roadmaster and five in the 
Limited series. 


Power of the series 40 Special 
engine was stepped up to 100 


| provement in acceleration over all 


corresponding 1936 models, it is 
said. 
Economy Tested 
Proving ground fuel economy 
charts showed for the series 40 
cars: 19 miles per gallon at 30 
m.p.h., 16 miles per gallon at 50 


ONE OF THE OUTSTANDING style features of the new 1937 
Buicks is the attractive instrument panel. Tenite control handles, edge 
lighted instrument cluster and electric clock, and built-in grille for 


radio loud-speaker are features, 


from 93 by a series of refinements 
which included increase of %- 
inch in stroke, stepping up dis- 
placement to 248 cubic inches, 
adoption of streamline intake 
valves, a new exhaust system 
which decreased back pressure, 
and an increase ‘in compression 
ratio from 5.65 to 5.70 to 1. New 
specifications of the 40 engine 
now are valve-in-head, eight cyl- 
inder in line, 3 3/32 inch bore by 
4% inch stroke, 248 cubic inch 
displacement. 


Similar refinements resulted in 
increasing horsepower of the big- 
ger engine from 120 to 130. Speci- 
fications for this engine are valve- 
in-head eight cylinder in line, 
3 7/16 inch bore by 4 5/16 inch 
stroke, 320.2 cubic inch displace- 
ment with compression ratio of 
5.75 to one. This ratio was in- 
creased from 5.45. 

While performance of the 1937 
cars has been stepped up their 
fuel economy is reported im- 
proved. In proving ground tests 
acceleration of the series 40 se- 
dan carrying normal load was 
said to be from 10 to 60 m.p.h. 
in 19.2 seconds, that of the series 
60 was from 10 to 60 m.p.h. in 
18.5 seconds, series 80, from 10 
to 60 m.p.h. in 20 seconds and the 
series 90 from 10 to 60 m.p.h. in 
20.7 seconds. This was an im- 


m.p.h., 13 miles per gallon at 70 
m.p.h.; for the series 60 cars, 17 
miles per gallon at 30 m.p.h., 15 
miles per gallon at 50 m.p.h., 12 
miles per gallon at 70 m.p.h.; for 
the series 80 cars, 16 miles per 
gallon at 30 m.p.h., 14 miles per 
gallon at 50 m.p.h., 11 miles per 
gallon at 70 m.p.h.; and for the 
series 90 cars, 15 miles per gallon 
at 30 m.p.h., 13 miles per gallon 
at 50 m.p.h., and 10 miles per gal- 
lon at 70 m.p.h. All of the economy 
records were an improvement 
over those of the corresponding 
1936 cars. 

Other official hill climbing tests 
showed improved performance of 
the 1937 cars. 

Engine lubrication is by pres- 
sure to all main, connecting rod 
and camshaft bearings and rocker 
arm shaft bushings. There is 
positive feed also to timing chain 
and valve lifter mechanism while 
cylinder walls are bathed in a 
constant spray of oil, A gear 
driven pump provides the oil 
pressure. 

Buick this year is said to have 
eliminated the necessity of an oil 
filter by means of a new type of 
floating oil pump screen and inlet 
pipe. The new device floats the 
mouth of the inlet pipe and oil 
screen near the top level of the 


(Continued on Page 35, Col. 1) 
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Ameriean Cars Outclassed in Raceway Event 


Italian Driver Winner 


With Speed of 65.9 M.P.H. 


ROOSEVELT RACEWAY, L. I. 


—Badly outclassed by foreign 
competition, the first American car 
to finish in the 300-mile Vander- 
bilt Cup race was driven by 
Mauri Rose, in a Byrd Piston 
Ring Special, but he finished in 
fifth place. 

Winner of the race was Tazio 
Nuvolari, of Italy, driving an 
Alfa Romeo, who covered the 300 
mile grind at an average pace of 
65.998 miles per hour. 


A crowd of 50,000 watched the 
race. Despite the dangerous 
curves about which the drivers 
had been warned there were no 
injuries, although there were ac- 
cidents that took drivers out of 
the race. 


Second place went to Jean 
Winille, of France, driving a 
Bugatti. Antonio Brivio, of Italy, 
finished third in an Alpha Romeo, 
and Raymond Sommer, of France, 


fourth, also in an Alpha Romeo. 


Fifth place went to Australia, 
represented by Freddy McAvoy, 
driving a Maserati. Bill Cum- 
mings, 1934 Indianapolis winner, 
finished seventh in a Boyle spec- 
ial. Others to place in the “win- 
ning 10” money were Philippe En- 
tancelin, France, in a Maserati; 
Deacon Litz, of Pennsylvania, in 
a Thompson Special, and Chuck 
Tabor, of New Jersey, in a Gard- 
ner special, who finished eighth, 
ninth and tenth, respectively. 





New Yugo-Slav Decree 


Bans Sale of U. S. Cars 


WASHINGTON. — American 
motor vehicles and parts are un- 
der virtual embargo in Yugo- 
slavia as the result of a decree 
prohibiting imports from coun- 
tries having no clearing agree- 
ment with that nation, says Con- 
sul R. B. Macatee at Belgrade. 


The government’s intention to 
restrict imports was generally 
known early in the year and there 
was a rush to purchase abroad. 
In the first six months 872 units 
were imported against 546 in the 
Same period last year. Most of 
this business went to Germany 
and Czechoslovakia both clearing 
countries not affected by the im- 
pending restrictions. Passenger 
car imports from the United 
States decreased 25 units, attribu- 
ted to growing preference for 
lower-priced small European cars 
with their fuel economy. 


Coming Events 


OCTOBER 
15-24—London. Thirtieth International Auto- 
mobile Exposition. Olympia. 
19-21—Chicago. American Trucking Assn. an- 
nual convention. Stevens Hotel. 
19-22—St. Louls. National Assn. of Inde- 
pendent Tire Dealers, Inc. Annual 
convention. Statler Hotel. 
19-23—Cleveland. American Society for Metals, 
18th National Metal Congress and Ex- 
position. Exposition Hall. 


NOVEMBER 

7-16—Mexico City. American 
Mining and Metallurgical 
Western meeting. 

9-12—Chicage. American 
tute. 17th annual 
Hotel. 

12—New York. Society of Automotive En- 

gineers. Annual Dinner. Hotel Com- 
modore. 

13-19—Chicago. American Finance Conference. 
Third Annual SBusiness Conference. 
Sherman Hotel. 

19-20—New York. National Industrial Traffic 
League. Annual Meeting. 

22-28—Lake City, Fia. Tin Can Tourists’ Get- 
together Meeting. 

29—Los Angeles. 500-Mile International 

Sweepstakes, Los Angeles Raceway. 

30-Dec. |—Oklahoma City, Okla. Independent 
Petroleum Assn. of America,. Annual 
Meeting. Biltmore Hotel. 

30-Dec. 5—New York. National Exposition of 
Power and Mechanical Engineering. 
Biennial Meeting. 


Institute of 
Engineers. 


Insti- 
Stevens 


Petroleum 
meeting. 


DECEMBER 


5-13—Detroit. First International Consumers’ 
Petroleum Exposition. Convention Hall, 


| 
| 
| 











The winning car was powered 
by a 12-cylinder V-type engine 
and reputed to develop over 400 
horsepower. Nuvolari stated he 
drove over 150 miles per hour on 


the 3,775-foot straight-away, but | 


had to slow down to 25 miles per 
hour on the turns, which ac- 
counted for the slow average. The 
car had a front wheel drive and 
four speeds, independent wheel 
suspension all around, hydraulic 
and coil springs in front and 
semi-elliptic in the rear. Count 
Brivio ran second by about one 
minute through the 68th lap 
when a. hood broke loose and he 
lost his position to Wimille in the 
Bugatti. 





Here two great names unue to make a great automobile — 
the name of Buick to guarantee sprightly performance 
and dependability—the name of Fisher as a guarantee 
of all that’s modern in automobile body design. 


| veteran of the 
the pioneers in establishing the | 
uptown motor row. He was for| 








| Adee Services 


For Auto Leader 


CHICAGO. 
for I. B. Burnstine, 56 years old, 
were held Wednesday here. 


trade 


years president of Riviera Motor 
Sales, Inc., Chrysler - Plymouth 
dealer. 


He also served as _ vice-presi- 
dent of the Chicago Automobile 
Trade Assn., of which he was a 
director at the time of his death. 
A large delegation from the as- 
sociation atended the funeral 
services. 


YOU SHALL HAVE 


-eand SAFETY..and STYLE!.. 


Fisher No Draft Ventilation. On warm days, readily 


You enjoy a generous measure of the good things in 
motoring when the car you drive is one of this year’s 
smart-stepping, smart-looking Buicks, with the one- 
piece solid steel “Turret Top,” Body by Fisher. 


You enjoy a new thrill in the exuberant power Buick 
engineers gave this handsome traveler — you enjoy 
smartness of body design, fittings and upholstery that 
only Fisher craftsmanship can provide. 


There’s safety underfoot in Buick’s tiptoe hydraulic 
brakes — and there’s safety overhead in the one-piece 


solid steel “Turret Top” 


which Fisher inventive genius 


and Fisher resources developed to replace the old-time 
“soft spot” top of fabric. 


Above all you have comfort in your travels. Comfort 
in the wide, deep seats, the spacious, roomy interiors. 
Comfort in spite of the weather by reason of 


* * ome 


ke 


dt 


on | 
| 
Funeral services | 


A| 
and one of | 


Nash Dealers Are Ready 


For Banner Year in ’37 


KENOSHA Returning from 
dealer meetings throughout the 
country, Nash sales and advertis- | 


est enthusiasm in Nash’s history. 

This enthusiasm was evidenced | 
| by dealer orders greatly increas- | 
ing the advance block of more 
|}than 24,000 orders received after 
the preview of automobiles to 
Nash distributor organization. 

Believing Nash LaFayette in 
1937 was expected to greatly in- 
crease its volume of _ business, 
dealers everywhere asked for 
delivery of new models in such 
numbers that production capacity 
will be greatly taxed. 

“Never in my long experience 





n|with the Nash Motor Co., 


ing executives reported the great- | 


C. H. 
| Bliss, vice president and director 
of sales, said, “have I found such 
sincere enthusiasm as has been 
shown by dealers at the meetings 
| throughout the country. They 
expressed appreciation of our ad- 
vance streamline design, in- 
creased roominess of the car. new 
low prices and for features which 
add to _ safety, comfort, per- 
formance and economy. 

“They especially indorsed 
our announcement advertising 
campaign entailing an increase of 
50 per cent over any previous 
Nash announcement advertising 
schedule.” 


adjusted Ventipanes scoop in gales of fresh air to keep 
you cool and refreshed. In rain or bad weather—a 
touch on regulator handles shuts out the elements — 
yet leaves you plenty of fresh air without drafts. 


Yes, you shall have comfort when you ride in a Buick. 
You shall have safety and you shall have style. For 
Buick, by reason of its General Motors parentage, is 
one of the six cars on which is found the one-piece 
solid steel “Turret Top,” Body by Fisher. And that 
means safety, style and comfort developed to the 
highest degree known to the modern body builder’s art. 





Moving Seat I 
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|, Change in Cab Aids Truck Handling in Traffic 


Forward 


Adds Extra Cargo Room 


DETROIT. — Increased loading 
space and reduced overall length 
to give greater ease of handling 
in traffic and at the loading plat- 
form are among the features of 
& new “cab-over-engine” conver- 
sion just announced by the truck 
sales division of Dodge. The cab 
and conversion are by Montpelier 
and are mounted on a Dodge 
chassis. 

The Montpelier de luxe “cab- 
over-engine” conversion can be 
had on Dodge LF series 1%-ton 
chassis in all standard wheel- 
bases and also can be supplied in 
special wheelbases from 108 
inches up. The 129%-inch wheel- 
base unit, for instance, offers a 
back-o f-c a b-t o-rear-axle dimen- 
sion of approximately 81 inches, 
which is recommended to accom- 
modate a 12-foot body. 


The cab is of the de luxe type 
with streamline front and with 
roof and cab corners fully round- 
ed. The cab sides extend straight 
down below the sill to the running 
board line. The top of the cab is 





arranged with double textured 
fabric deck material. 
unit is designed to furnish stream- 


lined appearance. 


Cab dimensions are 62 inches 
high from top of chassis frame 
to outside top of cab; overall 
width of cab 80 inches; coach 
type doors, approximately 31 
inches wide by 62 inches high. 


The sill and under-structure of 
the cab are of steel construction. 
The cab structure itself is se- 
curely fastened to this steel under- 
structure. Exterior panels are of 
automobile body steel, formed to 
fit the cab curves. Doors at each 
side of the cab are of coach type 
construction with the door hinged 
at the front and with continuous 
piano-type heavy duty hinges. 
Lock and window regulator hard- 
ware is of heavy duty type with 
remote control to the lock. The 
windshield and corner glass as- 
semblies are of permanent type, 
with glass set in a rubber channel. 
Ventilation is provided by venti- 
lating glass in the side doors. The 


The entire | 





ventilators located in each front 
corner of the cab and a roof type 
ventilator. The cab is provided 
with a driver’s seat and back 
cushion with additional seat and 
back cushion at the right side. 
Seats are deep in construction, 
arranged to give the driver in- 


creased riding comfort. Sponge 
rubber seat cushions available 
where specified at slight additional 
cost. 

The front end of the chassis is 
of heavy duty construction to 
take care of the redistribution of 
load in the chassis. A heavy duty 


CONVENIENT, COMFORTABLE LIVING 
QUARTERS FOR MOTOR EXECUTIVES 


ATTENDING BIG SHOW IN N. Y. 


George W. Lindholm, manager 
of the Hotel Barclay. Mr. 
Lindholm is well known 
in Detroit 


NOV. 11-17 


For many years The Barclay has been host 
to sales managers and executives attending the New 


York Automobile Show. 


And for good reason. 


For one thing, The Barclay is only two 
blocks from the main showrooms in Grand Central 


Palace; 


a few steps from Ford headquarters in the 


Park Lane. 


Another reason why The Barclay is 
popular with automobile men is that, despite its 


proximity to all the activities of Show Week, 


just across the street from the General 


Motors Exhibit in the Waldorf-Astoria; and only 


it 


offers a sorely needed opportunity for rest and 
relaxation at the end of hectic days and festive 


nights. 


For no showings are held at The Barclay. 


In its spacious lobby and well appointed public 

rooms life goes on at a leisurely, well-mannered 
pace and service is maintained at top efficiency, 
never hurried or frantic. 


Rooms or suites at The Barclay are 
available now for occupancy during the week of the 


Automobile Show. 


Single rooms are priced at $5, 


$6 and $7; double rooms at $8, $9 and $10; parlor 
suites with private service pantry and electric 


refrigeration at $12 


and $15. 


suites have private bath attached, with 
combination tub and shower. 


All rooms and 


Ce ae 


Manager 


THE BARCLAY 


111 EAST 48TH STREET e NEW YORK CITY 


steering gear with 18 to 1 ratio 
is supplied. All items are so ar- 
ranged that complete accessibility 
is offered for service. 

Extra equipment consists of 
dual wheels and recommended 
tire sizes, auxiliary springs, front 
bumper, shock absorbers, booster 
brakes, special gasoline tanks, 
safety glass, dual windshield 
wipers, sponge rubber seat cush- 
ions, two speed axle, also avail- 
able as extra equipment with gear 
ratio 5.1 to 7.1. 


Plans Are Under Way 


For 1937 Paris Fair 
NEW YORK. Plans are 
already under way for the 31 
International Paris Trade Fair to 
be held in 1937, during May and 
June, at the Paris Fair grounds, 
according to announcements from 
the New York headquarters of 
the French Chamber of Com- 
merce. 

Close to 10,000 manufacturers 
and 35 countries, will contribute 
to the exhibits, representing 
practically every branch of 
industry, including trade, agricul- 
ture, commerce, travel, food and 
fashions. 

The Paris fair grounds cover 
an area of 4,000,000 square feet 
More than 2,000,000 visitors and 
buyers from all nations attended 
the 1936 fair and it is estimated 
that next year’s attendance will 
break all records according to the 
number of inquires being received 
at French headquarters. Special 
rates, which approximate 40 per 
cent reductions will be made by 
travel companies for buyers and 
visitors, as in former years. 

Numerous American manu- 
facturers, are preparing early 
shipment of their wares. Chief 
among the American displays will 
be automobiles, their accessories 
and equipment, airplanes and 
allied industries, farm machinery, 
tractors and refined and lubricat- 
ing oils. 


Will Study Highway’s 
Part in Accident Toll 
WASHINGTON. — A Nation- 
wide survey to determine to what 
extent defective highways enter 
into the motor vehicle accident 
toll is mow under way by the 
American Road Builders’ Assn., 
it was announced this week. A 
report will be made at the 
association’s 1937 convention in 
New Orleans, Jan. 11-15. 
Information obtained by the 
committee will be sent to high- 
way engineers throughout the 
country, it was stated. Highway 
commissioners, engineers and 
contractors have pledged their 
cooperation in the association’s 
national compaign to “build 
safety into the highways.” 


CAA Re-elects President 

MONTREAL.—R. A. Stapells, has 
been re-elected president of the 
Canadian Automobile Assn. for the 
third year in succession. Stapells is 
vice-president of the Canadian Na- 
tional Parks Assn. and vice-presi- 
dent of J. J. Gibbons, Ltd., advertis- 


ing agents. 
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FTC Announces Fair Trade Rules For Tire Makers 


k Rackets 


Which Hinder Industry 


(Continued from Page 1) 


the industry. They were tenta- 
tively passed upon by the com- 
mission and a 15-day opportunity 
was given all affected parties to 
present objections or suggestions. 
Subsequently some amendments 
were adopted. 

The tire industry as envisioned 
in these rules embraces the manu- 
facturers of all automotive tires 
and tubes and all distributing 
units and trade outlets engaged 
in interstate commerce. There are 
about 50 manufacturers while the 
distributing units and trade out- 
lets exceed 100,000. The total 
capital investment of the industry 
approximates $2,000,000,000 and 
the aggregate annual volume of 
business is about $750,000,000. 

In making public the rules the 
commission said: 

“These rules are designed to 
foster and promote fair competi- 
tive conditions in the interest of 
industry and the public. They are 
not to be used, directly or in- 
directly, as part of or in connec- 
tion with any combination or 
agreement to fix prices, or for the 
suppression of competition, or 
otherwise to unreasonably restrain 
trade.” 

The new rules are divided into 
two groups. The unfair trade 
practices covered in group 1 are 
considered to be unfair methods 
of competition and other illegal 
practices within the statutes and 
the decisions of the FTC and the 
courts. The commission warns 
that “appropriate proceedings in 
the public interest will be taken 
by the commission to prevent the 
use of such unlawful practices in 
or directly affecting interstate 
commerce.” 

The trade practices embraced 
in group 2, the commission ex- 
plains, do not, per se, constitute 
violations of law. They are con- 
sidered by the industry either to 
be unethical, uneconomical or 
otherwise objectionable; or to be 
conducive to sound business 
methods the industry desires to 
encourage and promote. 

“Such rules,” the commission 
says, “when they conform to the 
above specifications and are not 
violative of law, will be received 
by the commission, but the ob- 
servance of said rules must de- 
pend upon and be accomplished 
through the co-operation of the 
members of the industry con- 
cerned, exercised in accordance 
with existing law. Where, how- 
ever, such practices are used in 
such manner as to become un- 
fair methods of competition in 
commerce or a violation of any 
law over which the commission 
has jurisdiction, appropriate pro- 
ceedings will be instituted by the 
commission as in the case of vio- 
lation of group 1 rules.” 

The new code is as follows: 

Group 1 

RULE 1.—(a) Prohibited Dis- 
criminatory Differentials, Rebates, 
Refunds, Discounts, Credits and 
Other Allowance. It is an unfair 
trade practice for any member of 
the industry engaged in (interstate 
or foreign) commerce, in the course 
of such commerce, to grant or al- 
low, secretly or openly, directly or 
indirectly, any price differentials, 
rebates, refunds, discounts, credits 
or other allowances which effectuate 
a discrimination in price between 
different purchasers of goods of like 
. grade and quality where either or 

any of the purchases involved there- 
in are in commerce and where the 
effect thereof may be substantially 
to lessen competition or tend to 
create a monopoly in any line of 
commerce or to injure, destroy or 
prevent competition with any per- 
son who either grants or knowingly 
receives the benefit of such discrim- 
ination or with customers of either 
of them: Provided, however— 

(1) That the goods involved in 
any such transaction are sold for 
use, consumption or resale within 
any place under the jurisdiction of 
the United States; 

(2) That nothing herein con- 


tained shall prevent differentials 
which make only due allowance for 
differences in the cost of manufac- 
ture, sale or delivery resulting from 
the differing methods or quantities 
in which such commodities are to 
such purchasers sold or delivered; 


(3) That nothing herein con- 
tained shall prevent persons engaged 
in selling goods, wares or merchan- 
dise in commerce from selecting 
their own customers in bona fide 
transactions and not in restraint of 
trade; 


(4) That nothing herein con- 
tained shall prevent price changes 
from time to time where made in 
response to changing conditions af- 
fecting either (a) the market for 
the goods concerned, or (b) the 
marketability of the goods, such as, 
but not limited to, actual or immi- 
nent deterioration of perishable 
goods, obsolescence of seasonal 
goods, distress sales under court 
process, or sales in good faith in 
discontinuance of business in the 
goods concerned. 


(b) Prohibited Brokerages and 
Commissions. It is an unfair trade 
practice for any member of the in- 
dustry engaged in commerce, in the 
course of such commerce, to pay or 
grant, or to receive or accept, any- 
thing of value as a commission, 
brokerage, or other compensation, 
or any allowance or discount in lieu 
thereof, except for services rendered 
in connection with the sale or pur- 
chase of goods, wares, or merchan- 
dise, either to the other party to 
such transaction or to an agent, 
representative, or other intermedi- 
ary therein where such intermediary 
is acting in fact for or in behalf, or 
is subject to the direct or indirect 
control, of any party to such trans- 
action other than the person by 
whom such compensation is so 
granted or paid. 


(c) Prohibited Advertising or 
Promotional Allowances, Etc. It is 
an unfair trade practice for any 
member of the industry engaged in 
commerce to pay or contract for 
the payment of advertising or pro- 
motion allowances or any other 
thing of value to or for the benefit 
of a customer of such member in the 
course of such commerce as compen- 
sation or in consideration for any 
services or facilities furnished by 
or through such customer in con- 
nection with the processing, hand- 
ling, sale, or offering for sale of any 
products or commodities manufac- 
tured, sold, or offered for sale by 
such member, unless such payment 
or consideration is available on pro- 
portionally equal terms to all other 
customers competing in the distribu- 
tion of such products or commodities. 


(d) Prohibited Discriminatory 
Services or Facilities. It is an unfair 
trade practice for any member of 
the industry engaged in commerce 
to discriminate in favor of one pur- 
chaser against another purchaser or 
purchasers of a commodity bought 
for resale, with or without proces- 
sing, by contracting to furnish or 
by furnishing, or by contributing to 
the furnishing of, any services or 
facilities connected with the proceed- 
ing, handling, sale, or offering for 
sale of such commodity so purchased 
upon terms not accorded to all pur- 
chasers on _ proportionally equal 
terms. 


(e) Illegal Price Discrimination. 
It is an unfair trade practice for 
any member of the industry or other 
person engaged in commerce, in the 
course of such commerce to discrimi- 
nate in price in any other respect 
contrary to Section 2 of the Clayton 
Act as amended by the Act of Con- 
gress, approved June 16, 1936, (Pub- 
lic No. 692, 74th Congress), or 
knowingly to induce or receive a 
discrimination in price which is pro- 
hibited by such section as amended. 


RULE 2.—The defamation of com- 
petitors by falsely imputing to them 
dishonorable conduct, inability to 
perform contracts, questionable 
credit standing or by other false 
representations, or the false dis- 
paragement of the grade, quality or 
manufacture of the products of com- 
petitors, or of their business meth- 
ods, selling prices, values, credit 
terms, policies or services, with the 
tendency, capacity or effect of mis- 
leading or deceiving purchasers, 
prospective purchasers or the con- 
suming public, is an unfair trade 
practice. 


RULE 3.—The practice of selling 


goods below the seller’s cost, with 
the intent and with the effect of in- 
juring a competitor and where the 
effect may be to substantially lessen 
competition or tend to create a 
monopoly or unreasonably restrain 
trade, is an unfair trade practice; 
all elements recognized by good ac- 
counting practice as proper elements 
of such cost shall be included in de- 
termining cost under this rule. 

RULE 4.—The making or causing 
or permitting to be made or pub- 
lished any false, untrue or deceptive 
statement, representation, guarantee, 
warranty or adjustment policy, by 
way of advertisement or otherwise, 
concerning the grade, quality, quan- 
tity, substance, use, character, na- 
ture, origin, size, manufacture or 
distribution of any product of the 
industry or concerning the life or 
service of tires or tubes, or in any 
other material respect, having the 
tendency, capacity or effect of mis- 
leading or deceiving purchasers, 
prospective purchasers or the con- 
suming public, is an unfair trade 
practice. 


RULE 5.—tThe false or deceptive 
marking or branding of products of 
the industry for the purpose or with 
the tendency, capacity or effect of 
misleading or deceiving purchasers, 
prospective purchasers or the con- 
suming public with respect to the 
grade, quality, quantity, use, size, 
material, content, origin, prepara- 
tion, manufacture, or distribution of 
such products, or in any other ma- 
terial respect, is an unfair trade 
practice. 

RULE 6.—For any person, firm or 
corporation to hold himself or itself 
out to the public as “an authorized 
dealer” when such is not the fact, 
or for any member of the industry 
to misrepresent the character of his 
business, with the tendency, capacity 
or effect of misleading or deceiving 
purchasers, prospective purchasers 
or the consuming public, is an un- 
fair trade practice. 

RULE 7.—For any member of the 
industry to represent, by advertis- 
ing or otherwise, that he handles “all 
standard makes” of tires or tubes, 
when such is not the fact, with the 


AL 


tendency, capacity or effect of mis- 
leading or deceiving purchasers, 
prospective purchasers or the con- 
suming public, is an unfair trade 
practice. 


RULE 8.—Falsely representing in 
the sale or offering for sale of 
“change over” tires or tubes that 
such tires or tubes are new or un- 
used when they are in fact not new 
or unused, with the tendency, capac- 
ity or effect of misleading or de- 
ceiving purchasers, prospective pur- 
chasers or the consuming public, is 
an unfair trade practice. 


RULE 9.—Withholding from or in- 
serting in the invoice or sale ticket 
statements which make the invoice 
or sale ticket a false record, wholly 
or in part, of the transaction repre- 
sented on the face thereof, with the 
purpose or effect of thereby mislead- 
ing or deceiving purchasers, pros- 
pective purchasers or the consuming 
public, is an unfair trade practice. 

RULE 10.—(a) The passing off, 
selling or offering for sale of used, 
rebuilt, recapped, retreaded, or re- 


(Continued on Page 32, Col. 1) 
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SPECIALLY DESIGNED AND SPECIALLY BUILT — 
TO A UNIFORM HIGH STANDARD 
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\ 7HENEVER a customer requires a new product, or when an 


existing AC product is to be adapted to a new use, the value 


of AC’s designing and production system becomes doubly evident. 


Within the engineering and production staff are groups which 


specialize on relatéd products. Back of these groups, each of which 


has an exceptional record for producing quality products, is the 


combined engineering and manufacturing staff which functions in 


an advisory capacity as a double check on designing and production. 


Thus, every problem presented to AC receives the double benefit 
of design and production talent—checked for quality against 
the uniform, high standard for which the AC organization has stood 


for 29 years. 


To meet your equipment needs, AC offers resources which are with- 


out a superior. Inquiries, entirely free from obligation, are invited, 


AC SPARK PLUG COMPANY, Flint, Michigan - St. Catharines, Ontario 


ONE OR MORE 


OF THESE QUALITY PRODUCTS 


IS USED ON EVERY AMERICAN CAR BUILT 
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Semi-Annual Car Inspection Attacked in Conn. 


Nominee for Governor 


Says Owners Oppose It 


HARTFORD, Conn. — Connecti- 
cut’s semi-annual car inspection 
program and the recent ban on 
Sunday selling of cars and non- 
emergency service have become 
issues in the current state and na- 
tional election campaign. Arthur 
M. Brown, Republican nominee 
for governor, attacked both the 
inspection and the Sunday law in 
a recent address at Norwich. 

Brown said he was “opposed to 
semi-annual inspections,” opining 
that one inspection a year would 
suffice, and added that “I guess 
three-quarters of the automobile 
owners are against it.” He ex- 
pressed doubt that the inspec- 
tions had helped to reduce acci- 
dents and deplored the loss of 
time occasioned for factory work- 
ers and others who had to take 
their cars to the state’s testing 
lanes. 

Of the Sunday closing edict the 
candidates said: “This new Sun- 
day law has everyone guessing. 
When it is considered that people 
are allowed to engage in so many 
kinds of business on Sunday while 
an autoist in his own community 
cannot have his car greased, the 
unfairness of this. latest move by 
the motor vehicle department is 
seen. It is dicriminatory and it 
is hurting the business of garage- 
men everywhere.” 


FTC Sets Fair 
Trade Rules For 
Tire Industry 


(Continued from Page 31) 
paired tires as new or unused tires, 
is an unfair trade practice. 

(b) The sale or offering for sale 
of used, rebuilt, recapped, retreaded, 
or repaired tires which have been 
dressed or prepared so as to simulate 
new or unused tires without having 
durably and conspicuously branded 
or molded in the rubber thereof the 
word “SECOND HAND,” or the 
words “USED TIRE—REBUILT,” 
“USED TIRE—RECAPPED,” 
“USED TIRE—RETREADED,” or 
“USED TIRE — REPAIRED,” as 
the case may be, or without other- 
wise fully and truthfully disclosing 
to all purchasers and users the fact 
that such tires are not new but in 
truth are secondhand tires, or used 
tires which have been rebuilt, re- 
capped, retreaded, or repaired, res- 
pectively, with the purpose or with 
the effect of misleading or deceiving 
purchasers, prospective purchasers or 
the consuming public, or with the 
purpose or effect of placing an in- 


NICKELGRAMS 
——17——— 


Engines for one of the well- 
known passenger cars will be 
equipped next year with a new 
streamlined intake valve which 
promotes a better flow of fuel 
to the combustion chamber and 
helps materially to increase the 
horsepower of the engine. This 
poppet-type valve has a special 
head, longer than customary and 
formed to give a_ streamline 
effect to the fuel mixture. To 
assure long life and to resist 
burning and pounding due to the 
effect of high temperature with 
increased compression ratio and 
higher power output, the valve 
is made from a special heat-re- 
sisting alloy of Nickel and 


chromium. 

THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 





strument of fraud or deception in 
the hands of dealers or in other 
channels of trade, is an unfair trade 
practice. 

RULE 11.—The direct or indirect 
misrepresentation of tires as being 
of a quality or grade higher than in 
fact they are, or as being of first, 
second, third, fourth or fifth line or 
grade when such is not the fact, 
having the tendency, capacity or ef- 
fect of misleading or deceiving pur- 
chasers, prospective purchasers or 
the consuming public, is an unfair 
trade practice. 

RULE 12.—The use in advertise- 
ments of illustrations or depictions 
of tires or tubes of a different brand, 
style or size, or of a higher line, 
grade or quality than the tires or 
tubes to which the representations 
in such advertisements are truth- 
fully applicable, having the capacity, 
tendency or effect of misleading or 
deceiving purchasers, prospective 
purchasers or the consuming public, 
is an unfair trade practice. 

RULE 13.—The use of advertise- 
ments or representations of tires or 
tubes, or of prices thereof, which are 
in fact applicable only to certain 
limited sizes, lines, grades, qualities, 
styles or brands, without in such ad- 
vertisements and_ representations 
truthfully and unequivocally disclos- 
ing the fact of such limitations, hav- 
ing the capacity, tendency or effect 
of misleading or deceiving purchas- 
ers, prospective purchasers or the 
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ST. LOUIS REGION DE SOTO DEALERS arrive. Two hundred dealers from the states bordering 
the Mississippi River came in a special train Monday morning for a two-day sales meeting. 


consuming public, is an unfair trade 
practice. 
Group 2. 

RULE A.—Where merchandise at 
wholesale and merchandise at retail 
are sold in the same establishment, 
the failure on the part of any mem- 
ber of the industry to correctly dif- 
ferentiate between or identify the 
two types of transactions, where the 
result may be to create confusion 
and deception as to the character of 


the transaction in the mind of pur-|! 


chasers or prospective purchasers, is 
condemned by the industry. 


RULE B.—In the interest of pub- 
lic safety and the protection of pur- 
chasers and prospective purchasers 
from deception, it is the judgment 
of the industry that the members 
thereof manufacturing pneumatic 
automobile tires should mark or 
brand such tires with words and 
figures or phrases, molded on or in 
the rubber of each side wall of such 


tires, (or otherwise affixed on each 
such side in some equally permanent 
manner) which will unequivocally, 
conspicuously and truthfully indicate 
the number of plies existing in the 
construction of such tires (ply as 
herein used meaning fabric running 
from bead to bead of tire), for ex- 
ample: “4-PLY” or “6-PLY,” etc. 
The failure or refusal to so mark 
or brand tires as provided in this 
rule is condemned by the industry. 


NEW PASSENGER CAR REGISTRATIONS 
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NEW YORK.—At the trailer 
display on the fourth floor of the 
National Automobile Show, many 
advance designs are promised. 

Some 25 leading makers will 
exhibit, making a concerted effort 
to show New York and the East 
that the modern trailer is far 
ahead of the models of yesterday, 
either factory-constructed or 
haqme-made. 

Some of the trailers to be dis- 
played at the show are veritable 
palaces-on-wheels. Visitors may 
not be surprised if they see a few 
of these attractive cabins with 
built-in bath tubs; other features 
include faucets which may be 
connected on the outside to the 
city water lines so as to provide 
running water without the use of 
tanks; some will show kitchens 
separated entirely from the liv- 
ing or bedroom; others electrical 
refrigeration, hot water and heat 
in one form or another. 

Exhibitors in the trailer section 
include: Aladdin Co., Bay City, 
Mich.; Auto Cruiser Sales Corp., 
Baltimore, Md; Bender Body Co., 
Cleveland; Covered Wagon Co., 
Mt. Clémens, Mich; Edwards Iron 
Works, South Bend; Federal Mo- 
tor Truck Co., Detroit; General 
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25 Leading Makers 
Arrange for Exhibits 


Trailers Corp., New York; Hayes 
Body Corp., Grand Rapids, Mich; 
Kabin Koach Co., Detroit; Kozy 
Coach Co., Kalamazoo, Mich; Mul- 
lins Mfg. Corp., Salem, O.; Nash 
Motors Co. Kenosha; Palace 
Travel Coach Corp., Flint; Pierce- 
Arrow Motor Corp., Buffalo; 
Quaker Trailer Co., Devon, Pa.; 
Sa ; Carlstadt, 
N. J.; Schult Trailers, Inc., Blk- 
hart, Ind.; Silver Dome, Inc., De- 
troit; Split Coach Motor Corp., 
York, Pa.; Peninsular Metal Pro- 
ducts Co., Detroit; Vagabond 
Coach Mfg. Co., New Hudson, 
Mich. 


Va. Car Registrations 


Up 34,532 Over 1935 


RICHMOND, Va. — (UTPS)— 
John Q. Rhodes jr., director of 
the Virgina motor vehicles divi- 
sion said motor vehicle registra- 
tion on Oct. 1 totaled 401,059, or 
34,532 more than the number on 
the same date last year. The 
total has already exceeded the 
entire for the whole previous 
registration year. 


Collections Oct. 1 were $570,- 











TEXAS COWBOY DEALERS arrive in Detroit. More than 400 De Soto dealers from the Dallas and 
St. Louis regions arrived here Monday morning for a two-day program of sales meetings and previews, 


This gang of ex-broncho busters, attired in 10-gallon hats and cowboy boots, yippeed their way through 


the station riding on a luggage truck. 


295.51 higher than at the same| expected to decline during the 
time in 1935. rest of the registration year, 
Rhodes _ said collections were| which began in March, because 


28 STATES FOR SEPTEMBER, 1936-1935 


Complete cumulative figures will appear each week until all 48 states are shown. States previously shown are: 


Arkansas, Delaware, Georgia, Illinois, Louisiana, Maryland, 


Minnesota, Montana, New Mexico, North Carolina, North Dakota, Rhode Island, South Carolina, South Dakota, Utah, West Virginia, Wisconsin, District of Columbia. 


HUDS. GROUP ; NASH GROUP | 


STATES 


"36 
"B5 
"36 
°B5 
"36 | 
B51 
36 | 
35] 


Total, 18 States 
for September 


Idaho 
Kansas 
Michigan 


Missouri 
35 | 
"36 | 
351 
36 | 
B51 
"36 | 
351 


Nevada 
Ohio 
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tags were reduced 50 per cent, in 
price on Oct. 1, the end of the 
first six months. 


NEW 


Price Revision 
Boosts 


LORRAINE 


Due to economies resulting from large 
production the following price reduc- 
tions are now in effect: Lorraine Model 
41 All Chrome Fog Light, now $6.00; 

1 42, Lorraine F Light, with 
finish, All 


Dealers and distributors everywhere 
are enjoying big business increases 
on Lorraine Fog Lights since the 
October 1 price reduction. With safe 
driving a national topic and foggy 
fall days and nights increasing 
driving hazards, there is no better 
time than now to feature the effici- 
ent Lorraine Fog Lights with their 
many exclusive features—and new 
low prices. Dealers who have never 
used Fog Lights are urged to drive 
behind a pair of Lorraine Lights. 
An attractive catalog with discount 
sheets will be mailed on request. 
The catalog covers lighting prob- 
lems in an interesting manner and 
includes helpful suggestions for the 
sale and installation of auxiliary 
lights. 


Write for Complete Information 


APPLETON ELECTRIC COMPANY 
(AUTOMOTIVE DIVISION) 
1753 WELLINGTON AVENUE 


CHICAGO, ILLINOIS 


567| 2927) 29561) 7042 0 
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Trailer ‘Coaches 
Pointed Out As 
Cheap Housing 


By C. J. ALEXANDER 


NEW YORK.— House trailers 
no longer are being looked upon 
in financial quarters as a passing 
fad. Wall Street actually is won- 
dering if the automobile industry, 
after having achieved a large de- 
gree of prosperity for itself, is 
going to solve the problem of low 
cost housing for this country. This 
may seem too far fetched but it 
is being seriously discussed by 
leading real estate men in the 
New York metropolitan district. 

Pointing out that the building 
industry has made little progress 
in solving the low-cost housing 
problem, H. Robert Mandel, vice- 
president of the Chelsea Manage- 
ment Corp., asks this question: 

“Is the building industry going 
to lose an important part of this 
enormous market by default? We 
wonder.” 

Buy Trailers 

He says further: “Thousands of 
families, mostly former rent pay- 
ers or owners of homes now fore- 
closed, in the $10 to $50 a month 
class, have become owners of 
these rolling domiciles. Scores of 
companies have sprung up to pro- 
duce these mobile mansions. Sev- 
eral of the leading manufacturers 
have doubled, trebled and then 
quadrupled the size of their 
plants, yet they are months be- 
hind in filling orders. A patriarch 
among Wall Street prophets pre- 
dicts that millions of American 
families will be dwelling in 
homes-on-wheels within the de- 
cade.” 


This is set down here for what 
it may be worth. It shows that 
the automobile industry com- 
mands the respect of the public. 
It has been so successful in selling 
automobiles that when it starts 
in on trailers or any other pro- 
duct, the business and financial 
world takes more than casual 
notice. ; 


Interested in Show 


Not in years has Wall Street 
awaited with more interest the 
New York national automobile 
show. There has been a revival 
of speculation as to prices for 
next year as a result of announce- 


Motor Wheel Net 
Sets New High 


DETROIT.—Motor Wheel Corp. 
and subsidiaries is expected to 
report earnings for the quarter 
ended Sept. 30 of approximately 
$400,000 before surtax on undis- 
tributed profits, equal to roughly 
45 cents on the company’s one 
class of stock. For the third 
quarter of 1935 net profit amounted 
to $40,205 or slightly in excess of 
four cents a share. 


With the substantial addition to 
net profit contributed by third 
‘quarter operations Motor Wheel’s 
net profit for the nine months 
were around $1,400,000, or close 
to $1.65 a share. These earnings 
were more than double those of 
the corresponding 1935 period. 


The company’s wheel business, 
particularly in July, was well 
ahead of a year ago. At the same 
time the company’s heater divi- 
sion contributed to the company’s 
profit. 


As a result of Motor Wheel’s 
operations and the outlook favor- 
able for a more profitable fourth 
quarter, during which automobile 
production will be carried on at a 
high rate, directors might declare 
a larger dividend or extra, which 
would bring the company’s divi- 
dend payments of 70 cents this 
year. 


AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 17, 1936 


‘Mobile Mansions’ Not Just a Fad, Says Wall St. 


ment of several revisions in list- 
ings in the past week. There also 
is a considerable discussion re- 
garding the probable market for 
the new Willys-Overland and its 
likely effect on the remainder of 
the industry. 


Some observers here are in- 
clined to believe that the most 
intense competition in the next 
12 months will be in the medium 
priced group of cars, particularly 
the upper range of medium classi- 
fication. 


Indications from official ad- 
ministration sources that the next 
Congress would be asked to make 
changes in the corporate surplus 
tax law was welcome news to 
holders of automotive securities. 
Jesse H. Jones, chairman of the 
RFC, this week called attention 
to the hardships imposed by the 
failure of the law to exempt from 
taxation at the regular rates any 
portion of earnings spent for new 
plants, machinery or equipment. 
Thus, as previously pointed out 
in reference to such expenditures 
by automotive companies, the law 
does nothing to stimulate building 
of new plants or purchasing of 
equipment so greatly needed to 
complete business recovery. 


Changes Small 


Price changes in automotive 
stocks in the past week were not 
large. General Motors and Chrys- 
ler were in considerable demand, 
going into new high ground for 
the year. General Motors was 
particularly strong after having 
lagged somewhat behind the auto- 
mobile group during recent weeks. 


The Automotive Daily News 
stock price averages for Oct. 14 
compared as follows with the pre- 
ceding week a year ago: 


Last This 
Week Week Change 


51.75 52.26 +-0.51 
54.44 55.01 -+0.57 
10 parts-access, ... 46.49 46.28 —0.21 35.58 
4 tire-rubbers .... 28.71 28.96 -+0.84 13.81 

The car and truck group made 
a new high for the year, due to 
gains. by General Motors and 
Chrysler, and this with the gain 
in the price average of the tire 
and rubber stocks lifted the com- 
posite average to a new high for 
the year. 


Year 
Ago 
34.83 
36.55 


24 motors 
10 car-truck co's... 


Last Minute Wall Street Wires 


From C, J. ALEXANDER 
Wall Street Correspondent, Automotive Daily News 


New York, Oct. 16, 3 P.M.—Motors were in the forefront of 
the rally in the stock market today. General Motors was 
up more than a point and Chrysler advanced more than 
three points to enter new high ground for the year. Parts 
and accessories shares were quieter and firm. 


°36 Tire Output 
Largest Since 30, 
Says Goodyear 


AKRON.—The return of more 
normal business conditions and 
the remarkable resurgence of the 
automobile industry since 1932 
are bringing an increasing de- 
mand for rubber tires, according 
to P. W. Litchfield, president of 
Goodyear Tire & Rubber Co. Pro- 
duction this year is expected to 
reach a total of 52,000,000 units, 
largest output since 1930 and not 
far below that year, he states. 

Approximately 29,000,000 tires 
will be purchased for motor ve- 
hicles already in operation in this 
country, while probably 22,000,000 
units will be needed as original 
equipment. Total volume of ex- 
port business is estimated at 1,- 





Wisconsin Axle Co. 


Takes Waukegan Plant 


OSHKOSH. — The Wisconsin 
Axle Co. has leased several thous- 
and square feet of floor space in 
the Northern Illinois Power & 
Light Co., building, Waukegan, 
Ill., to handle overflow production. 
Charles Billberg, local  super- 
intendent for the company, will 
be in charge of both plants, while 
Harry D. Benson, formerly of the 
Oshkosh plant, has been made 
foreman. 


300,000 units, in addition to those 
manufactured abroad by Ameri- 
can companies with foreign 
plants, Litchfield states. 
Consumption of crude rubber 
in 1936, he estimates, will prob- 
ably be greater than in any pre- 
vious year, exceeding even the 
high levels established in 1929. 


Van Norman Expands; 
Makes Executive Changes 


SPRINGFIELD, Mass. — Van 
Norman Machine Tool Co., has 
started work on a_ two-story 
brick and concrete addition to 
the main plant. The new building 
will provide about 14,000 square 
feet of additional floor space, and 
will house $60,000 worth of new 
production equipment. 

Announcement is also made of 
the following promotions. J. Y. 
Scott, formerly a director and 
vice-president, is now executive 
vice-president and general mana- 
ger. L, F. Hunderup, formerly 
general sales manager, has been 
appointed assistant general mana- 
ger and elected a director. R. W. 
Porter, formerly cashier and 
credit manager, is now assistant 
treasurer. T. W. Baush, formerly 
assistant sales manager, is now 
export manager and manager of 
the sales department. C. E. Hol- 
mes, formerly territorial super- 
visor, is now sales promotion 
manager. H. G. Hoglund will con- 
tinue to supervise machine tool 


sales. 
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NEW YORK 
Allis Chalmers Mfg 
American C. & F 
American Chain 
Auburn Auto 
Bendix Aviation 
Beth. Steel 


Budd Mfg. Co., E. G 
Budd Wheel Co 

Chic. Yellow Cab (1) 
Chrysler 


Cle ER, a cctcccceces 


Cleveland Gr. Br. 
Collins & Aikman 
Com. Credit 
Commercial Inv. T. (2) 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 

Federal Motor 
Firestone T. & R 
Gabriel Co. A 

General Elec. 

General Motors 
Glidden 


Graham-Paige 


Hayes Body Corp. ....... 


Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 
Hupp Motor 

Inter. Harvester 
Johns-Manville 
Kelsey-Hayes W. 
Kelsey-Hayes W. B 
Lee Rubber & Tire 


Last Sale 
Oct. 16 Oct. 9 
64 
54% 
59/4 
34%, 
31% 
745 
4674 
807/, 
6212 
12% 
10 
30/, 
126% 
37% 
44, 
61% 
704g 
837g 


1936 
High Low 


22%, 
27¥% 
21% 
28% 


471), Libbey-Owens-Ford Glass 
Ludlum Steel 

Mack Trucks (1) 
Midland Steel 

Motor Products 


Last Sale 
Oct. 16 Oct. 9 
694 687/s 
2975 30, 
46/5 


NEW YORK 


Pacific Mills 

Packard 

Raybestos Manhattan 

Reo Motor 

Republic Steel Corp. ........--- 
Socony Vac. 

Sparks-Withington 

Spicer Mfg. 

Stewart-Warner 

Studebaker 


3 Thermoid Co. 


6%, 

18% 
168 
39 
46 
47 


Thompson Products 
Timken-Det. 
Timken Roller Bear. 

U. S. Industrial Alcohol 


Axle 


Westinghouse E. & M 


White Motors 


87 


Yellow Truck 


Young Spring & Wire 


6% 
48g 
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eee ER. chess ic asne ane 
Bendix Aviation 


Borg-Warner 

Houdaille-Hershey B 
I os on Cec dncapeneens 
Perfect Circle 


Pines Winterfront 


DETROIT 


Federal Mogul 

Gemmer Mfg. A 

PE SS SE ee Tee 
Hoover Steel Ball 


FTC Receives 
New Data On 
Finance Case 


WASHINGTON. — The deadline 
Friday on negotiations by which 
certain automobile financing con- 
cerns hope to avert restrictions 
upon their advertising of 6 per 
cent finance plans was marked 
by arrival at the Federal Trade 
Commission of a large mass of 
data upon the subject. Until this 
can be digested by the commis- 
sion it cannot be known whether 
the government will proceed with 
“cease and desist” action upon 
complaints it has received, The 
new data is presumed to con- 
stitute an effort to convince the 
commission that the companies 
should be permitted to continue 
featuring the 6 per cent charge in 
their advertising with perhaps 
changes in phraseology acceptable 
to the commission. 


Budd Gets GM 
Order for $500,000 


PHILADELPHIA.—The Ed- 
ward G. Budd Mfg. Co. has an- 
nounced receipt of an order from: 
General Motors Truck Corp, for 
the major stampings for the 
GMTC model T-18 standard and 
over-engine truck cab. 

The order will total 
$500,000. 


Standard Steel 
Buys Gary Plant 


almost 


GARY, Ind.—The recent pur- 
chase of the Gary Structural 
steel Co’s. plant here, by the 
Standard Steel Spring Co., which 
already operates two plants at 
Coraopolis, Pa., and another at 
Racine, Wis., is, according to 
Robert C. Enos, president of 
Standard part of a general ex- 
pansion program. 

In addition to the purchase of 
the Gary company’s plant and 
its five acres of ground, Standard 
also bought five acres of land 
adjoining the plant from the Gary 
Land Co., United States Steel 
subsidiary. Improving and en- 
larging of the Gary plant to 
meet the production needs of the 
new company was started before 
the actual sale. 

The new plant will at first make 
only springs, but later on its op- 
erations will probably be extended 
to include production of bumpers 
also. 


Refuse Western Listing 


NEW YORK.—The New York 
Curb Exchange will not admit West- 
ern Auto Supply Co. warrants to 
dealings and has cancelled the earl- 
ier notice that the warrants would 
be traded in beginning October 13. 
The Securities & Exchange Com- 
mission, the Curb states, has de- 
termined that the warrants are not 
exempt from Section 12-A which 
provides for registration. As the 
warrants run only until October 24 
the company would not have time 
to comply with the registration re- 
quirements before they expired. 


Austin Reports 


LONDON. — Austin Motor Co., 
Ltd., reports for the year ended 
July 31, 1936, net profit of £568,573 
after depreciation, directors fees, in- 
terest and sinking fund provision, 
income taxes, etc., comparing with 
£623,923 in preceding year. Gross 
trading profit was £1,496,696 against 
£1,469,144. 


Parker Profit Up 


DETROIT. — Parker Rust-Proof 
Co. reports for nine months ended 
Sept. 30, profit of $868,399 after de- 
preciation, etc., but before provision 
for federal taxes. This compares 
with combined profit of Parker Rust- 
Proof Co. and Metal Finishing Re- 
search Corp., which have since been 
merged, of $786,074 before federal 
taxes in first nine months of 1935. 
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lower crankcase, drawing only 
oil from the top so that sludge 
and dirt formation, if it occurs, 
is not permitted to enter the cir- 
culating system. 

The cooling system is of the 
thermostatically controlled  by- 
pass type which provides for 
quick warm-up and maintenance 
of efficient engine temperatures. 
The thermostat by-pass valve has 
been redesigned for 1937 to pro- 
vide for better winter operation 
when anti-freeze is used. The re- 
circulating system now has a 
special by-pass valve which per- 
mits anti-freeze mixture to cir- 
culate more freely without 
expansion and consequent over- 
flow after the engine stops or on 
rapid deceleration. 

The radiator core on the series 
40 and 60 models is two inches 
thick and has 425 square inches 
frontal area, providing a 7 per 
cent increase in cooling capacity. 
Water pumps on all models are 
of new design and feature seals 
said to increase life with no ad- 
justments necessary. 

Water jacketing provides for 
complete circulation around each 
cylinder and valve seat. In ad- 
dition, cylinder head stud and 
bolt holes are blind tapped into 
the block to prevent possibility 
of anti-freeze poluting the crank- 
case oil. 

The new Aerobat carburetor is 
said to add to engine smoothness 
and assure full power operation 
under all driving conditions. This 
is a double float, single bowl car- 
buretor of dual down-draft type 
which has been adopted to assure 
positive fuel feed independent of 
the effects of acceleration, steep 
grades or fast turns. Improved 
operations claimed for it are: it 
will not flood when parked on 
steep grades thereby reducing hot 
starting difficulty; the metering 
system will function perfectly on 
any grade; prevents motor from 
missing or stalling on sharp 
turns; prevents stalling on fast 
stops and provides smoother ac- 
celeration in low speeds. 


More Constant Flow 


Outstanding feature of the new 
carburetor is the design and lo- 
cation of the bowl and float 
mechanism which provide for a 
more constant supply of mixture 
to the cylinders regardless of the 
angle at which the carburetor is 
tipped, as when parked or driv- 
ing on a steep grade, and regard- 
less of the level of the fuel in 
the bowl when subjected to vio- 
lent changes of direction or ve- 
locity. 

Crankshafts are fully counter- 
weighted and equipped with tor- 
sional balancers, with balancer 
assembly and fan pulley combined 
in one unit. 

The new streamlined inlet 
valves are designed to reduce the 
friction of the mixture as it 
enters the cylinders and thus in- 
crease the rate of flow. 

Camshafts are driven by a 
short silent timing chain that re- 
quires no adjustment. Connecting 
rods are of drop-forged heat- 
treated carbon steel with I-beam 
section, held to close weight 
limits and carefully selected for 
proper balance. 

Anodized light-weight alloy 
pistons, whose electro-chemically 
treated surfaces are said to have 
the hardness of cast iron with the 
same advantageous oiling qual- 
ities, are used, Pistons are fitted 
with four rings, two compression 
and two oil, with compression 
rings slightly tapered across the 
face, producing a closer fit be- 
tween ring and cylinder wall dur- 
ing early engine life. 

Proper Valve Clearance 

A new method of valve lash 
control has been developed. Dis- 
similar temperature characteris- 
tics having an effect on valve 
clearance proved the solution of 
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Four Distinct Lines Offered by Buick for 1937 


Price on Smaller Models 


Reduced $20 to $55 


(Continued from Page 28) 


the problem, which resulted 
the design of die-cast aluminum 
rocker arm brackets with which 
the valve assemblies now are 
equipped. Heat expansion of this 
metal in relation to the expansion 
of the valve stems and cylinder 
blocks produces proper’ valve 
clearance at all times whether 
the engine is hot or cold. 

One of the factors in improved 
power and performance is said 
to be the new design of the ex- 
haust system which has appreci- 
ably reduced back pressure while 
providing better silencing. The 
same muffler is now used on all 
four series and is of the straight- 
through resonance type. A two- 
inch tail pipe provides less re- 
striction to the flow of exhaust 
gases. 

Automatic Starting 

Automatic starting with dual 
control is provided by a solenoid 
Starter engagement unit with 
dual control to the accelerator 
pedal and hand throttle button, 
automatic choke, automatic idle 
control and automatic heat con- 
trol. 

The automatic choke has been 
redesigned. 

Sea led mechanism eliminates 
all external linkage, reducing pos- 
sibility of freezing or sticking of 
the mechanism. There are fewer 
external adjustments and better 
heat application, while the choke 
will function properly under wide 
open throttle driving during the 
warm-up period as well as in 
pulling up a grade with a cold 
engine. The new choke provides 
for automatic deflooding which 
enables the operator to start re- 
gardless of the volatility of the 
gasoline used or of the setting of 
the volatility selector. The new 
choke also has produced smoother 
acceleration during the warm-up 
period, it is claimed. 

Automatic idle control is in- 
corporated. This thermostatically 
operated unit furnishes a fast 


idling speed for a cold engine and | 


a normal idling speed for a warm 
engine, Automatic heat control of 
the intake manifold is thermo- 
statically operated. 
The chassis of the 
40 and 60 Buicks have 
new frames involving new design 


new series 


features and said to offer twice | 


the torsional rigidity of the 1936 


frames. Chief structural improve- | 


ment is the use of diagonal cross 
members of “I” beam section in- 


stead of the conventional channel | 


sections. Convertible frames are 
identical with the closed car 
frames in design but are of still 
greater torsional strength due to 
increased stock thickness. 
Pressure Lubrication 
On all of the 1937 cars a pres- 
sure chassis lubrication system is 
used. 
Propeller shafts are of tubular 
steel. The new series 40 and 60 
cars are equipped with hypoid 
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BUICK ANNOUNCES Unisteel body construction in its series 40 Special and series 60 Century 
models. Above is shown cut-away view of the all-steel series 40 Special Sedan body with built-in trunk. 


rear axle gears. Structurally the 
1937 axles embody the same fea- 
tures of previous design. The 
series 80 and 90 continue with 
spiral bevel gears. Semi-floating 
rear axles are used on all models. 

Chassis sealing is continued. 

Single plate dry disc clutches 
are cushioned by springs mounted 
between the fabric and the metal 
base. The series 40 disc has been 
increased from 9% to 10 inches 
in diameter representing a sur- 
face increase from 82.8 to 100.5 
square inches. Improved all silent 
synchro-mesh helical gear trans- 
missions are standard. 

The ride is improved through 
refinements in knee action as- 
sembly, double acting shock ab- 
sorbers, the addition of a second 
sway stabilizer bar at the rear, 
retention of the torque tube 
drive, equal distribution of weight 
and other features. Longer wheel- 
bases on the series 40 and 60 cars 
add to the comfort. 

Increased rigidity of the steer- 
ing mechanism reduces the effect 
of side winds upon car handling 
and increases roadability. Road 
shock has been reduced by the 
use of two high rate coil springs 
placed on each side of the steer- 
ing connecting rod ball joint | 
which are adjusted to 





allow | 
about .04-inch freedom of motion. | 
Freedom of the steering system 
is controlled and more _ shock 
elimination achieved. 
Brakes Improved 

Hydraulic brakes are improved. 
The addition of felt seals between 
the oil guard and brake disc pre- 
vent water and mud from enter- 
ing front wheel bearings and 
brakes while double leather seals 
on the rear wheel bearings pre- 
vent rear axle lubricant from 
entering the brake mechanism. 
Brake backing plates have been 
zine plated to reduce noise. 

On the parking brakes, the 
hand brake cross shaft has been 
eliminated with the conduit from 





the hand brake lever now at- 
tached to the lower flange of the 
I-beam cross members at their 
intersection directly below the 
torque tube. The brake cable is 
attached to a three-hole triangu- 
lar plate, the remaining two holes 
in the plate being attached to the 
cables which lead to the rear 
wheels. The system is said to in- 
sure equalization of the brakes 
and reduce friction and possibility 
of springing. 


Larger Batteries 


With mounting electrical re- 
quirements as a result of added 
accessories, an improved electri- 
cal system is provided for the new 
cars. All four series are equipped 
with large batteries of the high 
plate type. The 40 series battery 
has a 100 ampere hour capacity 
while that of the 60, 80 and 90 
series has a capacity of 120 am- 
pere hours. An improved type of 
heavy duty generator is used 
throughout the line and has an 
increased capacity of 30 amperes 
at average as well as high driving 
speeds. A voltage regulator in- 
sures against overcharge of the} 
battery when the accessories are 
not in use. 

A vacuumatic spark advance is 
used in combination with the cen- 
trifugal advance, to give more 
correct timing under all driving 
conditions. Octane selectors pro- 
vide a means of advancing or re- 
tarding the initial ignition timing 
to obtain more efficiency. 

The multi-beam safety head- 
lights have an added feature in 
that both assymetric beams and 
the change from city driving to 
country driving lights can be 
controlled by a foot switch lo- 
cated at the left of the clutch 
pedal. 

Running Board Aerials 


Running boards this year are 
designed as radio antenna with 
provision for insulating the boards 
from the step brackets and the 
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MORE POWER, GREATER performance and smart new styling feature the 1987 cars announced 
today by the Buick Motor Co. Shown above is the new series 60 Century five-passenger Sedan with built- 


in trunk. 





frame of the car. There are no 
underslung parts to be torn off. 

All steel turret top bodies with 
Fisher no-draft ventilation are 
standard on all models. Bodies of 
the series 40 and 60 Buicks are 
of Unisteel construction while 
those of the series 80 and 90 are 
of composite wood and steel con- 
struction common to custom built 
cars. 


Motor Carriers 
To Associate 
For Co-operation 


ALBANY.—The Eastern Cen- 
tral Motor Carriers Assn., Inc., 
New York City, has been char- 
tered by the secretary of state as 
a membership corporation with- 
out capital stock for the following 
objects and purposes: 

(1) To advance the interest of 
the members as motor freight 
forwarders; to develop fair com- 
petitive methods; to perfect ma- 
|chinery for the peaceful settle- 
ment of disputes between mem- 
bers, or between them and other 
employes or customers; to perfect 
the industry against unfair and 
unjust burdens. 

(2) To secure the reduction and 
concentration of agencies and 
economies in the conduct of 
freight service. 

(3) To provide a means by 
which carriers of property in 
intra and interstate commerce by 
motor vehicles can engage in com- 
mon defense in respect to prob- 
iems arising under regulatory laws 
of the federal, state, county and 
municipal governments within the 
area of business operations of 
the members. 

(4) To enable co-operation in 
the preparation of tariffs and 
schedules of rates, rules and regu- 
lations to the extent that may be 
lawful. 

(5) To provide for the inter- 
change of views among the mem- 
bership in respect to technological 
matters. 

(6) To enable prompt dissemi- 
nation of decisions, bulletins, 
regulations and other proper in- 
formation touching the industry 
in which they are engaged. 

(7) To assist in the detection 
and prosecution of violations of 
federal and state law by oper- 
ators of freight carrying motor 
vehicles. 

Joseph C. Roache, Williston 
Park; Albert R. Harris, Akron, 
Ohio; Lewis A. Wild, N. Y. City; 
Carl G. Nelson, Akron, Ohio; 
Dwight L. Sutherland, N. Y. City; 
Morris Brenner, N. Y. City and 
Ben Spector, N. Y. City are the 
directors to serve until the first 
annual meeting of the corpora- 
tion. 

Harris J. Klein, of New York, 
is attorney for the corporation. 























@ More people buy Dodge cars 
than any other make excepting 
the three lowest-priced cars! 
And Dodge-Plymouth dealers 
everywhere are saying that the 
new 1937 Dodge will be the most 
popular Dodge of them all! Think 
of the amazing number of buyers 
in your market who can afford 
to buy a Dodge! 
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@ To the Dodge market, add 
the great volume low-priced 
market reached by Plymouth — 
the,sensation of the low-priced 
field! Dodge and Plymouth com- 
bined meet the requirements of 
9 out of every 10 buyers in every 
market in America! What per- 
centage of your local market can 
you reach with your present line? 


DODGE AND PLYMOUTH CARS—DODGE TRUCKS 


THE TRIPLE-PROFIT DEALERSHIP 


rig x a nt ee ens 3 


THREE 
WITH THIS AMAZING DEALERSHIP! 





@ Today Dodge trucks are priced 
with the lowest! More Dodge 
trucks are sold than many 
makes of passenger cars! Dodge 
offers you a complete line of 
commercial cars and trucks that 
give you 95% coverage of your 
market! Think of the added 
profits this amazing truck and 
commercial car line offers you! 


PHILADELPHIA — 
“We have been Dodge 
dealers for 21 years,” 
saysGeorge H.Thorn- 
ton, Thornton-Fuller 
Company. “Never in 
our history has the 
outlook beensobright. 
The chief reason for 
this, you’ve already 
guessed—it’s the new 
1937 Dodge! Every- 
thing that we wanted 
you have given us. 
Watch us go to town 
with this car!” 











































GARY,IND.—"“With- 
out a doubt this new 
car is the finest one 
Dodge hasever built,” 
saysJay F.Grantham, 
Grantham Auto Cor- 
poration. Tosaythat 
Dodge dealers every- 
where have the hot- 
test product they 
have ever put ona 
showroom floor is un- 
derstating it. Our 1936 
profits todate are 41° 
aheadoflast yearand, 
with this new 1937 car, 
we fully expect to 


beat this record by a wide margin.” 


ST.LOUIS—‘I have 
beeninthe automobile 
business for 15 years,” 
says Sidney Weber, 
Sidney Weber, Inc. 
“I have seen many 
makes come and go. 
Because of this, I be- 
lieve Iam a fairly 
good judge of what 
will and will not ‘take’ 
with the buying pub- 
lic. How will the new 
Dodge ‘take’? My only 
answer to that is— 
watch us gototown!” 








SPOKANE—"My 
congratulations on 
the new 1937 Dodge!” 
exclaims D. R. Riegel, 
Riegel Brothers. “You 
have done a wonder- 
ful job...and we are 
going places with you 
this year. The new 
car has everything 
we wanted—and 
more! We will knock 
them dead!” 


i= are just a few of the amazing 
comments on the new 1937 Dodge that 
are coming in daily from Dodge-Plymouth 
dealers in small cities and large in all parts 


of the country! 


Never has any Dodge 


received such tremendous acceptance from 


its dealer organization! 


Take a tip from these successful mer- 


chants— investigate 


the Dodge and 


Plymouth Triple-Profit Dealership! For 
complete details, write to A. vanDerZee, 
General Sales Manager, Dodge Division, 


Chrysler Corporation, Detroit. 
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